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TO ALL DISPLAY PERSONNEL: 

SCHACK'S INC, WILL NOT PARTICIPATE IN THE DECEMBER SHOWING, SPONSORED 
BY THE N.A.U.1,. AT THE NEW YORK TRADE SHOW BUILDING, 

BY DECEMBER 15TH, THE OPENING DATE OF THE SHOW, OUR SALES PEOPLE WILL 
ALREADY HAVE CALLED UPON YOU WITH OUR VALENTINE AND EARLY SPRING LINES, WE FEEL, 
THEREFORE, THAT WE WILL NECESSARILY HAVE ACCOMPLISHED WHAT THE SPRING N,A.D,.1. 
MEETING IS ATTEMPTING, 

THE DATES OF THE SHOW, IN OUR OPINION, ARE TOO LATE, WE WANT OUR SALES 
PEOPLE TO SPEND CHRISTMAS TIME WITH THEIR RESPECTIVE FAMILIES AT HOME, 

WE THEREFORE MAKE THIS ANNOUNCEMENT IN EFFECT: WE SHALL VISIT YOU IN 
YOUR STORES COMMENCING JANUARY 2ND, 1957, SHOWING OUR SPRING, EASTER, MOTHER'S 
AND FATHER'S DAY PROMOTIONS AND OUTSTANDING GENERAL SUMMER DECORATIONS, 

WE EXTEND TO ALL OF YOU WHO ARE ANTICIPATING THE NEW YORK TRIP, A MOST 


ENJOYABLE ONE, 


SINCERELY , 


SCHACK'S, 


PHILIP S, GRAY, PRESIDENT, 


WIN OOW + (HTERIOCOR + STORE BISPLAVSE + ARTIFICIAL FLOW ERS © FOLIAGE 
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Now...another WLS first. 


GIANT MODERN OVAL FRAMES <<", 2722 


Because WLS was first to see the great value of giant vacuum 
formed plastic frames for display and installed the first large equip 
ment in the display industry we are able to offer these giant sized 
ovals, impossible to produce in any other media except at great cost, 
Ne. 3440 at the low low price of $27.50 each 
64 «33' «5 


Stores use them with fashions with fabrics in permanent archi- 
$27.50 Eo 


tectural treatments with all types of merchandise Change the 


color as needed and wash off back to the original white. They are 


3 Ce eee Sess: Slee, 


lightweight, easy to handle and suspend wherever desired. Durable, 


they can give years of service 


There are smaller oval sizes too, a size for every need. They are also 
available in rectangle or square shapes. Write for our new Brochure 
learn all about these wonderful frames and all the other dis- 


play designs available in this wonder media 


No. 3441 re, 
36°x19'x3'/ No, 3442 
$14.50 Ea s 22‘ uli n3'A 
; $5.25 Each 


As used by CHARLIE MERRILL, S KANN & SONS. Washington, 0.C 


VOQ- 


DEPARTMENTAL IDENTIFICATION 


WM: ~~ 25 WL. STENSGAARD AND ASSOCIATES, INC. 


New Brochure 


een Reavest y, 346 N. JUSTINE ST., CHICAGO 7, ILLINOIS 
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Opens December 10th at our New York showroom 
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& Word About Delivery 


".A4.0.1. Spring Market Week 








VOLUME 69 


PL 


DECEMBER, 


CONTENTS 


Editor's Comment 


1956 


Combining Good ee ae ee With Display Imagination . ; : 
Spring Is In The Air 
Manhattan Display Scene 


Chain Spe 
Display In 
Display Desi 


cialty Store Display 
Los Angeles 
signs By Rudi Mausz 


Chicago Displays Are Seasoned With A men Flavor 


Macy's, Roosevelt Field: Three Levels For Display 


Easily Adapted, Low Cost Ideas For The Small Store 


Kehrt Looks At Spring 
NADI Newsgram 


By Sittard 
Quality Di 
Display . 


splays On A Limited 4 Budget 
. On And Off The Record 


Display Here And There 


Show Win 


dow Lighting 


Trade Personalities 


Presidential Theme 


Unusual Displays 
Stormy Weather . , 


Display Contest Report 


Reminiscing 


Your Column. 


The Display Parade 


407 GILBERT AVENUE, GARFIELD 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


1-2050 - 


NUMBER 6 

; 26 

28 

30 

By Clara Baldwin 32 
By R. H. Oliver 34 
By Dick Jachim . 36 
38 
By Richard Day : 40 
By Claire Brown 42 

By Jim Kiley 44 

46 

By John F. Bowman 48 

50 

By James L. Van Ryzin 52 

, ; : 54 

56 

By Hugh Dutter ; 58 

By Jim Tupper . 62 

By Paul Wertz 70 

; ; , , ' 74 

86 

; 95 

: 98 

100 

By Jim Tupper . 100 

1-2051, CINCINNATI 1, OHIO 


i 





OUR NEXT ISSUE 


The January issue, which goes into the 
mail on December 20, features the an- 
nual "Displays on Review" section — a 
minimum of 22 pages devoted to the 
favorite displays of dozens of the world's 
top displaymen, together with their rea- 
sons for selecting them Reports 
from New York City, Los Angeles, and 
Chicago as usual, of course. 


= 
THE COVER 


This striking display showing the in- 
terior of a designer's salon is by Fred 
Asmussen, Myer Emporium, Melbourne, 
Australia. 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


s 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


Member 





National 
Association of 
Display Industries 





Audit Associated 
Bureay of Business 


Circulation Publications, Inc. 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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We are bringing you 
a better service 

with new types de- 
signed for today’s 
style trend ... 
Easter Art for a 


fresh spring atmos- 


phere . . . Wrought 


Iron Easels in keep- 
ing with the new ap- 
proach . . « Interest- 
ing to shoppers, sparks 


their enthusiasm. 


Showing in Space |8 at the December Market Week, 
New York Trade Show Bldg., New York City, December 


15-19, the above items and the Line-O-Scribe sign machines. 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 











| FLAME RETARDANT © 
SEAMLESS : 


Now Available in 
WHITE only 


WRITE FOR SAMPLES 


BULKTON DISPLAY DIVISION | Corry 2-8257 


BULKLEY DUNTON & CO. INC. Corry, Pa. 
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FREDRIKA 


the imported fashion figure 


that moves her waist. head and arms 


Reduced $100. 


(Now $295. F.O.B. New York) 


This amazingly life-like manikin with her smooth and 
graceful movements is certain to make your store the talk 


of the town. 


Also available on a rental basis $25 a week. 


DISTRIBUTED EXCLUSIVELY BY 


MA D | y a A 


M A WN a a ; 

NEW YORK—152 West 25th Street........ CHelsea 3-1550 

CHICAGO—11 South Despiaines......... DEarborn 2-6818 

DALLAS—3007 Canton Street........... Riverside 7-1937 
See us 


ROOM 303 


New York Trade Show Building 
DECEMBER 15-19 
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6171: Hindsgaul Handyman. Stylized 
male model with light spiral arms, 
waist joint, walnut neck piece on 
chromium plated telescopic stand with 


$97.50 each 


tilting joint. 


Trouser form from lower half. 
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Silvestri will show the Hindsgaul 
| ] line in their showroom at the 


December Market. 


IMPORTED BY | 


Shitty 


ART MFG. CO....1147 WEST OHIO STREET CHICAGO 22, ILLINOIS MONROE 6-3500 
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HOOK ON TO AUSTEN... ? 


Exhibit of our gorgeous Cruise, Valentine, Easter and Spring lines during Display Market Week 
in our showroom only. 


4 y 33 WEST 19th STREET 
Austen Display Ine, 90 sess 


NEW YORK CITY, N. Y. 


DECEMBER, 1956 





ink test 
exposes drinkers: 


Upson wall board surface paints beautifully’ 
















Go on, try this test yourself! Put a Buy the finest wall boards on the mar- 
drop of ink on a piece of Upson wall board ket... Upson *%%", 44” and *%” plus 0’ 
and on any other fiber panel you choose. Kasy-Curve, !4” Striated and Cut-Out 

See how the Upson surface holds the Letters. Upson wall boards are manu- 


factured by The Upson Company, backed 
with forty-six years of experience in the 
fiber board field exclusively! The Upson 
Company, Lockport, New York. 


UPS 


ink. There’s almost no soaking in or “‘drink- 
ing’. But note how the ink soaks into the 
other board. 

And it’s the same with paint. Why pay 
money to paint the inside of a board’? When 
you use Upson wall boards, you can save 
$5 to $10 per M on paint costs. 

Upson wall boards have two different 
surfaces, one side softly pebbled, the other 
side smooth. Both paint beautifully. 























Upson wall boards are rugged, super WALL AND 
strong. Superior fiber quality assures clean, CEILING PRODUCTS ae 
smooth sawed or cut edges. Also, edges SIDING, SHEATHING UPSON 
sandpaper to glass-like finish. No wasted 
material. 94% wood fibers laminated for great strength 


DISPLAY WORLD 


There's always 


something cooking 


at 


See our completely new Spring Five 
at our showroom during 


market week, December 15 to 20. 





——— david hamberger,... 


136 WEST 3ist STREET, NEW YORK, N. Y. 
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SHIPPERS TRUCK SERVICE, Inc. 


“The Motor Carrier of the display industry” 
SPECIAL UNDERSTANDING OF DISPLAY SHIPPING 


DIRECT — DEPENDABLE — RAPID — ECONOMICAL 





DISPLAYS MANIKINS 
DISPLAY MATERIALS EXHIBITS PROPS 


ALSO 


All supplies and materials used in connection with 


fabrication and presentation of store displays. 





Between New York, N.Y. and points in following States : 


ALABAMA MAINE OHIO 


CONNECTICUT MARYLAND PENNSYLVANIA 
DELAWARE MASSACHUSETTS RHODE ISLAND 
DISTRICT OF COLUMBIA MICHIGAN SOUTH CAROLINA 
FLORIDA MISSISSIPPI TENNESSEE 
GEORGIA NEW HAMPSHIRE VERMONT 
ILLINOIS NEW YORK VIRGINIA 
INDIANA NEW JERSEY WEST VIRGINIA 
KENTUCKY NORTH CAROLINA WISCONSIN 
LOUISIANA 





ICC-MC-i11424 


SHIPPERS TRUCK SERVICE, INC. 


>. @. BUR S3G sGuent Geiss 6, NM. 2. 












DISPLAY WORLD 









NOW!...you can use modern sales-building 
“BRICK” display backgrounds — _. 


at a New LOW LOW PRICE! 
—6M CGOMVCMDO avec 




















A PRODUCT OF THE DECRO-WALL CORP, TRADE MARK ay 


and only $2.25 per Sheet! §& 


A mahar AA/WA 


EXCLUSIVE 


e 4 New "decorator" colors: 
Solid White, Pink, Turquoise and Beige 


@ 2 Styles; Dutch & Roman Brick 

@ Handy Panel Size—approx. 5'/2 sq. ft. 
@ Durable Vinyl Plastic 

e Washable; Grease & Stain Resistant 


e Easy to Apply to any surface 


AT LAST! ... Maharam answers your demand for a low nent 

priced 3-dimensional vinyl plastic Brick — CONTEMPO. . — — se fo os a — 
Combining practical value with beauty Contempo fits ee my =o = sascha va 
any mode of display design — modern, traditional, or , Ait, — = | a 

early American. Let CONTEMPO prove how you can Ran MR hl ws clin Bes — ” iis 





Swe Ca ‘ [ee 
y : A 


CONTEMPO ROMAN BRICK (231/4" x 31/4") 
520W—White, 520P—Pink, 5201T—Turquoise, 520B-—Beige 















turn window traffic into store traffic. 


Also the following Decro-wall patterns and colors: 





Allegheny Cut Stone #407 


Contact your local jobber or write to 
MAHARAM for samples and order in- 
formation. 











MEW YORK: 130 WEST 4m STREET 
CHICAGO: 115 10 WABASH (WURLITZIER 8106) 
£06 ANGELES: 1113 50 LOS ANGELES STREET 










CONTEMPO AND DECRO-WALL ore FABRIC CORPORATION 
packed 20 panels per case. 
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203 NORTH WABASH AVE.., 























le Siren} 
KET WEEK 





[ee NATIONAL ASSOCIATION 
There’s no doubt about it! Spring planning ~~ a mies imma 
NOW is a “must”. Your visit to New York — 
during MARKET WEEK is “the right move”. | 


Ali NADI members bid you welcome. 


P.S. SEE FIFTH AVENUE 
IN ALL ITS CHRISTMAS 
GLORY 100. 


* 
ee 


PROGRESSIVE MERCHANDISE 
PRESENTATION 


\ATEPNON OF Oa hae Eales 


CHICAGO |, ILLINOIS | Fite» : 
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\ e It costs no more to have the very best . . . ask your dealer 
for Corsillo Wigs. 


e Used by The Leading Mannequin Manufacturers . . . Display 
Jobbers . . . Mannequin Refinishers. 
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@ Exclusive lines of Styling available to Mannequin Manv- 
facturers. 


— | 
J | \ iil CY Kin lolaiaie Cell siacePmalelihanaeleed Calif 


Originator of the Munneguin Weg Inited States Patent No. 2,661,/49 
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cruise 
valentine 
spring 
easter 









You are cordially invited to see them in a 
completely restful atmosphere at our showrooms. 


Limousine service available from the New York Trade Show Building 
during N. A. D. |. Market Week December 15-19 


Allied Display Materials, Inc. 241 West 23rd Street, New York 


1956 17 








Decorative Plant... 


SRW EST 24th STREET, NEW YORK (CITY, N. Y. 


FIRST WITH 








Set your sights for Longitude /th Ave. . . Latitude 
24th Street... the ONLY location where you 


can view our newest seasonal decorative creations 


_.. MARKET WEEK anc EVERY WEEK. 


THE NEWEST “Decorilines FOR SIXTY 
































VISIT 
The Largest Display Showrooms 
In This Country 


Market Week's most spectacular variety of individually created displays 
of unequaled craftsmanship . . . creations which inspire prize-winning 
displays in wood, papier mache and plaster. You are cordially invited 


to inspect this exceptional display exhibit. 


VICTOR HAIDA DISPLAYS, 


149 West 24th Street, New York 11, N. Y. @ CHelsea 3-3540 
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background of Masonite” panels 


The emphasis is on the merchandise. The 
background doesn't interfere. 

For a multi-item window like this, Everett 
Quintrell likes Masonite panels. He orders 
them from his local lumber yard. ‘They’re 
easy to paint and set up, and a few large 
panels do the job. 

What next for these grainless hardboard 
panels? There are lots of other uses around 
Elder & Johnston's. One panel might make 


® Masonite Corporation — manvfacturer of quality panel products. 


ye 
“hg ime 


fd ‘ali 





merchandise featuring 


several smaller pieces for other windows. 
Another would get a fresh coat of paint 
and go into a platform display. Or a val- 
ance. Or even as a divider in the display 
stockroom. 

You'll find plenty of uses around your 
store for Masonite panels. You have 44 
types, textures and thicknesses to choose 
from. Masonite Corporation, Dept. DW-12, 
Box 777, Chicago 90, Illinois. 


Gq. 
MASONITE 


‘ PRODUCT S| 








DISPLAY WORLD 





Everett W. Quintrell, 
Display Manager, 

The Elder & Johnston 
Company, Dayton, Ohio 





¥ \ \ completely new idea im retail showmanship 
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Maas Bros. CHILDREN’S WORLD, North Gate 
Shopping Center, Tampa, Florida, is a new store with 


dynamic point-ot-sale showmanship. 


Bliss Display 1s proud to be a part ot this exciting 

new selling philosophy. We congratulate Maas Bros 
and Allied Stores on being the first to integrate 
exciting fixturing with dramatic impression and 


identification at the point of sale. 


BLISS DISPLAY CORPORATION 


37-21 32nd Street, Long Island City 1, New York 


ke Xeter 2-3890 


Showing at the N.A.D.I. SPRING MARKET WEEK, New York Trade Show Building, Koom 3539-3540 
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Simple, clean and contemporary, ex- 
panded metal itself is attractive look- 
ing. No wonder display beauty is so 
easy to achieve when this unique 
material is used. 

Decorative possibilities are infinite, 
thanks to the unusual combination of 
low weight, high strength and variety 
of mesh sizes found in Penmetal ex- 
panded metal. Comes in standard or 
flattened form. Can be galvanized, 
tinned, polished, plated, painted or 
enameled, Easily cut, formed, shaped 
or welded to suit design requirements. 


PENN METAL COMPANY, 





expanded metal makes it easy 
to produce outstanding displays 





Above all, expanded metal novelty 
is easy on the pocketbook. Because 
of its low cost, large areas can be 
covered economically. 

Penmetal expanded metal is sheet 
metal which has been slit and stretched 
from two to ten times its original 
width. As much as 80% lighter than 
solid sheet of the same dimensions, 
the diamond truss pattern adds rigidity 
and strength, yet permits free passage 
of light, heat and air. 

Send for catalog which gives sizes, 
weights and dimensions. No cost or 
obligation. 


INC. 


General Sales Office: 40 Central Street, Boston 9, Mass. 
Plant: Parkersburg, W. Va. 


District Sales Offices: Boston, New York, Philadelphia, Pittsburgh, Chicago, 
Detroit, St. Louis, Little Rock, Dallas, Seattle, San Francisco, Los Angeles, 


Parkersburg. 


Also representatives in principal cities 
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TURN EYE APPEAL INTO BUY APPEAL 


Eaton 


GRASS 
MATS 





STANDARD 
3’ x 6’ MATS 





1956 





GRASS 
IN ROLLS 


For eye-winning window and interior dis- 
plays depicting a natural, outdoor atmos- 
phere, count on the EATON Grass Mats to 
create attention, interest and sales. 

They duplicate the color and texture of 
real grass with breath-taking realism. They 
provide a firm base for mannequins and 
fixtures. No seams. No bulges. No compari- 
son between EATON and any other imita- 
tion grass either in quality or in value. 

Fifteen sizes cover every conceivable need. 
Mildew-proof. Fire and fade resistant. Make 
that next display really pay with EATON 


WIDE AND NARROW 
RUNNERS 


Grass Mats. Prompt delivery from your dis- 
play jobber. Eaton Brothers Corp., Display 
Division, Hamburg, New York. 





ap —— 


NEW GRASS MAT DISPLAY PACK 


First package of its kind 
ever introduced. VELVETY 
Display Grass is now avail- 
able in this package which 
carries three 4° «x G grass 
mats. Packed five packages 
to a bundle, the new units 
are exceptionally easy to 
store. 














ROUND 
MATS 
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LOOSE 
SCATTERGRASS * 
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sturdy, durable plast 


guides to feature merchandise, 


No Wi S- Lod: bor 
(iverall size 17% in 
bach 

No WLS.1559 kor 
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Overall size 27 in. by 


Fac h 








dimensional 
ready 10 


sert your 


directly on 


background. 


Decorative 


your selling 
sage Kither in 


Dimensional 
Plastic Frame 


. three 


frame 
frame 
mes 


copy 


card as shown at 
left or letter 


copy 
wash 


able white plastic 


Vacu 


um tormed in 
ic, this frame can be 
used as departmental guides, elevator 


ll in. by 14 in 


sales, 


ete 


card 


mai $4.25 


22 in. by 28 in 


$15.95 





White Plastic Picket Fence 


Staple or tack to ledges or cases to create 


an interesting and effective interior. 


um formed in sturd 
plastic 

No. WLS-1628-——Size 
long by | in deep 
No. WLS-1629-——Size 
long by | in deep 
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y, reusable soft 


ll im. high by 
PS canes 
32 in. high by 
bach 


Vacu- 
white 


HH im 
$4.50 
36 in. 
$9 25 





Create Realistic Cruise Displays with 
Reusable, Vacuum Formed Plastic Units 





White Plastic Sunburst Beautifully sculptured in excitingly-diflerent designs 
No. WLS-1587—-A basic prop for cruise are the smart dimensional plastic displays shown on this 
wear, vacation, travel and sportswear page. Not only do they suggest creatively-different 
window and interior displays. Created in cruise and travel displays like the one illustrated above, 
deep bas-relief vacuum formed white plas- but because all of these dimensional, vacuum formed 
tic, smart sunburst is light in weight, displays are made of durable, lightweight plastic, they 
easy to use, and because of its translucent are completely washable and can be used later in the 
quality, tremendously eflective when used year for vacation, summer sport and travel displays. 


with lighting. Size gee $ l 0.95 


diam. by 3 in. deep 





Sea Gulls In Flight 
No. WLS-1575—A delicately sculp 


tured pair of gulls, created in deep 
bas-relief vacuum formed white 
plastic with wing tips touched with 
black, face detail in color and so 
graceful they seem to fly through 
the air. So light in weight they 
can be suspended in space by a 
thin wire and will move with nor 
mal air currents. Overall size ap- 
prox. 26 in. long by 8'% in. wide by 
1 in. deep. Sold only in pairs on 


Pes each as shown $4.95 


Ul) Serer ee eee eee 





White Plastic Ships Whee! 


No. WLS-1576—Use this handsomely sculptured 
Ship’s Wheel for cruise, vacation, sportswear and 
summer displays. Created in deep bas-relief di- 


mension of sturdy vacuum formed white plastic. 
D E Cc © R -VA Cc Light in weight, simple to install anywhere. Just 


ech Ghee called. Siee 99 in. 
DECORATIVE VACUUM FORMED PLASTIC omnis wn vio yay eget se gna $3.7 


diameter by 3 in. deep. 





SEE NEW SPRING, EASTER AND SUMMER DISPLAYS 
AT THE NADI SHOW — DEC. 15th-19th, 1956 
BOOTH No. 21 — NEW YORK TRADE SHOW BLDG. 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 








DISPLAY WORLD 















HANG-A- FOR 


for a natural 


drape without pins 
2. Bee 


« 
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THE SLIM-LINE DUO 


for manufacturer's showrooms 
and retail displays 


yg 











niin nee cage te 
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HANG. A-FORM 
comes 
pre-formed 

ready for use 


Slip dress on 
HANG-A-FORM 
MANNEQUIN 


waist and 


You lf sell better when you display hetter 
THE 1-2-3 ECONOMY DISPLAY 


THE ONLY DISPLAY FORM THAT 


@ Requires no special draping skill 









@ Sets up within a matter of seconds 
@ Needs no pins 
@ Heavy plastic hanger and full chrome plated 


metal parts assure a long life of service 
= sa eeeeessessensesesssesesssasesesassssesy 
JOBBERS: Ali prices are list and net F.O.B. 
Factory. Write for complete catalog of 
Garment Hangers and Display Fixtures and 
for Discounts. 
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‘aman acaaee 


( "AY 4A 


225 West 34th Street, New York |, N. Y., Lackawanna 4-5014 
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your display 
is complete 


POS 2eee2e20828886882208 





AVAILABLE WITH SWIVEL ‘'T’’ 


SLIM-LINE FORMS 


MODEL No. 1005 FF (above 
lor sheath or low neckline dress 
wilh wide nourder hat yer 


ea $5.00 


MODEL Ne. 1005 SI eft 
for slim-line dresses: with stand. 


ard hanger hook 


of more ea. $2.50 
s than 12 ea. $2.75 


and display finial 





ALL HANG-A-FORM MODELS 
STAND FITTING 
at small additional cost 


MODEL No. 1005 — 
STANDARD 
with standard hanger 
hook 
2 or more, each. .$2.50 
Less than 12, each. $2.75 


MODEL Ne. 1000 — 
BLOUSE & SWEATER 
FORM 
with standard mange? 


hook 


i2Z or more, each. .$1.50 
Less than 12 each .$1.7§ 
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fob anohar Comment 








Of all the advertising which I find offensive -- and there is a lot 
of it--my pet peeve is that of the Robert Hall chain of clothing stores 
scattered around the country. Undoubtedly you have heard the radio 
advertising theme: "No expensive window displays, no costly store 
decoration --nothing but plain pipe racks," or words to that effect. 

In other words, they use expensive radio advertising to boast that they 
do not use another form of advertising which is extremely inexpensive 

by comparison. 





I can't remember how many lay-people have mentioned to me how 
inconsistent such a theme is, and how ingenuous the sponsor's people 
must be if they think the public doesn't see this inconsistency. But to 
people in display it is no laughing matter. Every time such a slogan is 
heard over the air itis a direct slap at display as being (1) something 
stores can do without, and (2) that it is expensive. 


Of course experienced merchants realize that the usual location 
of the Robert Hall stores is such that display would serve no purpose, 
since they are off the beaten path and the passing traffic is almost 
entirely vehicular. But the constant reiteration that display is 
expensive can not help but leave an impression on the hearers’ minds, 
and some of them may be men who must and do use display. 


And so I am particularly glad that there are signs that Robert 
Hall is changing its ideas, even if not its advertising theme. Note 
this item from the September 28th issue of Tide magazine: 


"Robert Hall Clothes, which has long advertised that customers 
never have to pay for ‘costly store decorations’, seems to be changing 
its tune. New stores in four areas -- Falls Church and Alexandria (Va.), 
Langley Park and Rockville (Md.) --will sport glass walls, bright 
colors (orange and yellow in the women’s section, blue and charcoal in 
the men's), diffused lighting, shrubs and flowers. 


"There will still be pipe racks, but they'll be painted in 
pastels, will come in bizarre shapes. Robert Hall won't bother to 
alter its ad theme, will simply not tout the new stores’ decor. Idea, 
of course, is to attract higher income groups." 


When this announcement came out, a well-Known display personality 
wrote me this: “Again this clearly indicates that all of the big talk 
on radio and elsewhere about Robert Hall's ‘no expensive displaymen, 
displays, etc.’ was the bunk. It also proves, I believe, that talk is 
cheap and that stores to be successful must be competitive in every 
phase of retailing. Most of all it seems to prove that ‘Showmanship 
in selling pays ofrf!' 


"More and more I note that the so-called discount houses, as they 
become successful, begin to modernize with good lighting and improved 
arrangements, and before long they build a new building and look more 
and more like a retailer should."... 


The hullabaloo which crops up sporadically over unclothed manne- 
qguins being visible to the public while windows are changed has made 
its appearance again--this time in (Please turn to page 66) 





ONLY PRINTASIGN makes your department completely versatile. 
Prints everything from price tickets to a 22” x 28” full sheet— 
on one machine—automatically. ASK US TO PROVE IT! 


S 600% FASTER Printasign produces up to six signs in the time you 
N S now take for one. Keeps Buyers happy—banishes “deadline 
jitters” forever. ASK US TO PROVE IT! 





1 | LF IT’S CLEANEST No messy fingers ... no type to handle, set and 
| unset... it’s automatic. ASK US TO PROVE IT! 


Y0 l} IT’S SIMPLE We can train stock girl, part time clerk—anybody— 


to be an expert “signer” quickly, because it's automatic. ASK 


W US TO PROVE IT! 
AIT PAYS FOR ITSELF Reduces department costs per sign... yet 


makes better signs that increase sales. ASK US TO PROVE IT! 




















ECONOMICAL You can either rent or buy the new Automatic 
PRINTASIGN ... with guaranteed maintenance. 
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Sie cel mf the ONLY truly automatic Sign Machine 
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Reynolds Printasign Company 
9830 San Fernando Road 
Pacoima, California. 


MAIL THIS COUPON TODAY 
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production! 
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Combining Good Merchandising 


Sommer & Kaufmann, in San Francisco, does one of the most 
imaginative and interesting interior jobs of any store. In this 
article is described the firm’s newly opened fourth floor for 
children . . . and what child would not ask to be brought back 
to a store which provides live monkeys, a calliope, clowns, 


distortion mirrors, and carousel ponies for his entertainment? 


NE of the most exciting and imagi Stepping off the elevator at the tourth 
native developments in modern store floor, one finds centered in the tent-like 


interiors was announced to the peo lobby a real calliope with authentic calliope 
ple of San Francisco a short time ago by music coming from it, piped in by remote 
Herbert L. Sommer, president of Sommer & control, It also plays marches and thrilling 
Kaufmann of that city, when the firm op circus must 
ened its new junior shoe floor tor children, Brilliant cireus colors are against the 
plus a children’s apparel department. [Th white background of the area: bright blue 
decor was inspired by the circus, with many in cases and niches. and scarlet and gold in 
merchandising innovations: a real calliope, the baroque decorations of a ticket booth 
carousel ponies, distortion mirrors, and live surmounted by a monkey tendering tickets 
monkeys make it a most inviting floor tot to the shoe salon 
youngsters one to which they are certain The shoe salon for the younger set has 
to ask their parents tor return visits white marbled floors and white walis as a 
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background for gay colors. The vinyl tile 
floors are spotted at random with tiles cf 
red, yellow, green, and blue. In the gen 
eral seating arrangement one finds chairs 
with a scarlet seat and a pink back, tur- 
quoise with royal blue, and chartreuse with 
emerald. 

As one enters the salon he notes that the 
first area to the left is devoted to the Boys’ 
Corral, This is built to a boy's taste, with 
a rugged Western theme and rich masculine 
colors. This department is paneled in sun 
bleached pecky Cypress and cork, A niche 
holds a Western scene of riders on buck 
ing broncos, silhouetted against a desert 
background. On the cork walls are hung 
Indian artifacts, while Indian drums are 
used to display footwear. Young fellows 
up through junior high school age will find 
a handsome array of school, play, and dress 
shoes here 

A tew steps beyond the Boys’ Corral the 
theme changes to the nursery. This section 
is the “Infants’ Play Pen,” where young 
leet are fitted by experts. Here the setting 
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With Display Imagination 


is geared to the toddlers’ pace with paste! 
tints in hyacinth and pink, with ribbons and 
teddy-bears and beaded curtains. Baby seats 
teamed to, and elevated to the same height 
of, mother’s large chair makes shopping an 
easy and pleasant experience 

Beyond this 
color scheme checked at 


section one sees the entire 
random in a pal 
tially open partition which screens the pass 
age to the executive offices and stock rooms 
of this floor. The partition serves very well 
as a display background, the eye being drawn 
by a larger-than-life clown peering over the 
top (On one side of the tour 
depicting wondrous creatures 


( hildren’s boots are 


othee hang 
circus posters, 
ot by gone side-shows 
on display helow these scenes 
Next the “Great Attraction” is 
the “Circus Corner” for children 
prancing merry-go-round 
Kolt” and “Polky” -— ingeniously mounted so 
as to rock —are kept busy with a constant 
stream of young riders on one side. Hilar- 
ious distortion mirrors, Coney Island style, 
on the other side flank a big cage of live 


offered 
Two 


horses, “Saucy 
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monkeys. The animals’ luxurious quarters 
are of chrome and glass, complete with air 
conditioning, drinking fountain. and 
ing house, and a tree 
life-like image, 
above the distortion 

In this children’s department are 
famous brands and many, many shoes 
firm knews that children’s. feet 
makes it a point to have’ the 
and the right style for every child 
every pair of 
child another 
tradition 


sleep 

A clown, contrived 
bursts from the 
mirrors 


im a wall 


many 
The 
vary, and 
right 
And with 
goes a giit tor the 
Sommer & Kaufmann 


shoe 


shoes 


Continuing, the next space is a sock 
alcove. Against a white cork wall one 
finds hundreds of colorful socks in 
This ts a self-service department 
The “Pre-teen Parlor” serves the younger 
girl in an old-fashioned candy and 
ice-cream parlor atmosphere. An old-fash 
ioned red and white counter, 
back-bar of shelves of candy jars 
shapes both real and painted 


bins 


store 
soda with a 

glass 
display shoes 
picked especially to please this age group 


—On the opposite page, upper left, the Boys’ 
Corral . . . Upper right, the pre-teen parlor, 
service desk and cashier's booth . . . Lower left, 
the infants’ play pen area . . . Lower right, the 
Adele Moran Salon . . . On this page, top, the 
“Circus Corner,” sock alcove, and pre-teen 
parlor Below, the tented lobby of the 
children's floor— 


— 


Here the whole setting is surmounted by 


a red-and-white striped canopy poimting up 
[wo marvelous lollipop trees 
murals, their tollage 
\ marble topped table, 


and 


to the ceiling 

are decorative green 
heavy with goodies 
used to drsplay gold wire ice 


shoe + 


chairs with scarlet seats are 
this 


steps and one arrives at the 


cream store 


used to turnish area 
A ew 


service desk 


more 
Here is located the wrapping 
area, cashier, and floor managers othce 
The last-named is designed as a 
ticket box ofhece this 


the floor manager has a complete view ot the 


circus 
From position here 
entire floor 

From the service desk a tew more 
back into the tented lobby 
through to the front portion ef the floor, 
devoted to clothing tor the younger set 
This is the Adele Moran Salon, all blue and 
white blue 
vertical blinds temper the light and curtain 
Around the room, white maple 
Formica showcases hold colortul 
children, Iry-on rooms are pa 
Alice In Wonderland motits and 
curtained fabri 
These departments consist of a giit-and-toy 
infants and children, clothing 
sizes 3 to OX, clothing 
clothing tor 


steps 


brings one and 


(herubs decorate the ceiling 


the windows 
and blue 
clothes for 
pered with 
with white glass panels 
houtique ror 
for boys and girls, 


for girls, sizes 7 to 14, and 
toddlers 

(On this fourth floor 
colors are possible and practical without un 


devel 


whole yay, bright 


due maintenance because ot todays 
opments im plastics and products which are 
floors, display back 
furniture coverings. Without 
these tancitul set 


and 


used on counter-tops, 
grounds, and 
these new developments, 
tings would be tmnpractical even im 
possible 


VW here 


is important too 


lighting 
and 


color 1s important, good 
Both 
lighting on this 


decot but the 


spotlighting 
floor 
merehandise in a 
N ote 
special 
higher 


general accent not 
only the 
most attractive and dramatic tashion 


in the photographs how poimts of 


interest are picked out by a light 
intensity 
floor 


To announce the opening of the 


the store's windows were exciting and fes 


tive, im keeping with the circus theme 
Sketches of the various sections of the floor 
were rendered in colortul poster type signs 
Jalloons, toys, and clown dolls added a touch 
ot realism tor the ehildren 

Herbert L. Sommer ealled in the 
ot Rothschild, Rafhin & Warwick. of 
kranciseo, to do the general contract 
oor Mullen Mig. Company, 
designed and huilt the 
laylor, local decorator, 
labrics, vinyls. 


was by Quality 


irm 
San 
work 
on the 
of the 
mixtures 


new 
same city, 

Archibald 
furnished the and 
lt leetru : 


plastid ‘, 
curtains. Lighting 
San hrancisco 


This 


architect 


project was undertaken without an 


The 


phase of the 


and 
work under the 
kimer { Diehl, di 
rector of display tor Sommer & Kaufmann 


designs, ‘ olor sé hie rie. 
every 


direct 


WAS 
supervision of 
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N these two pages are shown eight 
displays for spring, each otf them 
tested and tound to be eftective at 
selling merchandise In addition, several 
of them were ot the prestige type and sold 
this imvisible, but valuable, asset to the 
store as well 
[he first display was by James Burnside, 
display director of Hochschild, Kohn & Co., 
Baltimore, and its underlying theme was 
color “Fashion takes its cue from yout 
shoe, and trom the styles shown you have 
plenty of choice.” Each section of the win 
dow carried a detinite color story on one 
side beige, and on the other avocado. A 
small accessory grouping in the same color 
on each side helped to poimt up the shoes 
shown, which were displayed on steps ot 
white wood: these were a gracetul moti! 
in themselves 
\ water tountain was used tor the cente! 
piece, lighted trom underneath, banked with 
imitation rocks and set off with real ferns 
(he tence and arch were of wrought tron 
painted an antique green and covered in 
ferns and baby ivy \lso of antique green 
was the sign, which was of wood and let 
tered in white Pearl-gray vinylite tabri 
made up the background. White lighting 
was used on the steps and amber lighting 
on the fountain setting \ single manne 
quin appeared in each ot the windows 1n 
the series 
Another rountain was the eve-catchet 
in the display pictured immediately above, 
by H McKim (,lazebrook. | Miller. New 
York City. The flagstone flooring and the 
brick walls were exact reproduction ot the 
real material Live plants and sprays of 
torsythia added to the window 
in some cities the appearance ol the 
organ-grinder marks spring as being ofh 
cial. This was the theme used by Waldemar 
Werner, display director oO! Kauthot Hohe 
strasse, Cologne, (;ermany, tor thr display 
pictured next An excellent combination 
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In The Air 


ot three- and two-dimensional treatment, it 
showed the children’s apparel to good ad 
vantage, as well as displaying several toy 
animals in the natural and interesting set 
ting 

For the annual May White Sale at 1 he 
(rescent, Spokane, |]. Howard Schneider, 
the display director, featured dogwood 
sprays and black wrought iron scroll-edged 
natural shelves, assembled on poles ‘The 
slogan, “May White Sales,” was done in 
white metal and suspended right next to 
the window glass The background was 
done in off pink, and the floor was covered 
with pearl-gray carpeting 

“To My Valentine With Love” was 
the theme of a series of displays in smallet 
windows at Lit Brothers, Philadelphia. Tom 
Comertord, display director, showed costume 
jewelry in this particular window, with the 
heart, hand, and head combining to form a 
diagonal line which drew the whole thing 
together 

From another Philadelphia store —Gim 
bels — comes the display at the upper right 
It was done by A. Van Hollander, display 
director, and was based on the thems 
“Heart-Warming Gifts for Lovely Valen 
tines.” Each section of the window was 
framed in columns and valance made up of 
heart motifs, and there were strings of small 
hearts suspended at regular intervals 
throughout the display \ variety of giits 
was shown 

Suits were displayed in an interesting 
manner in this window by Jupp Thissen, 
Kauthof, Bonn, Germany. The action-posed 
figures at the top stood on grass matting 
from which protruded spring flowers 

The final display was by Hans Erhardt, 
display director of Grands Magasins Jelmoli, 
Zurich, Switzerland. The floor was covered 
with large flagstones interspersed by grass 
matting. The dryad at the right was in 
green, and covered with sprays of small 
lowers 
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Manhattan Display Scene 


By CLARA BALDWIN 


\NTASY wove a golden spell through and Mr. Vogler chose red tor carpeting the of the New York Philharmonic Symphony 
fF many of Manhattan's windows this window floor, chairs with red brocade up orchestra's program 
month, with hints of myths and fairy holstery, and red chrysanthemumis tor a bou Three mannequins wearing the featured 
tale Rut the magic flights were balanced quet im a clear vase on a coflee table set coats were arranged in drama. poses before 
with realistic settings in other windows, and in tront of the tabulous rug The coftee the rug backdrop. One in a red coat wore 
all created alluring enchantment designed table on which the bouquet stood had a gray a hat of multi-colored feathers, red gloves, 
to entice potential customers in to buy the marbled top. Standing near the vase of and black shoes and bag. The center man 
featured merchandise red chrysanthemums was a large black hand nequin wore a coat of purpled-blue with a 
Might not the handsome Oriental rug bag, while beside them were several copies matching velvet turban, black pumps, and 
ed as backdrop for a coat window at Lord long white gloves. In her hands she held 
& ‘Taylor, where Paul Vogler is window a copy ot the Philharmonic’s program. The 
display director, be called a magic carpet —Upper left, by Paul Vogler, Lord & Taylor third mannequin, with one hand on the rug, 
Certainly it created a magic atmosphere tot .. + Upper right, by Jack Cobb, Henri Bendel's wore a coat of powder-blue with a tiny 
the display According to a small card .. » Lower left, by Gene Moore, Tiffany's .. . hat of matching blue teathers. She held 
on the window ledge, this was “The Fabriz Lower center, by Gene Moore, Bonwit Teller her coat pushed back, her second hand on 
kug from Ernest Treganowan, Inc., available .. . Lower right, by Tom Lee, Bergdorf Good- her hip, revealing a dress beneath the coat 
through the decorating studio, eighth floor.” moan... (All photographs by courtesy of of powder-blue and green paisley print on a 
Predominating color in the rug was red, Virginia Roehl Studio, New York City) — white background A long golden chain 
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—At the right, by John Liles, Franklin Simon 
. . « Center, by John Melville, McCutcheon's 
.. +» Below, by John Foley, Macy's— 


around her neck ended with a huge gold- 
circled clasp set with a deep blue stone at 
her waist 

()n the window ledge, Mr. Vogler arranged 
two groupings. One had a green print 
scarf, green shoes, jewelry, and bottles ot 
pertume. The second had a red-and-white 
striped scarf, with red shoes, red gloves, 
and brilliant pins set with red stones. 

Caption for the window read: “Turning 
heads in this season of black—the town 
coat of opulent color —from designer col 
lections on the third floor.” Below the 
large white copy card was a smaller card 
which read: “The shoe— Newton Elkin’s 
epitome of elegance —on the fourth floor; 
the stocking—Ditor’s Aperitif—on the street 
floor; the perfume Miss Dior.” 

An enchanting horse of silver with a flow 
ing mane and tail fashioned of silvered, 
feathery fern, studded with silver sequins, 
was the sole prop tor a dramatic, fanciful 
window at Henri Bendel. Jack Cobb, the 
display director, hung silvery gray chiffon 
curtains as backdrop for the setting, and 
scattered the base platform for the horse 
with more silver sequins and sprigs of sil 
vered fern. The window floor was tiled 
checkerboard fashion with black and white 

A single mannequin, turned to face the 
rearing horse, wore a gown of stiff gray silk, 
white gloves, and jewelry of pearls and 
brilliants. A small card on the floor bore 
the words “Immediate wear — second floor.” 

()n the floor, to the side away trom the 
silver horse, a white chiffon scarf was 
arranged as foil for a pair of biack satin 
pumps. Nearby a pair of white satin 
sandals stood on a black chiffon scarf. A 
white jeweled evening purse lay between 
the two groupings, along with brilliant 
jewelry, 

(,ene Moore, display director, turned 
Tiffany's windows into golden magic for a 
series of displays featuring “Tiffany Ver- 
meil.” For the window illustrated, Mr. 
Moore washed the backwall in metallic 
gold paint, covered the floor with gold- 
dipped cork chips, and stuck gold-sprayed 
s¢a grasses in among the golden chips of 
cork as though growing there. Sections of 
the golden grasses were tinged with a bright 
green for contrast and highlighting. The 
upper part of the back wall was spotted 
with a red light, tingeing it a reddish-bronze. 
The overall effect was that of a windswept 
beach, washed with golden light. Standing 
hefore it, one could almost hear the rustle 
of the stiff green and gold grasses. And in 
this setting, mounted on a translucent prism, 
Mr. Moore set a huge bow! of the ‘Tiffany 
Vermeil —a rich golden bowl. Lights and 
shadows turned the display to pure magic 

In stark contrast to his gleaming golden 
windows at Tiffany, Mr. Moore used intense 
black for a series of windows next door at 
sonwit | eller, where he is also director 
of display. The floors were covered with 
inky black confetti, like bits of charred pa- 
per, and large panels of ebony black were 
thrust upright in front of a sky-blue wall 
which was deepened in tone with a wash of 
blue light. Set in the black panels, as high- 

[Please turn to page 90] 
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Chain Sp 


[ is easy to talk 
department 


of display when doing 


store type windows a 


picture is created, a few mannequins in 
stalled, and a small correlated group ot a 
added mer 


displayed are desirable by 


Cesso;rics ‘| he ew pier es oft 


chandise made 
the extravaganza setting 

specialty stores, carrying met 
chandise aimed at the budget-minded, must 
window 
lots of mer 
jackground props in this kind of 
window generally consist of some toliage or 
floral line with the 
current (On the whole, 


(hain type 
use nearly all of their lesset space 
for showing merchandise 
chandise 
sprays which are in 


season of the year 
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ecialty Store 


By R. H. OLIVER 


Three Sisters, Miami 


these windows are mostly uninteresting, and 
“reduced 
price’ sale sign for attracting the passerby 

“Three 
ready-to-wear chain, with 150 stores through 
out the country, 20 of being lo 
cated in Florida. General supervisor for 
the stores in Florida is Haynor H. Bloom, 
with the display department in this 
directed by the write 
something had to be done regarding window 
(On one downtown street in M1i- 


ofttimes have nothing but a large 


Sisters’ is a national womens 


these 


afca 
soth agreed that 


displays 
ami, four women’s wear chain stores operate 
side by side, selling more or less the same 
merchandise at similar prices). 


Alter much discussion and planning, it 
was decided to see what the results would 
be by using more attractive displays, with 


somewhat less merchandise, feeling that the 
be greatly 
desirable 


merchandise thus shown would 
enhanced and made more 


This 


tew ot the 


went into thr operation 1m a 
lorida first Sales 
were compare d to those of the yeat previous, 


idea 


stores at 


and as the results began proving the experi 
ment successful, more stores were given this 
display treatment until half the 
stores in Florida are now displayed this way 


more than 


Ot course a chain store, with usually from 


two to three windows. 
nature ot operation 


than the department 


must by its 
leature 


very 
more goods 
store, and in addition 
to showing merchandise on mannequins also 
must use papier mache, plaster, and metal 


The 


have enough merchandise, but to display tt, 


forms and stands teeling here is to 
however, in its entirety, with no other pieces 
of merchandise half-covering it. The com 


bination of not merely loosening the win 
dows ot merchandise, but especially of cre 
ating displays attractive enough to enhance 
what 1s shown has thus created a desire in 
the prospective customer, with of course 
increased sales resulting 

A concrete example occurred recently in 
one ot the 
This 
figures of the yeal 
ten weeks in the 


stores in the greater Miami area 


store had (by comparison with sales 


hefore) heen behind for 
sales of skirts The store 


manager consulted with the display depart 


—-Above, one of the windows used for “Three 

Sisters In Italy" week At the left, for a 

Florida fashions promotion, with Spanish moss 

and Florida vegetation furnishing the atmos- 
phere— 
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ment, and a special display featuring skirts 
was installed Result was an immediate in 
crease of 75 per cent in skirt sales 

lhe store in Coral Gables at one time 
had a “Three Sisters in Italy Week,” featur 
ing Italian-inspired fashios Special back 
grounds included a backdrop showing the 
(‘olosseum, a gondola Italian flags, and 
travel poste tven the price tickets were 
printed in Italian. Sales that week jumped 
to a new high 

\ short time ago help ase sales of 
slips, a slip carnival was held, with see 
tions of the windows teaturing slips festivels 
displayed [his carnival idea wa urthes 
carried through in one of the Miami 
stores by renting pompadour wig 
mannequins, in addition to using face ma 


ett Sale results were terri 


batt 


—Various parts of the bathing suit display 

were treated with fluorescent pigment to pro- 

duce a striking effect when the regular light- 

ing was replaced at intefvals with black light 

. At the right, one of the displays used for 

the ‘Slip Carnival” which proved so suc 
cossful— 
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\ year ago the Key West store had a sp 
cial Valentine Vay lingerie display L the 
display decor and all merchandise used were 
in red and white only not a single lin 
gerie item in red was lett by February 14th 

Background designs are worked out by 
the display director Many of these have 
to be custom made, and this is usually don 
by a local display hous lhere is ample 
display personnel in the department; they 
travel to the different stores im Florida 
on a pre-planned schedui ach is alway 
brieted in advance on the individual back 
grounds he or she vill install om the tores 
they will visit 

Also with the display department is a sign 
man, tor handling special artwork and sign 
lor general and sales event 

In addition to the regular display depart 
ment staff, one of the employes in each store 
is sent to display clinics held intermittently 
for coaching the pinning and draping oft 


| Please fur fo page O64) 





bil 1 
store (1 Lao 


public the 


viting displays shown iti the 


Angeles do not indicate 
to the increased pace display 
this 


high 


time of} 
stand 


departments must maintain at 


the year to keep up their daily 


ards and yet prepare their gigantic (hrist 
mas treatments behind the scenes Irying to 
view three ritieg at a circus at one time 
or tollow the deceptive movements ot a 


ridges Ati vate dwart 17f tas} _ iti COomMpa#rison 


to those which the displayman taces and 
overcome at this season 

Lee Platt display director at J. W. Robin 
on Company, ushered im the stores sixth 


Annual International Fair by decorating 


well a’ the 
foreign flavor tor the 


the exterior ai interior with a 


mmported merchandise 


leatured throughout the store Klags and 
yanners of foreign countries decorated the 
outside walls trom the seventh floor down 
to the ground: floor windows The main 
prop, used as the background for the win 


; 


dows and the decoration of certain parts oft 


the interior, was a large geophysical map of! 


the world divided into tour sections of 
elliptical rorm hi was done by screen 
proces in the colors of blue and white 


[he map easily conveyed the thought, “We 


with this article shows the geophysical map 


in the background: this, by the way, was the 


only prop used. The balance of the display 


was developed with actual merchandise, even 


to the large Italian screen tound to the 
lett In tront of the window. the reader 
in blue and white announced the sixth An- 


nual International Fair and gave the theme, 
as mentioned betore 

shows the 
huge 


mterior 
floor, 


1 he photograph (1 the 


center of the main where the 
clock suspended trom the ceiling was de 
orated with flags of countries. Di 
rectly mannequin, beautifully 
dressed and standing on a pedestal with out 
stretched greeting the public 
The pedestal was further utilized as a dis- 


player for 


many 


helow Was aA 
hands as if 
OT the imports 


At The May Company-Downtown, Stanley 
Thompson, the 


SCoTrie 


director. developed 
Phil 
out-ot-doors activities 
subject for the 
Southern California area. He did this with 
however lsing the 
different types of Lambretta motorized cycles 


display 
a sportswear promotion ot designs by 
Kose, Inc., around the 
which are so natural a 


a continental favor. 


as his principle prop in the seven windows 


on the Broadway side, he dramatized many 











Display In Los Angeles 


shopped the market places of the world, 


which was th theme 

Con the 
Kleig used protusely to attract 
attention to it Alen 


promotion 
opening 
lights were 

on opening night there 


Wa entertainment on every one o} the ss Vert 


Hoot pre ented by organizations represent 
ing many different countries and dressed 
iT} they native costumes 1 he wie T* qT 


honor on this first night were the consuls of 


the many countries maintaining consulate 


in Los Angel 

in the men’s store, fore ign-made cars were 
featured i xhibits from foreign countries 
were shown throughout the balance of the 
store 


lhe photograph of the window included 





evening ot the Farr, 


By DICK JACHIM 


in this area 
paraphernalia. In 
latest 
mannequins in 


available 
thie if 


7 t hie outdoot 
hy the 


sports 
mclusion of 
dressed in the 


thi atmosphere and 


portswear were tound many 
different (,ravel 
thie floors tt add toy the 


adorned the 


strewn on 
effect, and 
hackground 


position Was 
outdoot 


directional signs 


with names of toreign towns, plus phrases 
conducive to this promotion such as “Fun 
on Wheels” and the designer's name all 


to convey the continental origin of the de 


SigeTis 

\ white background was used to accentu 
ate the many strong, bright colors in the 
fashions; a large degree of casualness, to 


depict the California fun, 


was created by the 


atmosphere tor 


relaxed 


positions of the 





displays are 


these 
center left on the 


Two of 
upper and 


mannequins. 
shown at the 
opposite page. 
Qn the “Miracle Mile” the bi-annual 
import promotion adorned the windows of 
Ohrbachs-Wilshire, where Bill Meissner is 
the display director. Very unusual free- 
standing panels made out of 12-inch squares 
of silver foil paper were used for a back 
ground (upper right, opposite page). They 
were staggered to create different depths in 
the perspective. In front of each panel was 
placed a mannequin dressed in one of the 
many imported designs available. A_ pink 
spot light directed panel, 
creating almost a feeling of mysticism by 
the frosted mirror effect with changing 
shadows that appeared. The merchandise, 
being reached by the pink spot before strik 
ing the panel and silver reflection trom it, 
accented the luxury of the fashion to a very 
Krom left to right 
in 9-inch letters running diagonally, a fash 
ion center was spelled out on 


was onto each 


complimentary degree 


panel; 
reading trom left to right, they were Paris, 
London and Rome. The large reader found 
in the left hand corner, hand-lettered im 
black and white, carried the copy: “More 
exciting-than-ever couture designs trom the 
fashion 


each 


capitals of Europe. Dramatically 


[Please turn to page 88] 


—On this page are two displays used by Lee 
Platt, J. W. Robinson Company, for the store's 
sixth Annual International Fair . Opposite 
page, top and center left, by Stanley E. 
Thompson, The May Company-Downtown .. . 
Lower left, by Ed Mitchell, Ohrbach's-Down- 
town . Upper right, by Bill Meissner, Ohr- 
boch's-Wilshire . Right center, by Ray 
Fertig, Foreman & Clark . . . Lower right, by 
Paul Galbraith, the Broadway-Pasadeno— 
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A 
has blundered into the wrong room lends 
a touch of humor to this display, in 


rather shocked Santa Claus who 


which a variety of Christmas gifts are 
scattered around the boudoir. The panel 
from which he peers is made of wallboard 
or plywood and supports a party dress 
suspended from a hanger. Colors are 
gay and vivacious, in keeping with the 
holiday season. 


Here is a men's formal wear display 
for the holiday season, suggesting the 
major apparel for the festive occasions 
and the accessories for gifts as well. The 
coat is displayed over a tilted platform 
of wallboard, supported by short metal 
legs. Accessories are seen as if through 
a key-hole at the rear. Suspended 
throughout the display are seasonal dec- 
orations consisting of sprays of evergreen 
and Christmas ornaments upon which rest 
bright candles. The background design 
offers an opportunity for the use of sea- 
sonal colors in the different divisions. 












































Oversize Christmas ornaments, cut from 
wallboard in the shape of balls, stars, 
and bells and appropriately colored are 
suspended from the ceiling by nylon 
thread or invisible wires. Each of them 
supports an accessory, such as a shoe, 
bag, gloves, scarf, and so on. The show- 
card is at the right, decorated with a 
sprig of evergreen and a gay candle. 
Major gifts are in a group in the center 
foreground. 



















In this display three large hoops cov- 
ered with greenery and Christmas orna- 
ments are supported by red ribbons, one 
over each of the three sweater-clad 
forms below. The forms rest on low 
platforms finished in an appropriate holi- 
day color. The copy card is decorated 
with four feathers. 











Fabrics for gifts or for gowns for the 
holiday season are the merchandise fea- 
tured in this window. The fabric has 
been made into the form of a Christmas 
tree composed of fabric clusters decreas- 
ing in size toward the top. Holiday rib- 
bons run from the finial to the back- 
ground. To this background have been 
adhered Christmas balls in gay colors. 
The showcard uses the same evergreen 
sprig and candle found in several of the 
other displays shown. 














































































Here is another display of men's wear, 
most of it with a formal accent. Each 
displayer takes the form of a stylized 
Christmas tree, with the upper pyra- 
midal portion separate from the base 
and supporting a shirt. The base for 
each is circular, supported by three brass 
or black wrought iron legs. An amoeba- 
shape on the left background is made 
up of evergreen sprays and Christmas 
balls. At the right rear dangles a 
cluster of Christmas balls terminating in 


a Christmas gift package. 





hicago Displays 


On either side of this he placed 
Krench gendarmes 
One was winking at the mannequin 
and pointing his baton toward a deep pur 
The drape inter 





ple drape he was holding 


ast being sold and if This display ranked as one of 
L.ytton'’s most appealing 
Ted Lees, director of display of Wm. Y 


wen, director of display of Henry 
can be done using display alone. 


60 coats at $118 each a total of over $7,000 


worth of merchandise moved in a short time, 
thanks to display 


flavor, Bowen hung a stylized, trame 


This is the type of pro 








re Seasoned 


motion that makes display managers very 
happy and Lees is no exception. He rates 
this as one of his most successful promo 
tions of the year and he adds enthusiastically 
that it costs almost nothing to produce. 

The window pictured promoted a Richard 
Cole designed coat in black and white. The 
single mannequin wore a black and white 
suit underneath the coat, and black and 
white accessories. The setting was nearly 
all gold with hanging gold lanterns 
simplicity itself, but simplicity that adds up 
to sales. 

(arl James, Mandel Brothers’ director of 
display, promoted Monarch coats with a 
series of four windows called “Fashion's 
Kye: in focus on fall.” The sign jutted at 
the rear above the three mannequins and 
irom it were stretched black and white 
strings in conical and elliptical geometric 
patterns. Just above the apex of black 
strings was a statuesque white eye. The 
floor and back wall were a dull neutral 
gray and the back wall was lighted from 
below with lights placed behind an 8&-inch 
strip. Additional accessories were shown 
on risers in the center. This series was 
followed by one promoting Chicago's St 
Luke's hospital fashion show. Quite a few 
other stores devoted window space to the 
St. Luke's promotion in the interests of 
helping the hospital 

“Enter Now the Mauves” was the title 
ot a stately corner window used by Virginia 
Paxson and her staff at Marshall Field & 
(o. Practically everything in this setting 
was mauve with the notable exception of a 
purple cushioned chair which added accent 
Six smooth columns topped with black 
crowns made the background for the six 
mannequins. In between each column was 
a large long-leafed plant. A lush floor effect 


—At the upper left, by G. C. Bowen, Lytton's 

...» Upper center, by Ted Lees, Gilmore's, Oak 

Park .. . Upper right, by Carl James, Mandel 

Brothers . . . At the left, by Virginia Paxson, 
Marshal! Field & Co.— 
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With A Foreign Flavor By RICHARD DAY 


setting of beer and pretzels, Austria with 
knit sweaters and ornament italy with 
jewelry and painted platters, Paris with 
purses and pertume, Stockholm with fine 
stainless steel tableware, Edinburg with 
colortul Scotch plaid robes and scart and 
London with the Bond street look featuring 
ties, weaters, and accessories 

Fine watche and delicious Swiss choco 
lates graced the Zurich window. the Brussels 
window had beautitul linens, and contempo 
rary designs in table accessories were placed 
about the Denmark display 

kach of these State street window had 
the same basic motif even though the good 
were different lags-ot-all-nations in a 


emi-circular standard up tront next to thy 


glass provided toreground In the back 
ground were travel posters trom the toreign 
land involved arranged around a ti 
mensional shipping crate placard that 


hung (oT) the ical vall | hye pla ara ‘a 


|} lease furn f0 page 78) 


was achieved by painting a section of the 
floor mauve and laying a mauve-colored 
lacework over the line torming the section's 
edge The floor then looked like a large 
carpet had been used Steps and a chande 
lier added to the stylized interior effect 
(lement Bradley, display director of Cat 
on Pirie Scott & Co., went whole-heartedly 
into a giant store-wide Import Fair promo 
tion. First held last year, the Import Fair 
vas such a success that tt was decided to 


repeat it this year 


(arson s import Fair first reached out to 
the Chicago shopper through Dick Minto’s 
window displays kach window teatured 
goods from a different country [here was 
(,ermany, with highly crafted goods in a 


—Upper left and right, by Angelo Migliaccio, 

interior display manager, and Dick Minto, 

window display manager, Carson Pirie Scott & 

Co. ... Center, by Jack Boghosse, Goldblatt's 
... At the right, by Virginia Paxson— 
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t Field: Three 


KHIND its tacade of blue and white 
wags \ glazed brick, Macy's newest store in 
the New York City area— located at 
Roosevelt Field on Long Island houses 
three floor levels, each designed for the 
utmost in modern merchandising and display. 
The huge, handsome structure, for which 
Skidmore, Owings, and Merrill were archi- 
tects and which was erected by the Turner 
Construction Company, has a parking area 
for 11,000 cars. 

The blue glazed bricks on the face of the 
building are set in straight lines up to win- 
dow height, and the upper walls are of white 
glazed bricks set in staggered design. Smooth 
gray stone makes horizontal lines, while 
white stone 1s used for vertical separators. 
Macy's name on the store front is formed 
of stainless metal lettters which are faced 
with frosted glass and lighted at night with 
white light. The apostrophe, which is Macy’s 
red star trade mark, is also lighted. By 
night the horizontal and vertical stone sep 
arators tend to take on a deeper, more in 
tense hue. 








At the side ot the building the lower, 
window-height areas are set with brown 
glazed brick, imstead of blue. A low, one- 
story annex juts out from the left side of 
the main structure. This annex, which is all 
glass-enclosed, 1s used as a sales area for 
garden and automobile supplies, as well as 
for a refreshment counter. The glass walls 
are set in metal frames with sliding door 
tracks in both floor and ceiling so glass 
panels can be slid back in warm weather to 
present an open area White wood slatted 
walls that form a part of the enclosure serve 
as wind breakers, and also direct customer 
traffic into designed areas. The annex area 
is lighted by circular inset fixtures in the 
ceiling 

kach floor of the new store was designed 


—Upper left, shallow cases in the hosiery sec- 
tion display flower-topped leg forms .. . Upper 
right, a view of the exterior . . . Center, wire 
and wallboard cutouts help identify the hard- 
wa.. section... (All photographs by courtesy 
of Retail Reporting Bureau, New York City) — 
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—The theme color of blue which runs through- 
out the store is used extensively in the shoe 
salon, seen at the right . . . Center, bright 
color is used for the upper walls and the 
modern easy chairs in the better dress section; 
the bridal salon is located at the rear . . 
Below, unusual cabinets in the millinery sec- 
tion are topped by brass hot fixtures— 


by a different well-known interior designer. 

Blue serves as a unifying thread, as it 
were, throughout the store; not only does 
it appear on the facade of the building, but 
it runs almost as a theme through the in 
terior decor. For though the different sec 
tions are treated individually as distinct 
units, often with a keynote color to effect a 
highlighting, yet the blue factor tends to 
bind the decor store-wise, and create a 
symphony of design. The overall effect is 
that of a huge jewel-box, a tremendous dis 
play setting. 

The main level, designed by Amos Parrish, 
has inset ceiling lights covered with white 





Levels For Displa 


metal baffles. ‘Counters and cases have 
thin stainless metal framework trimmed with 
dark wood paneling. For small items such 
as gloves and costume jewelry the cases are 
high, flat modern units which provide a 
maximum of visibility through the tops. And 
cases in the accessory section, as in many of 
the departments, are all lined with light 
blue, with deeper blue display devices 

In the drug section, walls, shelves, and 
counter walls are pale blue \pothecary 
jars are painted on the upper wall, with the 
word “Drugs” in cut-out letters applied over 
the decor. Balancing scales and apothecary 
jars are displayed along a wall case at the 
rear of the department. 

Shallow cases in the hosiery section are 
used to display flower-topped leg forms. 

In the gift section, stainless steel uprights 
support glass shelves on which to display 
gift items. Below the glass shelves are 
closed cases covered with wood panels, In 
front of the shelves and cases are counters 
topped with white Formica. Overall light 
ing tor the area is from ceiling lights in re 
cessed panels, but the tops of the racks 
contain their own honeycomb fluorescent 
lighting units. 

A design of pink hat boxes and heads 
wearing hats is painted on the upper wall 
of the closet accessory section Matching 
sets of closet accessories are displayed 
between pale blue wall dividers, and the 
lighting trough is painted a deeper blue 
(Again note the blue strain.) A floor fixture 
for hangers set in front of the sectioned 
wall areas is adjustable 

Klegant is the word for the woman's 
shoe salon on the main level, where the 
emphasis is on blue—blue and gray. The 
floor is carpeted in gray, but draperies of 
blue are used to com eal the sto krooms if} 
the rear. Blue upholstery is used on the 
sota-style seats, as well as on the shoe 
fitters’ stools Three display bays hang 
at the rear wall in front of the blue draper 
ies and are topped by pink-painted spotlights 
for a note of color contrast. Along the rear 


[Please turn to page 8&2] 
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HIS window display (A) teatures two 
attractive grilles that can easily be cut 
out of wallboard with a cutting machine, 
or can be purchased from your local display 
firm in vacuum-formed plasti The grille 
at the right was not inked in so the outline 
will be draw the sheet or 
boards to any required size 
The imitial cost in 
for grilles will 
investment, as these 
in many 
displays. 


easier to on 

materials 
worthwhile 
Call be 


time and 
prove a 
units 
window and interior 
Note the grille at the right, and 
how it can be equipped with a plywood shelf 
for the display of tie-in accessories 


these 
reused 


other store 


A good idea is to glue sheets of 
wallboard together so the cut 
will be extra thick and durable. 
An excellent simulated wrought iron finish 
can then be applied by following these di 
rections. First, give the unit a thin 
of shellac and when dry, a thick heavy coat 
of flat white oil paint which 
thickened with a little plaster or 
can be stippled 
stipple brush. 
When the rough 
spray or brush paint with half flat black 
mixed with half high gloss enamel: this 
will dry to an excellent wrought iron finish 
For an extra touch, dab on a few spots 
of orange paint while the black is still wet 
and then carefully blend in 
For a seasonal outdoor window display 
cover the background with medium blue 
paper and then tack on a length of embossed 
simulated red or white brick 
Imitation flagstones or grass mats can 
then be used on the floor to complete the 
setting, or for a 
some artificial 


two 


out yrille 


coat 


been 


whiting, 
sponge ofr 


has 
so it with a 


stipple finish 1s dry, 


with a dry rag 


winter 
Snow. 


scene, scatter on 
A little glue can be 
applied to the edges’ of the grilles so some of 
the snow will adhere to them 

(B) This one shows an excellent display 
in one of Grover Cronin’s windows, used to 
feature children’s 

The tree cut wallboard or 
hardboard, braced in the back with lengths 
of l- by 2-inch lumber 
be cut 


Weal 


can be out of 


The tence can also 


out ot wallboard. or actual lumber 


can be used. 


(over the window background with med 
ium blue paper, paint the fence white, the 
tree a medium green, and then pin on some 
bright red imitation apples as shown 

A tew children’s figures dressed in suit 
able garments will complete the display. For 
a spring or summer window use gay arti 
heial flowers tacked onto the tre 

(() This was recently used in the win 


dows of Gilchrist’s, 
coats. 


soston, to teature ladies’ 
The center panel can be built out 
ot wallboard nailed to a wood frame. The 
cutout of card or wallboard diamond shaped 
pieces can be painted in two blending colors 
designed to complement the color of the coat 
on the mannequin. These are then tacked to 
the panel with the same application on the 
hase platform 

They used a chair painted gold on which 
was draped another coat and a few fashion 
accessories on the platitorm in front of the 


low curtain; note the picture used for an 
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maller Store 


By JIM KILEY 


decorative touch. 


adjustable pole 


extra supported ot} Al 

All the pieces and props im this attractive 
display can be reused, which ts good plan 
ning 


RCA Developments Shown 
In Traveling Display 

\ traveling 
television and the 


“showcase teaturing colot 
latest Rt 


W il] he 


\ developments 
in electronics kev «le 


partment 


displayed im 
stores im throughout 
KR. H. Cofthn, 


ales promo 


major cities 
the nation, it 1s announced by 
vice-president, advertising and 
America 
Philadelphia, the 
billed as the 
RC A's New 


\nnouncement 


tion, Radio Corporation of 

Opening at Gimbels in 
l2-exhibit exposition 
“NBC Color TY 
Frontiers in 
will be 


VW ill he 
Fair Starring 
te lectronics.” 


later of other cities wil 


the exhibition will be presented 


made 


cre 


Heart of the “Color TV Fair” will be an 
RCA mobile color television studio unit 
consisting of a complete layout ot color 
cameras, color film equipment, and mon! 
toring apparatus An eight-man_ technical 
and production staff will travel with the 
mobile unit which is tully equipped to 
originate “live’ programs from the depart 
ment store studio site and relay them to 
dozens ot RCA Victor color television re 
ceivers located at strategic spots through 
out the store. If desired, the programs 
can be telecast through a local [TV station 
for home viewers 

In addition, visitors will be able to se 
themselves on color television 

Other exhibits will include a J0-foot an 
mated display explaining the operation oft 
color television: a historic panorama oft 
RCA’s contributions to the art and science 


of sound reproduction, including early radios 


and Victrola phonographs - electronic devices 


used in national defense, and displays e» 


plaining transistors, closed-circuit T\V, thy 


electron microscope, and the principles of 
several developments underway 

The exhibition will be free to the publi 
and sponsored by the participating depart 


ment store im with the local 
RCA Victor products distributors 
and the local outlet of the National Broad 


casting (Company. Operation of the tacilities 


cooperation 
COnsumcti 


will be handled by the RCA Shows and | 
hibits department. 
Christmas Tree Stand 
Has Innovations 
\ new “Christmas Fase’ tree stand which 


is easily set up in minutes without tools and 
which accommodates all sizes and 
the 
(Company, Bridge 
The stand is composed of a 
inch steel. By means oft 
hooks guy rod and turnbuckle 
assemblies a spring tension is developed iv 


shape * ol 


trees has been market by 
Steel-Bilt 
ville, Pa 
ring of 


barbed 


placed 
( onstruction 


(oti 


hase 
round 
with 


the base ring which prevents th 
tipping 

The company making available a 
red embossed plastic flame-proof tree skirt 
with pre 


tree trom 


also 1% 


furthers 
accidental tipping of the 


suction which 


the 


cup action 


vents tree 


These men know Quakity when they see ib! 


' 


testing laboratory. 


-gear motor for dependa- 
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EXCLUSIVE VUE-MORE TURNTABLE FEATURES 








WRITE FOR CATALOG: 


TURNTABLES 
VUE-MORE CORP., 601 W. 26 St., WLY.1, ILY. 


A division of BREVEL PRODUCTS CORP 


VUE-MORE 
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Kehrt Looks At Spring 


PRING a seen through the eyes of Part of an old mannequin, in the left fore raindrops with tiny flowers attached were 


Kussell ©. Kehrt, display director of ground, was painted chartreuse and was used hung overhead at the left. 
Jenny's Valentine window was done in red 


lenny Cincinnati, is depicted in thes to show a handsome mink stole lhe man 
iour examples of his work nequin wore a pure silk cocktail dress by tones primarily, with navy accents. Navy 


in first photograph, behind the in hioward Greet lace was used tor the cut-out heart effect in 


ible gi i the specialty shops main [he birdhouse and panel were made i1n_ the front of the window lhe cut-out area 


hia ; t) 
window pink cherry blossoms adorned the the store's display department was edged with red net ruffles and had red 


ires and dramatized the verTy essence oat \pril showers and Spritipz Howers 
the season lwo shadow-boxes cut into a the theme of the second display pictured gifts were shown on the rustic settee, which 


made of papier mache. A red tree with 


formed carnations spotted here and there. Valentine 


large tained panel of red-wood created a Silthouetted against a seamless paper back was 


rustic effect and served as eflective display ground ot charcoal gray were terns in chat red tern toliage stood behind the settee, 


helwe trom the uppet hadow~-box hung treuse, alternated with strips ol plasti to and red net sottened the ceiling and was 
a birdhouse and two pink birds inn the represent splashing wate! \ papier mache draped on the tree { upids in natural colors 
oit pint li beige viph, also in chartreuse, was given a top were scattered at various points in the tree 


tring o in} coating ot natural terns and wrapped with Ked wood chips covered the floor lhe 
cleat celloph; I {} 4 Aa wet appcal Mannequin Wore a tiavy and white checked 

vwrecti tres aS ; aniv ; ATTICS in it} srnecti plasti Sut dress. with red ACCECSSOTICS 
i the tree and to tl hy umbrella. On th and on h shoulder a ( oncluding the group 1s a window in which 


thie Hoot Wa’ covered with real soil A 


making a beautitul etting . lare chartreuse and natural ierns 
pring flowers and pertum ar| prinkled with purple fiitter were arranged spade at on ide indicated that it was 


purse, and a white lace blous lo complete the display, many iridescent gardening time 
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it’s brunn & bertheim 
exclusive designs 
drawn from 

the four corners 

of the world. 











limo’ service 
from trades bldg. 
showing at 
1200 broadway only. 
refreshments. 
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NEWSGRAM 


By JOHN F. BOWMAN, Jr., Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 





a 





ecember 1956 Market Week: A total 
of 89 National Association of Display 
Industries members have confirmed 
for this event at the New York Trade 
the 
list for space and four prospective members 


spac 


Show building. Four members are on 


have requested that space be made available 
if thei 
approved in time by the Board of Directors 


applications for membership are 


The second, third, and fourth floors of the 
exhibit building have been filled and the 
fifth floor will be more than 8O per cent 
occupied Undoubtedly this will be the 
higgest December Market Week since 1948. 

Attendance promises to be higher than 
at any previous December Market Week 
lhe mterest in special promotions tor stores 


Scheduling the Market Week 
the holidays 
questioned by some but advance information 
indicates that more than 2,200 people trom 
the 
of the United States and Canada will be on 
hand to 


is mcreasing 


so 6Close: «6to (hristmas was 


the stores, distributors, and the jobbers 


and discuss orders, 
at the various New York 
the period already 
topped the 1,000 mark and have been build 
ing steadily As usual, the Hotel New 
Yorker will be the headquarters tor the 
event, with all NADI scheduled 
there 


Lhe 
the plans ol 


imspect lines 
Reservations made 
hotels for 


( ity have 


meetings 


has cut into 
Switzerland 
attend the 
is that they 
considerable 
this 
plan 


Market 


international situation 


delegations trom 
and areas to 


Market 


will 


other Furopean 
W eek Latest 
only if 
the 
November ) 
other 


advice 
come there is a 


reduction in tensions existing at 


Most 


prior to 


time (early were 


ning to visit 
W eek 

Following the advice of the Executive 
(ommittee the meeting of the NADI Board 
of Directors was shifted from December 12 
to December 14 The special membership 
will be held on the evening of 
scheduled. The Executive 
(ommiuttee will probably hold two meetings 
the Market Week period, but no 
definite dates have been set 

Agenda for the meetings of the Board of 
Directors and the Executive Committee will 
be prepared from the suggestions of NADI 


ATCAS 


mecting 
December 19 as 


during 


The torms covering such sugges- 
have been forwarded to all members. 

For the first the Market 
Week will cover a complete category of all 
items in the display trade. Imports have 
been guaranteed trom Japan, China, and the 


members 
Ticons 


time December 


48 


kuropean areas. Most are already delivered 


either warehoused or awaiting release 


A very small percent 


and 
from custom houses. 


age of shipments are enroute and should 
have no difficulty in delivery. 
Main coverage of the NADI December 


Market Week will be lines for spring and 
aster promotions. Subsidiary presentations 
will cover all holidays, special sales, civic 
cooperative activities, and the general field 
of store and With the 
Kaster selling period three weeks later than 
1955 it will probably be 
two themes during the first months of 
1957. The freshness accruing from new mer 
chandise backed by windows and interiors 
will be particularly appreciated by smaller 
stores and specialty retailers. Like adver 
tising, the display has to be changed. The 
NADI spring and Easter Market Week pro- 
vides the opportunity 
possible to compare and combine the various 
offerings of the display houses 

An ttem of interest to NADI members 
is the information trom President Sylvan 
Freund that in the future all discussions and 
verbal reports at annual and special meet- 
ings will be recorded for future reference. 
Linder Illinois law, where the charter of the 
NADI was issued, this type of transcription 
of the minutes of a meeting conducted by a 
non-profit authorized, The 
qualifying proviso is that the transcription 
must be approved by three directors after 
editing and one original copy of the tran 
scription must be typed and signed. It ts 
hoped that this method will provide a better 
permanent record of 
and that questionable points as to decisions 
previously made will be corrected. In par 
ticular, speaker identification will be 


special displays 


necessary to use 


S1Xx 


most comprehensive 


organization 1s 


association decisions 


made 
casicr 

Among items on the agenda tor the Decem- 
ber meetings will be the regular reports of 
the the report of the managing 
director, a discussion of plans for the June 
1957 Market Week, including entertainment 
and other projects, cost of space, and hous- 
ing of members and personnel who will at- 
tend the event. In connection with the space 
item at the June Market Week, the NADI 
will contact all available members 
during December to determine a tentative 
allocation for each for the event. No firm 
assignments will be made at that time except 
to the original charter members and such 
others on the seniority Ist as will require 
large blocks of open exhibit space. 


officers, 


othce 


Advance reports on an excellent Market 
Week attendance are supported by member 
comments from the current coverage of early 
spring lines by who 
have shown offerings for cruise wear, Val 
entine’s Day, etc. This is probably the last 
opportunity to get the local view on traf 
to be expected and every representative con 
tacted has indicated that his territory will 
be well represented, although not by 
large staffs from some stores as attend the 
June Market Week. 

Market Week will be 
assignment to NADI members up to Decem 
ber 1. This is the latest date that correc 
tions to the Market W eek Directory can be 
entered. The balance of the space available 
is on the fifth floor of the New York Trade 
Show building ()n all other floors the 
available space has been assigned to mem. 
bers for exhibit requirements or 
reserved for storage of shipping materials, 
Temporary NADI headquarters from 
December 12 through 21 will also be located 
on the fifth floor. The office will be open 
trom 9:00 a.m. to 6:00 p.m. each day except 
Sunday, December 16, when the office will 
open at 11:00 a.m. 

The Market Week will be open during the 
following periods for buying and discussion 
of display materials 

Saturday, December 15, 9:00 a.m 
p.m. 

Sunday, December 16, 12:00 m. to 6:00 p.m 


some sales personnel 


such 


space available tor 


has heen 


etc. 


tc f) tn) 


Monday, December 17, 9:00 a.m. to 6:00 
p.m. 

Tuesday, December 18, 9:00 a.m. to 6:00 
}).171. 

Wednesday, December 19, 9:00 a.m. to 


5:00 p.m. 

In addition to the above hours, both build- 
ing facilities and appointments for either 
hefore or after the official hours indicated 
can be made available through the NADI 
office on the fifth floor or the office of the 


New York Trade Show building on the 
sixth floor. NADI members, according to 
Irwin Rhodes, secretary, can ship exhibit 


materials to the New York Trade Show 
building for arrival on and after Monday, 
December 10, for delivery direct to their 
exhibit spaces. Actual set-up time will be 
available on and after Wednesday, Decem 
ber 12, according to the NADI official. 
Fluid trafic on all floors of the New 
York Trade Show building has been assured 
by the set-up adopted by the NADI. The 
[Please turn to page 73} 


’ 


DISPLAY WORLD 













SO MUCH TO SEE! 
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R. H. MACY & CO. 
MAIN FLOOR INTERIOR 


LORD & TAYLOR 
MAIN FLOOR INTERIOR 


OPPENHEIM COLLINS 
MAIN FLOOR INTERIOR 


JOHN WANAMAKER 
PHILADELPHIA COURT 


EDWARD C. MINAS CO. 


WINDOWS MAIN FLOOR INTERIOR 


BLACK, STARR & GORHAM 
WINDOWS 


BURDINE’S, MIAMI 
INTERIOR 


& 
<—D 
<> THE HALLE BROS. CO. 
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At Room 


426 


Trades Show Bidg. 











SPRING! 


AND 
SPRING! and 
SPRING! AT HOME SUBURBAN 
ALL DAY STORES 





ZARIA DISPLAYS, 434 SIXTH AVENUE, NEW YORK CITY 11, N. Y¥.—Algonquin 4-3200 
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By Sittard 


Here we have a group of six displays by H. Sittard, display 
director of Kaufhof, Darmstadt, Germany, in which a central 
theme is well carried out and which are marked by a rather 
unusual use of bee-lights. The unifying motif found in each 
display was formed by long pencils, to tie in with the slogan 
which translates roughly to the effect that the fashions were 
especially designed with “you” in mind. 

In the first display is seen a wire outline figure whose body 
is made up of twinkling bee-lights, while more of the tiny lights 
are seen in the foliage sprays on which the millinery rests. 

In the display for sweaters directly above the lamps are 
entwined with sprays protruding from the lower sidewalls and 
background, The sweater arms were wired to hold the shapes 
pictured, 

Behind the giant tan in the lingerie display were bee-lights 
once more, with the pencils being given a more feminine touch 
through the addition of tassels. 

Next the pencils are seen as supports for women’s apparel, 
with the lights mixed in with fruit and foliage sprays extended 
stiffly as if they were branches of an espaliered fruit tree 

Wire outlines of pears were suspended in the display at the 
lower left, each holding various toiletry articles. The pencils 
served to direct attention to the slogans in script across the back 
ground. No miniature lights were employed in this window. 

A pencil slanted from the lower left to the right of the display 
furnished support for men’s sport shirts in the final window pic 
tured. The props were giant hobby-horse heads, decked out with 
flowers and leaves. 
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Now it can be seen! 
...the all new RUBNER line of 


Display 
Papers 


tor Spring and Summer! 
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NEW Textures See these exciting new 
in Modern, background and flooring papers 
3-Dimensional at the NADI Show: 
Designs Room 404 












and Effects 


There's always something new 


Wile 


UBNER 


5925 Broadway, New York 63, N.Y 





Division of Cellu-Craft Products Corp., New Myde Park, ! 





DECEMBER, 1956 31 




















Quality Displays On A Limited Budge 


HieN the problem of quality displays 
within limited budgets reared up m 
Lincs 


mciden 


the advertising towers of 
Bell 
tally 


a problem repeatedly the 


lelephone Company which, 
bemg a utility, is apt to run imto such 
window display 


peopl Cathe up with an answer For each 
of their 110 windows, they built a “shadow 
PET 

Bit shadow boxes 


serve us permanent 


ilrames” for the window messages. In size 
6 feet long, 4 teet high, and 1 toot deep, with 
Ll-imech they 


designed to fit the smallest of the windows 


margins angled mward, were 


hy changing items, adding 


itis 
boxe ba 


le xXpetiisive 
lavouts. the shadow 


effective. but 


and rearrangine 


proved to be not onty 
extremely versatil 

The windows are located in the company * 
throughout the State oft 


busamess offices 


52 


By JAMES L. VAN RYZIN 
Illinois Bell Telephone Company, Chicago 


and thre local othice 
ager is responsible tor the actual installation 
in his building. The 


schedule. 


[llinors. husiness man 


of each window win 
dows are changed on a monthly 

When a layout is accepted by the general 
office 
information, 
well as 


display manager, each business man 


ager is provided with specifi 


and, m some cases, with props as 
signs 

Some of the props are purchased locally, 
but the signs and showcards, duplicated by 
silk-sereen process, are usually provided by 
the general display 


For one of the 


manager 
displays 
with the 
goodnight to you, 


featuring long 


distance promotion, caption 


and Daddy wants to say 


too,” a joint arrangement was made with a 


manufacturer of children’s night-weat In 
exchange tor a card crediting the name oft 


the manufacturer, he furnished 110 dolls 


add to the then 
To promote color telephone extensions in 
room of the house, the shadow-boxes 
inerely suggest a particular room by the us: 
of standard props, i.e., teakettle, fork, and 
spoon tor the kitchen; boudoir lamp, per 


dressed in pajamas to 


any 


fume, and a portion of a dressing table for 
a bedroom, and a ping-pong net and paddles 
lor a tamily game room 

A recent institutional message was en 
titled, “When minutes count!” Colored 
strings were extended trom a telephone re 
ceiver to toy automobiles, a police car, an 
ambulance, firetruck, all purchased 
stores, 


and a 
locally from toy 
In this large scale, coordinated operation, 
Illinois Bell has 
hold 
figure without any 
effectiveness 


proved it is possible to 


costs down to an impressively low 


sacrifice of quality or 
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For Your Convenience . . . 


WE'RE NOW LOCATED IN THE HEART OF 
NEW YORK CITY'S MOST FAMOUS DISPLAY AREA. 
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Come into our new showroom and factory and see mannequins being made. See the quality 





production and durable finish that combines with fine design to make TERO mannequins 
the leading line of mannequins in the country today. Factory and showroom in one con- 


venient location 3.000 sq. feet of showroom display space. 


We're having Open House — come in and visit us and be our guest for refreshments. 


TERO, Nc. 


MANUFACTURERS OF FIRST QUALITY FASHION-RIGHT MANNEQUINS 
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—This gold leg form was pre- 
sented to F. K. Thun, chairman of 
the board, Berkshire Knitting 
Mills, for the firm's 50th anni- 
versary. Making the presentation 
is Frank P. DeWitt, president, 
Shoe Form Company, Inc., Auvu- 
burn, N. Y.— 

















—James Jacobsen on a visit to 
Spokane stops with a new manne- 
quin at the home of H. Howard 
Schneider, display director of The 
Crescent of that city— 
















Photographs for 
this page are al- 
ways welcome. 
Simply address 
them to DISPLAY 
WORLD, Cincin- 


nati |. 































—Fillmore Lash, Sears- 
Pico, Los Angeles, 
photographed with 
Mona Bokou, a dis- 
playman of Thailand. 
The picture was taken 
while Lash was in the 
Orient recently, and 
followed a lecture on 
display which he gave 
at the Tieto hotel, 

Tokyo— —Thumbing through a 
copy of DISPLAY 
WORLD is Allan H. 
Bollenhagen, display 
and advertising man- 
ager of Lawrences, 
Ltd., Adelaide, South 


Australia— 





—Norman Ravitz, presi- 
dent of Industriol Ad- 
vertising Agency & Art 
Service, has been appointed de- 
sign consultant for Shenker Dis- 
plays, Inc., Long Island City, 
New York— 



















—Robert O. McEwen, display di- 
rector, W. & J. Sloane, Beverly 
Hills, Calif., with his display which 
was national winner for contem- 
porary furniture in a disploy con- 
test sponsored by VU. S. Rubber 
Company— 
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ae 
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lil iwht of the three dis \ shown 
above would gladden the he: ot any 
mannequin manufacturer, tor in the one 
or millinery 54 figures are involved, in the 
yim suits there are 37, and in the 
promoting Bermuda shorts ther 
a total of 142 figures or torm rot 

three displays 
[hese photograph how a display area 
of 144 feet of unobstructed ylass in the new 
building of Jordan Marsh Company, Boston, 
vhere Walter V. Krysto is display directors 
“ui who beleves that there is no other store 
vyorld that has this tremendous dis 
lrontag In commenting on thes 


hye say 


lhe ‘Bermuda Short Story display con 
tained every style carried in our store. We 
dropped our floor so that the passerby was 
looking down in the window, where we had 
ailboats and outboard motorboats loward 
the front of the window we built a pier upon 
vhich we placed the lower part of the man 
nequins dressed in Bermudas. We dropped 


our venetian blinds to the mannequins’ 


ao 


waists, thus placing all emphasis on the 
shorts 

“In the second series we utilized the sam 
setting, except that this time we raised the 
blinds We exposed the entire hackground 
and showed bathing wear on tull mann 
quins 

“In the millinery tront which is not a 
new idea but still very effective we made 
use of cate curtains and cate tables. wit! 
mannequins nm a conversational grouping 
featuring hats Here again we used our 
venetian blinds by dropping them, and in 
stalled giant urns filled with flowers on the 
sidewalks.” 


For the annual “Old Stove Round-Up 
A 


Mach, display manager ot Minneapolis Gas 


in which many utilities participate, R 


(company, Minneapolis, used the setting seen 
next. The background and main part of 
the floor are painted a grayed-out salmon 


[Please turn to page 68] 


—The three displays at the top of the page 
—each 144 feet long — were by Walter V. 
Krysto, Jordan Marsh Company, Boston 
Directly above, by R. A. Mach, Minneapolis 
Gas Company, Minneapolis . . . At the left, 
by Julius E. Steinberg, Filene's, Boston— 
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Rooms 
408-410 
N. Y. Trade 


Ee aR Show Bldg. 
CHRISTMAS | 


TIME — During 
) NADI MARKET 
WEEK 


Dec. 15-19 
























Whatever the Season 
O~ Whatever the Reason 
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Think of |\ ANI] gag ¥ DISPLAYS, Ine. 


Exciting .. . Your Ideas—Our Display Novelties 
. . . or Our Own Original Designs 
Window and Interior Displays. 
(Domestic and Imports) 
*ARTS AND FLOWERS DISPLAYS, Ine. 43 West 56th St., New York 19, N. Y. 


* Registered U.S. Patent Office 
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VISIT 


SPACES 


12-14 


Second Floor 


NADI MARKET WEEK 
Dec. 15th thru Dec. 19th 


New York Trade Show 
Building-500 Eighth Ave. 


Ww 


beau monde 
kaleidoscope 
of fashion 


TRIMIok 


merchandise presentation 
on the 


BUY LEVEL 
fotoflair 


fashion styled 
CARDHOLDERS 


for 


STORE WIDE SIGNING 
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meet your 
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DISTRIBUTOR 








AMERICAN FIXTURE INC. 


2300 Locust Street 
St. Lovis 3, Missouri 














Show Window Lighting 


By HUGH DUTTER* 






Pittsburgh Reflector Company, Pittsburgh 


HE designer of an effective show win- 

dow is faced with many problems. He 

must consider first the purpose of the 
window. Why have a show window any- 
how? What does it do? 

A show window attracts the attention of 
those who are passing by and after gaining 
their attention holds it long enough to stop 
them. The must 
favorable distinctive 
ance and invite the shopper to step into the 


show window create a 


impression, a appear- 


store 

Some of these objectives may be accom 
plished by architecture and design 
for example a distinctive appearance, also 
correct physical dimensions properly to dis- 
play the merchandise. An example of this 
is the fact that it obviously takes more 
space to display furniture than to display 
jewelry. 


alone, 


Proper physical dimensions and attractive 
architecture are not enough, however. Be- 
fore the show window can perform its sell- 
ing job satisfactorily it must be well lighted. 
You may ask why, but the reason is quite 
obvious. The human is automatically 
attracted to that which is bright. You can 
not help looking at a lighted billboard as 
you drive by, while the unlighted one goes 
by unnoticed. This afternoon we will dis 


i ye 


’ 
"Address, Store Detroit 


Edison Company, 


Lighting Conference, 
Detroit, Octcher 9, 1956. 


cuss some of the problems of show window 
lighting design. 

Here are some of the practical considera- 
tions faced by the designer How much 
light is needed? The answer to that is 
“EKnough.” Enough to minimize daylight 
reflections enough to make the window 
stand out among its competitors. If the 
window is in a residential neighborhood a 
level of 50 footcandles is adequate, with 300 
footcandles on feature displays. If the win- 
dow is in a suburban shopping center 100 
footcandles, with 600 on teature displays 
If the window is downtown on a main street 
300 footcandles, with 1,800 on featured dis- 
plays. You will note in each case that the 
ratio between general illumination and ac- 
cent lighting is 6 to 1. 

What are the wattage 
attain these footcandle levels? 
100 watts produce these results. Remember 
that a small window is like a small room 
and uses light inefficiently so that greater 
capacity may be needed. The electrical 
circuiting of show window lighting is most 
important. Since the window is in use both 
day and night during periods of both heavy 
and light traffic and since type and style and 
display are changed frequently, flexibility of 
use of the lighting equipment is most neces 
sary In general the more circuits the 
better, and equipment should be circuited in 
small groups on individual switches 


requirements to 
From 50 to 

















—"'Now, | don't know anything about display, but it seems to me. . ."— 
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Introducing Colorful New Woven Backgrounds 





for Cruise Wear, Travel and Spring Displa ys 
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PANAMAT — 36 In. Wide 
Exact Size as Illustrated 
Smart woven pattern made with colored papers woven with white 
twine. Available in solid bright spring colors and in tri-color com- 
binations with alternating | in. rows. Pattern runs the length of 
the roll. Solid colors: Buff, white, pink, turquoise, green, blue or 
yellow. Tri-color combinations: Green, white and yellow; pink, 
white and yellow; turquoise, white and yellow. $9 R() 
Rolls 36 in. wide by 8 yds. long. Per roll ° 


F.O.B. New York or St. Louis 
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TRIMIT BORDER — 1'/2 In. Wide 

‘4 Actual Size 

Colorful Trimit Borders to mix and match with Panamat and 
Venetian Stripes shown on this page. Centers in all patterns are 
yellow. Colors: Turquoise and yellow, green and yellow or pink 
and yellow. Rolls 1'4 in. wide by 25 yds. long 


Per roll , cae $2.95 


F.O.B. New York or St. Louis 


Illustration 
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VENETIAN STRIPES — 36 In. Wide 


Illustration ‘4 Actual Size 


Attractive woven pattern made with colored papers, white cord and 
gold thread woven with white twine. Pattern of 3% in. white and 
gold cord stripes repeats every 12 in. across the 36 in. width of the 
roll. Pattern runs the length of the roll. Colors: Buff, white, pink, 
turquoise, green, yellow or blue. 

Rolls 36 in. wide by 8 yds. long. Per roll 


F.O.B. New York or St. Louis 


$15.50 
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TROPIC MAT — 48 In. Wide 
Exact Size as Ulustrated 
Loosely-woven Tropic Mat in an assortment of bright spring colors. 
Completely sunfast, dust resistant and washable. All colors except 
Buff are woven with solid color and white. Buff is all one color 


Colors: Yellow, green, pink, buff or aqua. $ 
Rolle 48 in. wide by 8 yds. long. Per roll " | 3.50 


F.O.B. New York or St. Louis 








See These and Other New Spring Displays at the NADI Show 
Booth No. 21—New York Trade Show Bldg. —Dec. 15-19, 1956 
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GARRISON-WAGNER CO. 
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The Bliss SEELINGRILL revolutionizes all con- 

cepts of window trimming. It has been de- 
| signed to give maximum use of horizontal 
space without cluttering the floor. 





The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 





Practically every branch store built within the last five 


years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-2! 32nd STREET @e LONG ISLAND CITY 1, NEW YORK 
EXeter 2-3890 
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Aceent lighting units should be controlled 
individually or in pairs. This sort of flexible 
control allows the displayman to light only 
the units required to achieve the effect he 
desires, without unplugging equipment or 
unscrewing bulbs. Circuit protection by 
breakers or fuses is a must. A time switch 
controlling the window panel is a desirable 
feature which will allow the lighting to be 
turned on and off automatically at pre 
selected times. 

You have probably noticed that the watt- 
age requirements for show windows are 
quite high and since one watt is equal to 
3.41 B.T.U. per hour, a well-lighted show 
window presents quite a problem in ventila- 
tion. The solution of course is to exhaust 
the heated air to the outside in the summer 
and to the store interior in the winter. 

There is one final consideration which is 
very important, although only partially the 
problem of the lighting engineer. This ts 
maintenance. The engineer must make the 
equipment accessible for easy maintenance 
and the store maintenance man_ should 
arrange for group replacement of the var 
ious types of lamps which are in use at 
about 75 per cent oi their rated life Doing 
the job im this manner results in higher 
average output of lamps and reduced labor 
costs on lamp changing. ‘There are seven 
components of show window lighting 

1. CGsenerat filament lighting 

2. (Ceneral fluorescent lighting 

3. Accent lighting 

4. Border or side lighting 

5 Background lighting 

6. Foothghting 
/. Portable supplementary lighting 
Lets discuss these components and their 
‘lation to the three basic jobs that a well 


‘signed show window must perform 
|. It must be able to minimize daylight 

reflections 
2. It must be effective at night 
3. It must function properly in relation to 

modern practice in open front stores 
1. It is during the daylight hours that 
most stores are open, that the sidewalk 
trathe is heaviest and that our windows 
should be most valuable to the store. Day- 
light, however, creates severe competition 
tor the shopper's attention by causing re 
flections in the glass of the window it 
makes no difference whether your window 
is on the shady side or the sunny side of 
the street. On the shady side the window 
glass acts aS a mirror reflecting the images 
of the store across the street, or passilip 
trathe These images are seen superim 
posed on the window display. The bright 
ness ot these images is in the range of 100 
foot lamberts. The foot lambert is a unit 
ot brightness and ts equal in value to foot 
candles multipled by the reflectance of a 
diffusing surface 

(On the sunny side of the street we have 
the condition of the sun striking light 
colored building surfaces and pavements 
adjacent to the window These surtaces 
can easily reach a brightness of 1.000 foot 
lamberts, making the window, if unlighted. 
appear like a tunnel 

There ATC three mechanical methods ol 
combating window reflections 

a. Slope the glass inward [his reflects 
the sidewalk, but if a canopy is used re 
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see Ferro Craft's 
NEW SPRING LINE 


‘The Best in Wrought Iron” 






































Flower Carts 
Bird Cages 
Brackets 
Screens 
Displayers 
Tables 


All new and smartly designed to 
serve your needs. See this exciting 
line at the 


NADI SHOW 


New York Trade Show Bidg. 


Rooms 329-331 


Or See Your Jobber 


FERRO-CRAFT 


MORGANFIELD, 




















| the direction ot the 


| Top Prize In Contest 


Won By San Fratello 

‘I he ‘ hoe cd 1s pla y « ontest 
(hicago National Shoe Fait 
( hicago 


sponsored by the 
and held under 
Wisplay Club 


has been won by Mike San Fratello, oft 
Joseph's, Michigan avenue; his reward was 
$500. Second place went to Anton Feitlich, 
Block & Kuhl, Winnetka, who represented 
Rasmussen Shoes of that city. Ted Lees. 
Wm. Y. Gilmore & Sons, Oak Park, IIL, 


won third place 
limited to displaymen 


and the 


The contest was 
of the judging was 
buyers, and 


National 


{ hae anv Areca. 


votes cast by retailers, 


attended the 


don hyy 
manutacturers who 
ait 


' 
~ noe 


On the evening of November 7, members 
ot the club 


Radio { orporation ot 


were 
America. 


Chicago 


TRADE PERSONALIT/ES 


guests ot the 
The eve- 


behind the 
in the television, a 
demonstration of a giant high-fidelity set, 
a special guided tour of the newly completed 
NBC color televiston studios in the Merchan- 
dise Mart, Kraft Theatre 


agenda included scenes 


development of 


ning s 


color 


and witnessing the 


program in color by direct cable from New 
York City. 
Revolving Display Unit 
Produced By Shoe Form 

Shoe Form Company, Inc., Auburn, N. Y., 
will offer soon to the display market a new 


and attractive revolving display unit called 
the “shade and pattern selector.” Made of 
polished brass, the unit is complete with five 
weighted-toe hosiery forms which may be 
used as individual display forms if desired. 
The selector revolves easily at the touch of 
a finger, is light in weight but sturdy and 
durable 


No. 163 by Cafiprer. 


in construction 





COVERED WITH PAINT IN THE DISPLAY 


BAD NAUHEIM, GERMANY, AND DISPLAY 
CONTINUED TO FASCINATE HER DURING 
HER SCHOOL YEARS. SHE ATTENDED 





SCHOOL WHERE SHE STUDIED FASHION 
DRAWING, DRESS DESIGNING, AND 
PATTERN MAKING. OURING THIS TIME 
SWE ALSO DESIGNED MANNEQUINS 
FOR A LOCAL MANUFACTURER. AS 
HITLER CAME INTO POWER, SHE 
DECIDED TO COME To AMERICA WHERE 
SWE BECAME ACITIZEN IM 1941. 
WHILE VACATIONING, SHE WAS OFFERED 
A JOB AS MANAGER AND SPORTS WEAR 








SINCE BECOME HER" HOBBY ™. 
LSE LOVES TO SWIM, AND 
ENJOYS TENNIS. 





Ar THE AGE OF 4, ILSE WAS FOUND 
DEPARTMENT OF HER FATHERS STORE IN 


COLLEGE IM BERLIN, AND THE REIMAN ff 


BUYER FOR RUBINSTEIN'S MIAMI BEACH, AND 
ENDED UP BY DOING THE DISPLAYS IN ORDER 
TO GIVE THEM HER OWN TOUGH. MORE AND MORE 
SWE WAS CALLED OM AS A DISPLAY CONSULTANT. 

1m 1953 SHE WAS OFFERED SOLE DISTRIBUTION 
1% AMERICA OF A EUROPEAN MULTI-PURPOSE 

ADJUSTABLE DISPLAY FIXTURE, — _— 





if AAT /6 oe 


RAN IKE A 


ILSE FRANKEL DISPLAY 
MIAMI BEACH,FLA. 
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THE STANDARD OF =m 
CORRUGATED 
DISPLAY MATERIALS |= 


SINCE 1931 


’ OP whe 


AGAIN IN 1957 — AS ALWAYS FOR 25 YEARS 
— Corobuff will lead the SPRING and SUMMER 


parade for corrugated display materials. 





LOOK AT THIS NEW WHITE BIRCH BACKGROUND! It is only 
one of many new designs for spring and summer that will be included 
in the Corobuff 1957 catalog out in December. SEE YOUR COROBUFF 
DEALER OR WRITE DIRECT FOR YOUR FREE COPY. 


COROBUFF'S LINE OF SOLID COLORS, 17 of them, are not 
approached for their brilliance and depth. We will be glad to furnish 
you with a color chart — NO CHARGE. See Corobuff's new rotary 
cut border available in seven popular colors. 


FRANK M. SAYFORD COMPANY 


INCORPORATED 
50 WASHINGTON STREET DON MILLER 
Director 
BROOKLYN |, N. Y. 


COROBUFF DIVISION 





CHAIN SPECIALTY DISPLAY 


| ( ontinudcd Jrom page 15] 


This enables a constant change 
in between the 


merchandise 
of merchandise, properly done, 
times of the regularly scheduled visit of the 


displayman. Stores having special city-wide 


or other sales events inform the display de 
partment im advance, so that a displayman 
installing this special 


department buyer also nots 


cheduled tor 
act 
fies the display department im advance about 
that the afr 


can tn 

di play 

any newspaper advertising, so 
ticles to be advertised can be correlated with 
window and interior displays 

of the tall 
huge water tountain L hve 
details on thi 
which “A this 1 


window ‘ \ «A> a 
y oT ke d 


with a display 


ed time ei 
writet 
cuit the hirm 
written, 18 Tow ia othve 


Also ta by 


children 


Process at at construction used 


thi fall is a 
will depict a forest scene with Hiansel 


and (Gretel and a large candy house 


Sper ial window 
whick 
Vrevi 
ously di played Lon wim wear, was a sail 
boat, & teet high and 21 teet long This had 
to be built and installed in sections. Need 
less to add a tre 
mendous aid im the sale oft 

fall installation to he 


kirt and blouses was 


this display proved to be 
suits 
with 
which 
light 


sWiitti 
Again tor used 
a special unit 


cyt blac |. 


| lor iia stores 


rotated and featured the use 


No om ut thi Phres Sisters 


questions the important value of using at 


tractive displays m our operation We may 


display more merchandise than department 


stores and less than other chains, but by 
connecting what we do show with attractive 
value ap 


to he the 


display settings the merchandise 


peat yreater, and this contimues 
best way to bring customers into our stores, 


Better display has definitely proven its value 


“Appreciation Night” 
For Harry Guest 
ihe St 


\ppreciation 


Louis Display Guild held “Harry 

Night” m the torm oft 
on October 10 at 
honor 


{ suucst 


a dinner meeting (,ara 


restaurant It was to blarry 
tlectru { 


club as 


vi it 


(,uest, Linton ompany, tor his 


service to othe president during 
U4 

(juest was presented with a diamond and 
work 


be che rt 


iy s Titi iti appreciation for his fine 
eit presentation was mad yy 


Minard, the organizations s president 


New Quarters Taken 


By Thall Plastic 

hall Plast« tr New York (Coty, 1s 
moving on December 1 to new and larger 
quarters at 137 Duane street lhe new lo 
15.000 square teet, ot 


allocated to a show 


cation will provide 
which 1 tH) | ti bye 


Papert 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 


fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


l, and it will have prompt attention. 











Your New York BUYING GUIDE 


Allied Display Materials, inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Caen furnish, on rental basis, authentic period outfits to 
highlight your enniverse-v. special events, spring or fall 


promotion. Ask tor information. Recommended by 
NM. R. OD. G. A. 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
in Paper, Wood and Materials— 
Imports from all over the world 





Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


Miya Company, Inc. 
39 East 28th Street MU 5-3511 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 


CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 
Louis Schneider Corp. 
6 East Second St. OR 4.3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 


WI 7-7618 














Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3.3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 3st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units. 
Backgrounds, Novelties 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 


Twin KLE Displays, Inc. 
113 West 27th Street CH 3-2937 
For the UNUSUAL 








Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 


DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


"T d m k of 
+ te Oe ely See it demonstrated 


Celastic Corp. 
Walters Industries, Inc. 
156 Seventh Ave. AL 5-2308 
Sculpt-O-Glas, Puffed Giass, Ange! Hair, Flocked 


Branches, Floral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire. 


BASIC DISPLAY NEEDS 








D. G. Williams, Inc. 


498 Seventh Ave. LA 4.4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


It's Always MARKET WEEK in New York 


an ene nee 












YORK 


In the environs of this. great metropolis 
_ you will find a diversity of display resources 
without compare anywhere else in the 
world ... and now, as always, you will find 
display creations in every medium that will 
help you give your store the added power 


to make sales climb ever upward. 


SPECIAL SHOWINGS READY FOR INSPECTION 
DURING SPRING MARKET WEEK, DECEMBER 15-19 








IT’S ALWAYS MARKET WEEK IN NEW YORK 
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AUTOMATIC TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 


~~, . 


GUN TACKER 


Use where lighter, shorter staples are needed. 
ideal for mounting crepe paper, cloth window 
dressings and wall posters. 


Ft 


= 1.50 
_—" GUN TACKER 


Use where heavier, longer staples are needed. 
ideal for assembling floats, store exhibits and 
show exhibits. 


Quickly ond securely staples with each blow. 
ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and naiis for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16" *rom any right angie. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
= 3/16" to 9/16" leg lengths, for every purpose. 


Sold through jobbers 
~ Write for catalog 


& Marowfasrencer La jvc 
a - a) . af ’ Hs : 




















(Continued from page 26) 


Buffalo, N. Y., where the Common Council has been 
asked to enact legislation requiring stores 

to install full-length curtains in their 

windows while displays involving mannequins are 
being changed. The request, filed by the 
d'Youville Boethea of d'Youville College, stated 
that "some stores in Buffalo make it a practice 
of allowing nude mannequins to stand for hours 
in display windows when in the process of 
changing their window displays. 

"In the interest of public decency and 
morals, may we ask that your honorable body pass 
legislation prohibiting this sort of procedure, 
making it mandatory to provide full-length 
curtains for the windows or some form of covering 
for the mannequins during such periods as 
necessitate the removal of clothing, so as not 
to expose these mannequins in the nude to the 
public eye." 

That the sight of an unclothed mannequin 
could do much in the way of contributing to 
public delinquency strikes most display people 
as ludicrous, although some stores do make it a 
rule that no naked mannequins may be exposed to 
public view, simply as a means of good community 
relations. 

Every time something like this comes up it 
reminds me of the wonderful rebuke administered 
by Edward III of England when a member of the 
court made a slurring remark about a lady whose 
garter had slipped from its proper location. 

If I remember the words and translation 
correctly, Edward replied: "Honi soit qui mal y 
pense" -- "Evil is to him who evil thinks."... 

While in New York City late in October 
I called on many of the display firms there and 
everywhere found a mad rush to get orders out in 
time for the Christmas season. You would have to 
visit these plants personally to realize the 
position they are placed in by late orders. It 
is too far along to do anything about it this 
year, but won't you make a note now to try and 
get your orders in earlier when the next season 
rolls around? You'll find the suppliers most 
grateful and a bit further removed from a nervous 
breakdown if you do... 


Cordially yours, 


ter 


DISPLAY WORLD 














CALART BRINGS YOU 


The Festival of Roses and Mullein 


Here is the BIG news for your Sales in '57. This display was created to 
show the lovely new variety of Roses and Mullein which we have added to 
our line. Offer customers the fresh loveliness of many new rose designs at 
the fleeting moment of perfection . . . captured by Calart to last and last, in 
all the glory of their delicate beauty. And all of Calart's flowers are priced 


to sell and sell fast . . . more profit for you, so order now! 


Reserve Your New Color Catalog — Soon to be Released. 


Sn CALIFORNIA 
BNI ARTIFICIAL FLOWER CO. 


400 RESERVOIR AVE., PROVIDENCE, R. I. 





DECEMBER, 


1956 








PLAN NOW FOR THAT 
HUGE OUTDOOR * 
DISPLAY 


ON MARQUEE 
ROOF 
SIDE OF BUILDING 


Weatherproof, lightweight, unbreakable — time-saving, money- 


saving. Ovtmodes papier mache. 
35-4t. angels designed and constructed of b 
Colestie by Bliss Display, Long istond City. 


imi Pt Pony at wait 


tp (ylas- 


“sm ee eh lee oe 


FILM... BACKING... DUNK 
Fiameproof! Weatherproof! Economical! 


Do not confuse with Sculpt-O-Glas Polyester Resin . . . No mixing or hardeners are used with 
this medium. 

Absolutely one of the fastest and easiest methods to embed objects on plastic panels or to sculpt 
in erystal clear plastic . dries in 20 minutes, will not burn. 

DIRECTIONS FOR EMBEDDING decorative ornaments, Christmas balls, flowers, butterflies, etc.: 
Place objects on Sculpt-O-Gles backing, 20° x 50° or cut to size. Then dip Sculpt-O-Glas film for 
one second into Sculpt-O-Glas Dunk and place over backing. Within 20 seconds the film will lock 
and embed all objects on panel. (Tear film before emersing into swatches for easier handling.) 

To SCULPT make armature of our lace wire. Then dip Sculpt-O-Glas film into dunk for one 
second and apply as papier mache. 


Sculpt-O-Glas Backing Medium 20° « 50°— Sculpt-O-Glas Dunk—$5.00 per | gallon 

$4.00 per panel Sculpt-O-Glas Dunk—$15.00 per 5 gallon drum 
Sculpt-O-Glas Film—65¢ per yard 36" wide Lace Wire—150 foot roll 24" wide-—§$ 21.00 roll 
Sculpt-O-Glas Dunk—$3.00 per 4% gallon Lace Wire—300 foot roll 63'' wide-—$1/00.00 roll 


Pp L A Ss T t X ls a plaster impregnated cloth which has now been proven as a novel 
= modeling and lightweight casting material. Wet Plast-Ex with water 


and it becomes workable .. . sets up in 30 minutes to a plaster hardness... it's fun... clean, easy 
to work with . convenient... no mixing... no mess... no cleanup. Sold in bolt form 10 
yoras long, 38 inches wide, $12.50 per roll. Working somples sent on request. 


1\O65A 


Walters industries, i Tiler 


A BEN WALTERS ENTER PRI 


156 SEVENTH AVENUE, NEW YORK TI, N.Y * Algonquin $-2308 





7 f Bt 
~ ee) you for your response lo our e wristmas LIC. 
é é 


SEE US IN 


ROOM 319 


New York Trade Show Bidg.., 
during NADI Spring Market Week, 
December 15-19 


1 ‘ LA, 7 7 293 Seventh Ave. 
& ii i¢ Display OMpPAany New York City | 











DISPLAY HERE AND THERE 
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half of the background was of natural pecky 
cypress. On this panel were mounted, by us« 
of dolphins, some barbecue tools and granite 
wear. A salad bow! contained artificial veg 
etables of a seasonal nature. The stool at 
the other side of the room had black tubulai 
legs and a bright red leather seat. A chop 
ping block suspended by nylon threads from 
the ceiling held a standing rib roast. 

Actual steer horns were mounted on the 
hack panel, with a towel bearing the pictures 
of cowboys thrown carelessly over one ot 
the horns. The range itself sat on a slab 
of wallboard grooved and painted to simu 
late patio flagstones. In the foreground was 
a long sign, lettered in black on the sam 
yrayed-out salmon background 

Another Boston store, Filene’s, recently 
completed another promotion typical of the 
firm. Called “Filene’s White House on thi 
Root,’ it was a tremendous traffic builder 
for getting children and their parents into 
the store during the back-to-school season 


The white house built on the root was 22 


by 72 teet m size, decorated in a sort ot 
Hall of Fame character, and featuring thx 
presidents of the United States im Iite-like 
replicas with authentic costumes, Tied 
with this, the store ran a contest where 44 
youngsters under 21 could win a trip to 
Washington with all expenses paid, by an 
swering specific questions in regard to the 
history otf American presidents. Featured 
was the idea that one 1s never too young 
to vote at Filene’s; everyone under 21 had 
an opportunity to vote for his or her own 
candidate 

In the photographs showing the entrance 
to this house it will be noted that real green 
ery surrounded the reproduction of the Lin 
coln Memorial at the right. Real grass sod 
created a little park, which doesn't show in 
the picture. To the left of the entranc: 
a part of the root was exposed, and a par} 
atmosphere was created in that area, too 

\lso teatured during the promotion was 
a live elephant called “Goppy” and a live 
donkey called “Demmy,” which the chil 
dren loved The donkey treed himself one 
night and he and the elephant staged an 
impromptu battle. Julius EK. Steinberg, dis 
play director of Filene’s, is keeping the result 
a secret until aiter the election tor teat 
mfluencing the ballot 

The store mstalled electronic voting ma 
chines, manned by volunteers from the Bos 
ton League of Women Voters, and educated 
the public in voting procedures with a view 
toward getting out the vote for the na 
tional elections The children used real 
ballots and ballot boxes and took the whol 
affair very seriously 


Masonite Introduces 
New Pattern 


\ new interior panel in a_e distinctive 
wood grain pattern, called “Seadritt,’ has 
been imtroduced by Masonite Corporation, 
(hicago. Incorporating random grooves and 
butt jomts talling at a groove, the 4- by & 
foot and up to 16-ftoot panels are %-inecl 
tempered “Presdwood” with an embossed 
surface. lhe distinctive pattern 1s non 
repetitive within the panel's width and com 
pletely random lengthwise 
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Look whats happened to Hardboard 


Weyerhaeuser Industrial Hardboards 


take smooth, permanent curves 


EVER SEEN an 4%” Hardboard that could be bent to a |” radius without 
rupture? That could be permanently bent into single or parallel axes 
curves as well as simple compound curves and shallow draws? Standard 
Weytex*, by Weyerhaeuser, will do all this... and more! 

That's because it’s an improved Hardboard made by improved dry- 
process methods. Fibers are accurately classified for size and length, 
carefully combed, and then felted with dry air. Because fibers are inter- 
laced in all directions, instead of running in the same direction, panels 
of Standard Weytex* are exceptionally uniform in density, have high 
tensile and internal bond strength. 

This improved fiber structure gives Standard Weytex * definite charac- 
teristics that can mean manufacturing advantages to you. Panels are 
strong and durable, yet not brittle; can be worked in short radius bends 
by moisture, pressure and heat; have uniformly hard, smooth surfaces 
that lend themselves to a wide range of finishes. 

Find out how these improved Hardboards can help you to boost 
quality... lower costs! 


"lw Reg 


Weyerhaeuser Sales Company 
DEPARTMENT HM-126 


First National Bank Building @ St. Paul |. Minnesota 


DECEMBER, 1956 








®@ Standard Weytex is smooth on one side 
and has a screen impression on the other. 
Panels are light tan in color with a oeuriy 
ryey hacer Thicknesses; 1/12°, 1/10 8 
3 4 


o weil is smooth on one side with a 
screen impression on the other. Slightly lower 
in density than NY gan Made in two thick. 
nesses; 3/16, 1/4 


@ 4-Square Diduieted Board is smooth on 
one side with a screen impression on the 
other. Perforated with |" centers in both 
directions and 1/2° margins on edge and 
ends. Thicknesses; 1/8 and 3/16" with per 
forations 3/16" in diameter. Also 1/4° thick 
ness with perforations 9 32 in diameter 


® 4-Saquare Hardboards take all types of 
finishes including wiping stains, lacquers, air 
dried and baked-on enamel. An ideal base 
for plastics, fabrics, veneers. Excellent gluing, 
laminating characteristics 


® Additional uses: furniture parts, avto 
motive foundation parts and panels, sliding 
panels, cross banding, core material, mirror 
backs, cabinets, toys and games, TV backs, 
signs, confamers. 











ORDER NOW 


FOR SPRING 


FAN TRELLISES 


UPRIGHT 
TRELLISES 


tt 


BORDER FENCE 


IN AAA 





WRITE 
FOR 
CATALOG 
AND 
PRICES 


ROLL 
FENCE 


PERGOLAS 


ARBORS 





es alt ge r 


KEY SHIPPING, 
POINTS—Fast Service! 


CONCORD 


WOODWORKING CO. 
10 Beharrell St., West Concord, Mass. 
1399 Holly Ave., Columbus 8, Ohio 
21 West Taylor St., Chicago 5, Ill. 














LARGE and SMALL 
WOOD — PLASTIC 


We've Got em all! 








All sizes of perfectly pro- 
DISPLAY portioned letters to make 
your signs)606and—sfOGisplays 
more appealing more 
LETTERS impelling All in stock 
for immediate shipment. 


Write now for FREE ilius- 
trated folder and price list. 


SPANJER BROS. 


1169 N. Howe St. Chicago 10, Iii 
247 Mt. Pleasant Ave. Newark, N. J 
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residential Theme 


By PAUL WERTZ 
Burger-Phillips, Birmingham 


OR anniversary promotion each 
year we institutional window 
plays which are usually installed on or 

before Labor Day and which remain in from 

ten days to two weeks. No merchandise 1s 

As the anniversary sale starts the 

end of the week following Labor Day, these 

have a real punch to hold 

the public, and to justify 
and involved, 
presidential election 


oul 


use dis- 


shown 
windows must 
the 
the expense, 
This 
it was thought that if we 
of the United States presidents 
been in ofhce the year tn which this 
had its beginning, they would be oft 
unusual interest if they were handled right 
and given the right To keep 
things impartial, window to 
show the portraits of both presidential candi 


attention ol 
time, space 
being a year, 
portraits 


who had 


used the 


Since 


store 


presentation. 


we used one 


dates: also this was done to remind the 
people of their voting duty 
The windows proved to be of a great 


deal more interest to the public than we 


had anticipated It was the best sale we 
have had Also we had calls asking how 
long the displays would be in that the 
callet had relatives ot friends who would be 
interested in seeing them 

lhe pictures were secured trom Wash 
ington, except those oi the candidates We 
had them enlarged to 24 by 30 inches in 
si7¢. and hand colored lhey were framed 


in simple white antiqued gold-wiped frames 


For its annual anniversary promotion this year, 
Burger-Phillips devoted its windows to the 
portraits of United States presidents who had 
held office from the time the store came into 

Presidential candidates were given 
a window by themselves— 


existence. 


These were used one in each window, placed 
on a pedestal resting on a small white rug 
A spray of a dozen flag-red roses rested 
against each pedestal. In the background 


was a red-and-white striped drapery, tied 
back with blue cord. The background was 
lighted with blue lights from the side. The 
greenery at the sides was lighted with soft 
amber illumination, and each portrait was 
lighted with one spotlight 
Merry Christmas 
At Reco Factory 

Reynolds Electric Company, 3000 River 


road, River Grove, Ill., has announced that 
it will repeat the annual Reco Christmas 
display for 1957 For the past eight years 
the Reynolds plant has provided a brilliant 


and colortul atmosphere for the holiday 
season, 
Starting on December 15, and running 


through the holidays, the display teatures a 
variety of multi-colored lighting in addition 


to fixed outdoor figures such as a reindeer 


and sleigh, Santa Claus going down the 
chimney, caroler, etc. Flashing lights in the 
window spell out the Reco name in large 
letters. 

This beautiful decoration ot a manutac- 


turing plant is typical of the attention-get 


ting decorations that can be used to dress-up 
commercial or institutional buildings 
Cuba Distributor 

Named By Nesbit 

James RK. Nesbit, Nesbit Industric [me 

(Chicago, announces the appointment oO! 
(ompania de Mederas Gancedo S.A. as sole 
distributor of the firm’s products in Cuba 
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From this Modern Four Story Plant 


we bring to 


SPRING 
MARKET 
WEEK 


the most complete and best designed 








Spring line of display decorations we 
have ever pesented to the display 
profession. It is replete with new 


ideas and new treatments and will 





warrant your most careful inspection. 


Be sure to see our display in 





Rooms 344 and 345 
New York Trade Show Bidg. 
December 15-19 


2345 S. MICHIGAN AVENUE 


We are proud of the fact that this entire building of 47,000 square feet 
is devoted exclusively to the manufacture of display decorations in 
every medium. It is a self-contained factory in which we create and 
manufacture everything we market to help displaymen do a finer 


display job for their stores. 


COOK & MEIER inc 


2341-45 SOUTH MICHIGAN AVENUE CHICAGO 16, ILL. 
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NO OTHER 


CAN DO Ren MANY THINGS...SO 
me 
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NO OTHER POLE is PERMANENTLY ANODIZED 
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NO OTHER POLE is Fut 


LY GUARANTEED FOR 
A LIFETIME OF TROUBLE 


-FREE SERVICE 





vg. KEY: POLE .u. 


N.A.D.1. DISPLAY MARKET WEEK 


December 15th through 19th 
New York Trade Show Bidg. 


BOOTH 18-A, 2nd FLOOR 


or write to 


CREATIVE PROMOTIONS OF CALIFORNIA 
6422 COLLEGE AVENUE, GQAKLAND 18, CALIF. 
for FREE illustrated catalogue 








Distributed in New York by 
| EMPIRE DISPLAY MFG. CO., INC.. 45 WEST 34th ST. 














TALKING MANIKIN 


FLAIR is working on them now! 
Meanwhile see the figures that LOOK like they will talk, 


and are in the finest stores all over the world! 




















15 W. 18th STREET NEW YORK CITY 11 
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Display Factor’s Son 
Heads For South Pole 


Ensign Jim Freund, son of Sylvan Freund, 
Decorative Plant Corporation, New York 
City, left on November 3 from Seattle 
aboard the ice-breaker “Staten Island” tor 
the vicinity of the South Pole in connection 
with Operation Deep Freeze. He returned 
recently from the North Pole area. Jim en- 
tered the navy after graduating from Prince- 
ton magna cum laude, and is personnel 
officer for the “Staten Island.” 

With him on the trip to the South will go 
a new electronic piano which he bought tn 
Seattle and which was the cause of a news- 
paper article in that city. The following 
is excerpted trom the story: 

“The electronic piano is a new type that 
weighs 9) pounds and folds up into a sort 
of toot locker when it is out of use, but 
Freund admits that his cabin will be 
crowded. For one thing, his room mate, 
kns. Fred Coombs, will be building a hi-fi 
on the way South. Also the serenading 
ensigns will have to rip out enough chests 
of drawers to make way for their electric 
guitar, trumpet, three harmonicas, and the 
hongo drums they're going to buy. 

“The guitar, the trumpet and the harmon 
cas accompanied Freund and Coombs north 
on this summer's Arctic supply mission, but 
they werent enough. 

“The piano may fill that gap. It will be 
used tor church services and entertainment 
aboard ship. Also Freund, who had been 
playing 10 years betore he got out of 
Princeton and into the navy this summer, 
will keep im practice on it 

“That short navy hitch apparently has 
taught kreund discretion. As befits an elec 
tronic creation, his new piano is fitted with 
earphones. When the musical muse strikes 
him after some 4 a.m. watch, he can play to 
his heart's content without running the risk 
of being struck by something more substan 
tial than a muse. 

“And if the penguins see an otherwise 
conservative-looking ice-breaker put into 
port with a rock-and-roll rhythm, they'll 
know it's just the USS Staten Island, ac 
companied by those gentlemen of melody, 
Kknsigns Freund and Coombs.” 


Niagara Falls Company 
Wins Display Contest 

First prize of $100 has been awarded to 
Rob-Lun Lumber & Builders Supply, 
Niagara Falls, N. Y., in the “Fynal-Kote” 
display contest sponsored by Creo-Dipt 
(ompany, Inc., North Tonawanda, N. Y 
The display was by Hugh Miller and Gerald 
Mann 

Second place and $50 went to Bri-Mar 
Paints, Inc., Worcester, Mass., third and $25 
to St. Germains, Duluth, Minn., and tourth 
and $25 to Flanagan & Nist Paint Company, 
(anton, Ohio 


Simmen Replaces Lehnen 
At Hudson's, Detroit 


Following the resignation of k. R. Lehnen, 
who is retiring after 29 years with J. L 
Hudson Company, Detroit, Joseph Simmen 
has been named window display manager 
by the store. He previously was in charge 
of display tor Flint & Kent, Buffalo 
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NADI NEWSGRAM 
[Continued from page 48] 


X- 
ot 


space from e 
a faster flow 
will be housed in 
not front di- 
This should be of 
all 


of all-dead-end 
will result in 
trafhe, also. No exhibits 
any or that 
rectly on a traffic aisle 
tremendous advantage to 


elimination 
hibit areas 
does 


room space 


members who 


are showing lines at the event. And it will 
make more time available to buyers who 
wish to cover the lines shown at the New 
Yotk Trade Show building and the local 


showrooms of members who are expecting 
traffic at their establishments 

Personals: L. J. (harrot, president of his 
own firm and a member of the NADI Board 
ot Directors, 1s reported convalescing at his 
home after major surgery recently. Warren 
Gallagher, previously with Schack’s, Inc., 
and other NADI members, has relocated in 
Phoen.x. 

Following is a list of changes and addi 
tional assignments for the December Market 


Week. This supplements the listings indi 
cated in the November issue of DISPLAY 
WORLD: 

Kenbury Glass Works, New York City, 
Booth No, 18 

Pacific Promotions, Los Angeles, Booth 
No. 9 

Natural Creations, Inc., New York City, 
sooth No. 10-11. 

Creative Promotions, Oakland, Calif., 
Booth No. 18-B. 


Rip Studio, Inc., New York City, Room 


No. 305-306. 

(hic Display Company, New York City, 
Room No. 319. 

Decorative Utilities, Inc... New York City, 
Room No. 320. | 

Royal Display Products, New York City, 
Room No. 321. 

David Hamberger, Inc., New York City, 
Room No. 323. 

Starer Displays, Milwaukee, Room No 
325. 

Asty Import, New York ( ity, Room No 
402. 

Nesbit Industries, Inc., Chi ago, Room 
No. 406-411, 

Harry Berkoff. New Y ork { ity, Room No 
412-414. 

Met-Wood Floral Mirs.. Inec.. | renton, N. 
|., Room No. 415-417 


Norwood Designs, New York City, Room 
No. 424. 

Sama Plastics, North Bergen, N 
No. 425 

Decorative Creation & Art Flower Com 
pany, Inc., New York City, Room No, 428 
430). 

Union Novelty Company, New York City. 
Room No. 432-434. ; 


: 2B Room 


Resident Display, Inc., New York City. 
Room No. 433-439 

Lombardo, Ine . Brooklyn, Room No. 504 

Puddu & Martinelli, New York City, 


Room No. 54] 546. 
Shenker Displays, Inc., 

N. J., Room No. 552. 
Unassigned and Pending: 
Twinkle Displays, New York 
True Displays, New York City. 
Tero, Inc., New York City 
Thall Plastics, Inc., New York City 

[Please turn 40 page 97) 
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WHERE YOU NEED IT 


Trol-F-0 


Lets you put your lighting 
NEED IT IN MINUTES! Fenestra Spots Oo! 


ntense window lighting with n obility and flexib 
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problem brought about by window changes 
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WRITE TODAY — for bulletins containing complete factual data 


200 watt Side Prong 
LIGHTING FIXTURE MFG. CO. 


$/ EA 61 CLYMER STREET BROOKLYN 11, N. Y. 
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Beauty and utility are combined to bring 

you this iron displayer which is supplied in 

any desired color. Trimmed with brass balls 

and Pegboard shelves, the free wheeling 

wheels have rubber tires. 

2021/A MERCHANDISE CART 

57° « 32°, 28° wide $75 
2024/8 TOP UNIT 

30" « 42", 18" wide 


Ast our Salesmen or order direct. 


JAMES H. JACOBSON 


219 W. 7th St., Los Angeles 14, Calif. 


$30 


See us a 
Room 446 


New York Trade 
Show Building 


N. A.D. 
Market Week 


December 15 to 19 


948 Merchandise Mart 
Chicago 54, Illinois 
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lIHLETES racing for the tape, skating, 
diving, and throwing the javelin were 


to be seen during the past month in 
House ; 


displays at Celanese 


Ltd... 


reproduced in 


London 

rattan, the hg 
part of an especially designed 
first of its kind in Lon 
wishes to the 


British Celanese, 
Accurately 
ures tormed 
Olympic display 
don 
British Olympi 
Australia 
tach 
place 
of the Olympn 


good 
team, 


mncorporating 
soon to compete in 
shown in the windows took 
authentic, tull-color cutouts 
park, the Melbourne cricket 
and the 


event 
before 
ground (main Olympic stadium), 
Olympic 
warm Australian sky 
tina, Italy, 


ground tor the 


swimming pool, all set against a 
rink at Cor 


back 


The ice 
provided ani 
skate! 


appropriate 


Displays 


In keeping with the settings were massed 
vivid Australian Bob- 
bins of spun-dyed “Celanese” yarn, together 
finished fabrics, added to this 
Peter King devised the display 

In a recent salute to 
Michigan industry, Jacobson’s, Ann Arbor, 
presented a three-phase story of the birth 
of a mannequin at the plant of L. A. Darling 
Mich. 


window, pictured, 


groups of flowers 


with accent 
on color. 


window display 


{( ompany, bronson, 


The first started with 


—Above, one of the Olympic games displays 

used by British Celanese, Ltd., London; the 

figures were made of rattan . . . Below, in a 

salute to Michigan industry, Jacobson's, Ann 

Arbor, showed various steps in the production 

of a display mannequin at the L. A. Darling 
plant in Bronson— 
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the sculpturing of the mannequin model in 
clay over flexible metal wire armatures. 
These have small wooden “butterflies” 
crossed slats wired together to hold the 
heavy bulk of the clay in place. The arma 
tures are flexible so the poses can be 
changed in the clay state 

Window No. 2 featured the sculptured 
clay figure. A plaster waste mould is made 
over the finished model. Plaster is poured 
into the mould to make a duplicate of the 
clay figure in a more permanent material 
The plaster model is sanded smooth and 
details added in preparation for production 
runs 

The third display, which 1s not pictured, 
told the story of wig making. It showed 
a wet buckram Cap placed on the head 
over waxed paper The cap is then wired 
so it can be bent and shaped. The hair, 
of rayon fibre, is then wet, placed on the 
cap, and held by means of glue and tapes 
The hair 1s then fixed in curls and waves 
When the hair is dry it is ready to comb 
Blowers are used instead of combs to place 
the hair in position \fter the wig is 
combed it is sprayed with lacquer and al 
lowed to dry 

All these production details were care 
fully explained by photographs and copy 
cards, 
“Randy” Irwin Shifts 
To New Sears Store 

Randolph Irwin, formerly in charge of 
display for the North avenue store of 
Sears, Roebuck & Co.. Baltimore. has been 
named store planning and display manager 
for the firm's new store located in the Mon 
dawmin Shopping Center; it will be known 
as Sears-Mondawmin. Irwin also will serve 
in an advisory capacity for the other two 
local stores. 


At the North avenue store, Irwin's formes 
assistant, Thomas Whittington, has been 
made display manager and assumes the re 
sponsibility for the world’s largest display 
window. He has been with the store for 
the past four years 


Tero, Inc., Moves 
To Larger Quarters 

To provide better showroom and lactory 
facilities, Tero, Inc., New York City manne 
quin manutacturing firm, has moved to 153 
West 23rd street. The move makes possible 
the combination of factory and showroom 
in one location, and provides 3,000 square 
feet of exhibit space. “Steve” Carano is 
head of the firm 


Maltbie Resigns 
Sears Position 

Charles Monroe Maltbie, who organized 
Germantown Studios, Philadelphia, im 1953 
has resigned as display manager tor a local 
store of Sears, Roebuck & Co., in order 
to assume active management of the display, 
decorating, and sign service firm 
Expansion Move 
For Chic Display 

(hi Display (_ompany, 293 Seventh ave 
nue, New Y ork ( ity, has expanded ts la 
cilities by taking over the entire fourth 
floor at its present location 


DECEMBER, 1956 


’ 








~ ~——- 
—— ee 









Write for 


free catalog 


on our complete line 


SHOE FORM™M CoO. INC. 
Dept. D-25, Auburn, New York 
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Christmas Display Aids 
Announced By Holeproof 


_ “Choose a theme for your Christmas sales 

| program and then follow it through in all 

: : ‘ ‘ ’ ‘s 
IN YOUR WINDOWS | your advertising and display m: erial,” ad- 


vises Russ Felzer, merchandise manager for 
the Holeproof { orporation, women s hosiery 
manufacturer. 


| Holeproot's vehicle for Christmas is a gift 
VACATION MERCHANDISE! | card wrap, featuring a_ three-dimensional 


angel, that slides over the regular hosiery 
package. The angel, with a pink silk skirt 
and gold net overskirt, is topped off with a 






jaunty pearl halo The cover of the gift 
card opens to reveal a holiday message 







inside 






Following the angel approach, Felzer an 






































nounced, a die-cut angel figure, standing ; 
22 inches high and holding a gift package, 
is available to hosiery accounts. The three- 
color offset figure is designed for both . 


counter and window display 

Newspaper mat ads and point-ot-sales 
aids, including display cards, hosiery stands, 
and window streamers, all carry through on 
the same theme 


Exhibit Design and Construction 
Highlighted In Brochure 

Ability to design and build displays that 
sell is the theme of a 4-page illustrated bul 


IT'S A SENSATION | letin prepared by Ohio Displays, Cleveland. 


Klevation sketches show typical projects 
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This beautiful and unusual tropical display unit is 32” long by 22” wide, 
with the plastic swimming pool sunken in real Florida white silica sand... 
giving it a very realistic eflect. The divers, both male and female, are also 
plastic with hand painted bathing suits. The miniature palm trees lend a 
charming effect to the entire scene which is definitely a traffic stopper. 


and how they are planned. Pictures of the 
design and production departments highlight 
the complete fabrication facilities available 
The company also shows tts ability to pro- 
duce trailer-mounted exhibits, and model 
Comes complete with only water for the pool to be added when the display rooms for photography and retail store ex- 
is set up. Use it as a prop in a big window or small... it’s sensational and hibits. : 

an entire display theme can be built around this unusual display. Perfect 
for resort wear, vacation displays, sporting goods, travel bureaus, hotels, 
resorts and promotional displays. Sets up quickly and easily. 


Also covered are the company’s services 
for display renovation and setup tor out-of 
town exhibitors, and its display storage ta- 
cilities. A catalogue may be obtained by 


$ 50 writing to Ohio Displays, 2227 West Super- 
' | jor viaduct, Cleveland 13. 


roe PRAM | Tel-A-Sign Names Two 
JOBBER and SALESMEN INQUIRIES INVITED To Sales Posts 


Two new sales appointments were an 
nounced recently by Tel-A-Sign, Inc., Chi 


ALZ F FE | cago, manufacturer of permanent illuminated 
. . 4 : ~ plastic signs. Russell S. Kribs, formerly 


mid-western representative for Tel-A-Sign 
924 LINCOLN ROAD MIAMI BEACH, FLA. 


with headquarters in St. Louis, has been 
named director of sales and has moved into 








the Chicago office. Prior to this association 
with Tel-A-Sign, Kribs was owner of Sales 
Aid Agency, St. Louts, carrying a general 


’ ,?, 9 Ad . . 

From l of ‘a furring strip | line of point-of-purchase displays 

toa 12” x 12” Timber. Keplacing Kribs as mid-western sales rep 
resentative in St. Louis is Paul Flum. He 


was formerly sales promotion manager, gro 
cery products, for the Ralston-Purina Com 











: ieee : | pany and more recently had his own mer 
Masonite Cut to your epectGcations by ong of New York's | chandising service under the trade style 
Celotes LARGEST and most DIVERSIFIED Lumber Companies. | “Paul Flum Merchandising Ideas.” His ter- 

F . . — — , — | ritory will cover southern Illinois, Missouri, 
Mouldings ° F A 5 5 E R b ! C E 0 | Kansas, and lowa. 

omasote | ' 
be , | ' 7 | ! N O y . at an =e | Braverman Joins 

, 4 , ,. - | ° 
Plywood | Ivel Construction 

; 17 Ridgewood Piace Brooklyn 27, N. Y. | | 
Upson Hoard | Mart Braverman, tormerly a partner in 

Glenmore 5-414! | Jo-Mart Displays, has joined the production 


There are more Special Items in this MODERN Lumber Yard than in any other in New York | department of Ivel Construction Corpora- 
tion, Corona, N. Y. 
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PHOTO MURAL FABRIC 


Just In Time for 


RESORT, CRUISE & SPORTSWEAR 
DISPLAYS 


Four Panels... 120” High... 168” Long 
Soft Sepia Blue 


+5 5 00 COMPLETE 


ORDER TODAY: 


For Immediate Delivery 
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PHOTO MURALS 
are genuine photo-scenic reproductions 
on fine. soft. close-weave fabric... rare 


' beauty ... realistic... durable... sun 
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fast... can be washed or dry cleaned. 
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No. 15 TROPIC SCENE—Sepia Blue, 4 Dial - $55.00 
SEND FOR ILLUSTRATED BROCHURE OF OUR it DECORATIVE DISPLAYS 
14 PHOTO MURALS IN STOCK... . $11.00 per Panel 57-57 63d St., Maspeth as. - 











NEW LOW MANY NEW 
~ "PRICES ee ITEMS 


-wo8” PLASTIC. PLANTS 


and FLOWERS 





Why bother with inferior types of artificial foliage when for a slight 
difference in cost you can use Kendra ‘The Aristocrat of Artificial 
Foliage,’ the most complete line of plastic plants and flowers on the 
market today. 


The life-like beauty of Kendra foliage is unsurpassed. Perfect for all 
commercial displays and decoration... and... because of its non- 
deteriorating quality, this unique foliage may be used over and over 
again. Many varieties and sizes to meet your every requirement. May 
also be used for out-of-door installations. Leaves only are available for 
your own creations. Check these outstanding features and compare with 
all other types of artificial foliage. 





@ Pure Vinyl! plastic, not coated — all colors baked in 
@ New plastic cohesive tape stem wrapping on ali plants 


. water and dirtproof — not affected by heat or cold 
Kendra Foliage @ Completely washable 
may be washed @ Reusable 


@ Beautifully scuiptured — transiucent 
@ Heat and sun resistant — odoriess 


Write for NEW 4 color illustrated brochure and 
price list today 


under a faucet — 
os shown at left. 
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Incorporated : 
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. a fz + > ¢ 4 2 * s 7, gfe" “EE oes os . "a « Os a Philo Tub Plant Asrenqoment 
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ee the BIG SHOW 


in our 


THREE SHOWROOM FLOORS 


See Every Thing New in 


* Brass *% Wrought Iron 
*% Functional & Merchandising Displayers 





and the popular 


Tlymphette Mannequins 


You must come and see this 
complete show during 


SPRING MARKET WEEK 
December 15-19 
"Where Display Friends Meet” 

39 WEST 37TH STREET, NEW YORK 18 

Inc. Between Fifth and Sixth Avenue 
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Crescent art poster board is strong, firm, flat, 
colorful — everything you want for a sign that's 
going to get a lot of attention, and its share of 
abuse from handling and sunlight. 


But, best of all, every run of Crescent poster board has 
been color controlled and tested with a color fade- 
ometer (see illustration). You can be sure that this superi- 
or board will resist the strongest sunlight, day after day. 
So don't order just any poster board—order Crescent, the fade- 


ameter tested board! Send for samples today! 


CHICAGO CARDBOARD COMPA 
liz@aown. Homan AVe. “ Chicago Sil, zi3. 
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CHICAGO DISPLAYS 


[Continued from page 41] 


same in each window —a panel made from 
sides of shipping crates. To that were nailed 
three small crates containing a tambourine, 
a beer mug, and a paper doll. hese crates 
were partially opened $0 shoppers could 
see what was in them. In bas-relief against 
the panel a wine jug, a knight's helmet, a 
windmill, an Eiffel Tower, a shamrock and 
a Viking ship completed the all-nations set 
ting A hanging, shield-shaped sign an- 
nounced in romantic terms the locality 
which each window represented 

No group was forgotten in Carson's dis 
play windows There was even a window 
featuring imported baby goods. In the Men's 
Store window at Monroe and Wabash, Car 
son's teatured live modeling of tashions at 
various hours of the day during the Import 
Fair. In between shows props were placed 
in the window to keep it on the job all the 
time. Bradley and Minto both supervised 
early showings to get them started right 


(pon entering Carson's store the shopper 
was handed a bright yellow leaflet entitled, 
“Your Passport to Carson's Import Fair.’ 
In it was a guide, floor by floor, of what 
could be seen of the Import Fair including 
a list of “spectaculars.” This mentioned 
among other things that the largest fruit 
bowl ever carved from one piece of olive 
wood could be seen in the Paris window 
(illustrated). 

Inside the store Angelo Miglioccio, head 
of interior display, took over and did a com. 
plete job. The first floor columns were 
protusely covered with posters said to be 
the largest collection of foreign posters in 
the world, Larger flags-of-all-nations were 
used at eye-level on each column. Large 
wood shipping crates on the display cases 
between counters were stencilled with names 
of foreign nations and on top of them were 
scale models of ships, including the “Queens” 

Mary and Elizabeth. Festive garlands 
were hung everywhere with huge festoons 
in the characteristic flag colors. On Carson's 
fifth floor was the “Market Place — 19 stalls 
ot shopping abroad massed in colorful pro 
fusion, as each shopper's passport stated 
Hiere, too, were artisans brought from other 
lands to re-create their crafts before cus 
tomers eyes Lady shoppers had many 
questions to ask of a popular Belgian lace 
maker who was doing some most intricate 
work 


Not all of the promotion was done in the 
store, however, as Carson's had French and 
English taxicabs cruising Loop streets to 
call attention to the big and exciting Import 
lair 

Goldblatt's also teatured imports. rhe 
“International Accessory Bazaar” series of 
five windows by Jack Boghosse used met 
chandise from France, Italy, (Germany, 
Switzerland, and Japan. Each window dis- 
played accessories from a different country 
rhe one shown was the Japanese window, 
The merchandise was displayed in a large 
cart covered with travel posters trom Japan 
Air Lanes. The mannequin was attired in 
an Oriental-inspired dress and placed behind 
a flags-ot-all-nations fan. A sign in front 
of the flags held the copy, “International Ac- 
cessory Bazaar. Delightful imports gathered 
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A Beautiful Spring Festival 


will greet you at Spring Market Week. It will be 
replete with original display ideas for your Spring and 
Easter displays. It is our firm belief that you will 
witness some of the finest display units ever offered for 
these important merchandising events. You are 


cordially invited to visit our exhibit. 


FAMOUS FOR STORE-WIDE PROMOTIONS 


Be sure to visit our exhibit 
during Spring Market Week, 


aa“ RIP Studio, Inc. 


15 EAST 22nd STREET, NEW YORK CITY 10 — GR 7-3650 





WE HAVE SERVED THE LEADING STORES FOR YEARS 








Spring Pees cis 
JUST A REMINDER — WE HAVE 


PAPER AND CLOTH Rose Sprays Feather Birds 
Ivy Small and Large Nylon Butterflies Grassmats 
eo a Pinewood Spiral Twist Cocofibre 
Tultes Pine & Cedar Chip Blinds, Folding Lattices s: 
3x 6 feet Palm |e: 
on alm Leaves 
Lilacs ; m 
B) /8-inch Parchment Parasols Cotton and Rayon Roping 
ossoms ’ ; . | 
a Natural Bamboo Bird Cages White and Redwood Wagonwheels 
Wisteria Natural Bamboo Poles , 
E thi ' . Natural Paper and Stake Vining 
orsythias " | | 
: s | Bleached and Green Adiantum Mercerized Branching Machine 
Cloth Geraniums Fern C 
otton 
a ead: , . | 
Azaleas Cedar and Birch Poles Asparagus Ferns 
so! = 
Daisies Yucca Poles Imported Cloth Plants 
Dogwood 10-foot Natural Cherry Trees Mecsestic Cliath: Phiumte 
Cloth Easter Lilies Cherry Branches (Crowns) 


Many Other Flowers, Foliage Items and Display Units 


LOUIS SCHNEIDER CORP. :.:tcor: sus 
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Week. December 15-19. 


We are not exhibiting at the 
New York Trade Show Building 


We take great pleasure in announcing that we will 
exhibit an entirely new spring line of artificial flowers. 


decoratives and display accessories during Spring Market 


This beautiful new line will be shown only in our own showrooms at 
235 Fourth Avenue. 


You are cordially invited to attend 


JAMES A. COLE CO., INC. 


235 FOURTH AVENUE, Corner 19th STREET @ NEW YORK CITY 3 
TEL.: GRamercy 3-5151 


| quin and 
| covered tables. 


| did double 


























PLASTIC 


44 MURRAY STREET 











METAL and PLASTIC FIXTURES 


WE EXTEND 
OUR MOST CORDIAL INVITATION 
TO VISIT US DURING 


JUNE MARKET WEEK 


Room 343 
FABRICATORS 

















NEW YORK 7, N. Y. 
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W.H. DISPLAY CO. 


1547 W. 20th St., Cor. 11th Ave. 
New York City 11 
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SHOULDER COVERS 
Vinylite window-clear — vinyl — polythene. 
Price let & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 55 VARDVILLE, WN. J. 








GRAFOREL 


NEW 3-D CORK LETTERS 
MAKE SIGNS EASY 


Anyene can make beautiful signs and displays, easily, 
quickly with GCRAFPOREL display letters from France. 
GRAFPOREL letters are ready cummed, need only to be 
moistened, will stick to any dry surface. 12 beautiful faces, 
16 sizes from 3/16” to 6. Send teday for FREE samples 
and catalog. Favored by leading exhibit builders. 


Grace Letter Co., Dept. K-1 
77 Fifth Ave., New York 3 Atkins 4-0850 








Youth Week 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


4.00 Per Column Inch-—CASH WITH ORDER 


Boy Scout Week 
_ National Advertising Week February 10-16 
| National Beauty Salon Week February 10-16 
National Electrical Week 

_ Abraham Lincoln’s Birthday 
| National Defense Week 

_ Valentine’s Day 

| Nationally Advertised Brands 
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from the four corners of the world to indi- 

vidualize your costumes.” 
Another foreign-flavored 

plays (not pictured) used by 


series of dis- 
toghosse was 


| entitled “Fashions from Distant Lands.” In 


this group of six windows he used a large 
sign centered on a louvered panel 
world globe at one side to tell the 
The fashions were displayed on a manne- 
forms and on two beige fabric- 
Brown chips in a free-form 
splotch covered the floor. 

In another series of five displays Boghosse 
featured Warner foundations. 
the window was a 


with a 
story. 


Centered in 
foundation on a torm 
suspended from gold poles. Alongside was 
a sketch of a famous woman in history, 
pictured standing on a pedestal. Mannequins 


| dressed in fashions inspired by these famous 


women (such as the Empress Josephine) 
were placed on either side of the center unit. 
A banner across the display tied it all to 
gether, “Be at figure founda- 


famous with 


tions by Warner.” 


figures’ were 
Widow, Follies girl, 


(Other teatured “tamous 
Mata Hari, the Merry 


| and Scheherezade 


Field's Randolph-Wabash corner window 
duty. Partitioned diagonally 
from corner to corner, it made two settings 
in which to display linen. One was made 
into a bathroom setting to show bath linens, 
while the other was made into a bedroom 
setting and displayed bed linens (shown). 
In it the mannequin held some bed linens 
and looked at them admiringly. Others were 
displayed on the bed and about the floor 
Setting colors were pink and gray, with a 
beige-tone rug. Linens were white with a 
pink rose print 


Pre-Fab Exhibit 
Now Available 

A pre-fabricated, self-contained exhibit is 
now obtainable from Selexor Displays, New 
York City. It opens to fit an 8- by &-foot 
booth, and can be installed or disman- 
tled in five minutes. Details are available 
from the firm at 312 Kast 95th street. 


| Catalogue Is Issued 
By L. A. Darling 


Display merchandising units of numerous 


types are shown and described in a new 
“Vizusell” catalogue issued by L. A. Darling 
(‘ompany, Bronson, Mich., and which will 
be sent free on request to the firm. The 
catalogue is No. 325-R. 
COMING UP! 

March of Dimes January 2-31 
Stephen Foster Memorial Day January 13 
National Crochet Week January 19-26 
Pre-Spring Millinery Week January 20-26 
National Fur Care Week Jan. 26-Feb. 2 
Jan. 27-Feb. 3 

February 1 
February 6-12 


National Freedom Day 


February 10-16 
February 12 
February 12-22 
February 14 
Week 


February 15-25 


National Sew & Save Week February 16-23 
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DECOR-VAC 


DECORATIVE VACUUM FOEMED MAtTIC 


Sach $12.50-—4 or more. Be. $11.75 


SEE OUR EXHIBITS IN 
BOOTH 21 


N.A.D.1. Show 
Dec. 15-19, 1956 
N. Y. Trade Show Bidg. 
New York City 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 


DECEMBER, 1956 

















































See us af... 
Room 446 


New York Trade 
Show Building 


N. A. D. |. 
Market Week 


December 15 to 19 


948 Merchandise Mart 
Chicago 54, Illinois 
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DON'T PAINT 
— PARAFLEX 


PARAPLEX 


surtace, no 


gluse mirrors cover any 


matter what the size or 


estimate of send 


We will 


a very nominal charge. Samples 


shape. Send lor an 


your original sample. cover 
i for 


ot all times are your exclusive property. 
Write teday for information 
PARALLEL MFG. CORP., Dept. H 


32 East 10th St., N. Y. 3, N. Y. 
SPring 7-8787 
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MACY'S, ROOSEVELT FIELD 


[Continued from page 42] 


wall a wood-covered planter holds artificial 


green bushes. Ceiling lights are in indented 


panels 

Located next to the shoe salon is a 
Casual shoe counter, constructed of stainless 
metal frames with dark wood paneling, and 
high display cases designed to form a tri 
angele lhe cases are painted pale blu 
while a pink lramework at the rear forms 


a snop separatiot 


\\ all ort the mitimiate appafre department, 


iiso oon. the Wialli le Vv‘ I, Age Cove red wit! 
plastic in a tabric-like weave imprinted 
on patie in muted color. Whit doors, with 
brass mesh covers over their open panels 


flank Afni imset cy play AaTCa 11) the wall above 


; 


and behind the count I Huge pink roses 
are arranged to top bust forms in the dis 
play. (nce more the counter interiors are 
blue, and the ceiling lights are panel insets 

lhe layette section. i done primal ily in 
pink \ pink overhead panel triped with 
darker pink wood strips, but papier maché 
hgures are in blue as well as pink hese 
hgures, appropriate tor a baby section. are 
lastened Awainst thre pane! High ylas 
CAS appeal iimost tramel Stock 1s 


tored imi cleat pla ti bin 


providing a 


maximum ot merchandise visahility Blue 


and red plaid fabric covers are used on 
metal stools in tront of the countess 

Pink is the keynote, too, of the girls 
section Pink wood trips are applied to the 
upper wall over a gray and white striped 
pape Lighting cornices also are pink 
Amusing animals decorate the pink ledges 
built around the support columns. Yet as 
a color contrast, and carrying out the store 
wide undertone, the floor racks have crossed 
metal supports in blue 


kor the boys’ clothing section, emphasis 


| on port rather than color vet the blue 
theme ] dominant \\ ood tuds painted 
im multi-colors adorn the tront of the de 

partment, and on those studs are giant-size 


baseball equipment, fishing tackle, et 





The identifying 
sign tor the department is black on a blue 
panel. 
ot the 
upper 
the 


itl a 


things to catch boys’ eyes 
Four boy mannequins stand im front 
studs Inside the department the 

back are painted in blue and 

glass-topped metal racks finished 
lighter blue 

White wood planks cover the walls of the 


walls 
aTe 
tone oo 


mens turnishings department. Inside walls 
Ol cases shadow-boxes, and the carpeting 
are blue (ases and tables are in brushed 
stainless steel with dark wood paneling 


(‘hairs tor the department have an attractive, 


sturdy. masculine 


The blue 


suit department \ 


appeadaralce 
the 


used in 


Carpeting continue lol men s 


novel wood is 
the upper wall 
foot 
racks, vhich 


| 
atic 


and 
(,lass 
finish 


COVeCT 
t hie 


panels which 
also the 
panels top the 
ster 


sides of racks 


are satin 


stainless contain their own light 


ny 


There is an open teeling to the upper 


was designed by Copeland, No 


level, which 


vak & Israel White wood slats back a 
display plattorm and a long aisle leads to 
ward the heauty salon. the better dress shop, 
bridal salon, and sports wear sections The 


with wood 


(entered on the 


aisle 1s covered parquet 


uppel level and adjacent 


to the parquet floor is the millinery depart 
ment, which has a number of unusual tea 
tures mcluding color The floor tor the 
shop is carpeted in dusty pink, Rear counters 
and stock drawers are im shocking pink 
Hand-holds are cut out of the cabinets ard 
both sides are .used tor drawers White 
Formica covers the cabinets, and brass hat 
fixtures top each counter and cabinet. Mil 
linery cases are open and have narrow 
IrTames, glass Suriaces, and ends covered 


with wood panels. The department is lighted 
like 


ny brass chandeliers that Aare 


shaped 


stylized flowers and carry pink lighting 


Bright color is used for the upper walls 
and the modern easy chairs set in a circle 
in the better dress section The bridal salon 
is located in the rear ot the room, with an 


oval panel painted itia gold heige 1oOr a sign, 


and with the words “Bridal Salon” tormed 





—These are two of a battery of Easter displays used by Frank Foyt, display director of Sakowitz 
Brothers, Houston— 
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Color Brite 
MIRRORED DISPLAYS 





No. 1000L MIRRORED DIAMOND 


Dua i es No. T61218 MIRRORED TURNTABLE SKIRTS 
9" wide x 13 high ; é; : ‘ 
All surfaces mirrored. List $39.95 for unit as illustrated 
List $35.00 each* Can be used as separate units: 
T6—6"" Diam. x 4" (riser only) List $9.00 
TI2—12" Diam. x 4" High. List $14.95* 


*Turntable motor not included. TIi8—18" Diam. «x 4" High. List $17.95" 








Mirrored Displays include: Turntables, pedestals, diamonds, stars 


Write to 2, / R 
Glossy prints and prices — 


gladly furnished to jobbers FABRICS & DISPLAY 
29 East Court St., Cincinnati 2, Ohio 











No. 100IT MIRRORED TRIPLE PEDESTAL & 
TURNTABLE 
12" Diameter x 20" High. List $59.50 each* 
Also turnished with double pedestal. 
12" Diam. «x 15" High. List $47.50* 

















DECEMBER, 


ou are cordially a 


To visit our presentation of an entirely 
new and beautiful line of display decorations 
for 1957 promotions, including 


@ SPRING 
@ MOTHER'S DAY 


e EASTER 
e FATHER'S DAY 


BOOTH No. 17 


Spring Market Week 
December 15-19 


NEW YORK TRADE SHOW BUILDING 


EARL W. GASTHOFF CO 


Designers, Importers and Manufacturers of Decorative Window and Store Displays 


DANVILLE, (ILL. 
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Figures withaFashionPose | 
When your display requires a mannequin in an 
attractive and outstanding pose, we can supply ( a 
your needs with one of our many figures. These % 








high quality figures are fashioned of fibre glass 
plastic with the finest Pugdin wigs. Our complete 
line of figures, in both staple and artistic poses are 
lightweight plastic and of the finest quality and all 
feature the famous Pugdin wig. 


Be sure to see our complete line of Men's, Ladies, 
and Children’s figures. We shall be happy to have 
you call at our 
showrooms or 
write for full 
details. a 


Factory and Showroom 


MANHATTAN MOTION MANIKIN MFGS. new vor’ cry ii 


Heve never been connected with any other mannequin manufacturer of similar name. 














Complet. 


(41 


Reams 425 & 430 


LES ork hal, Wuilding 


900 ATL AL: ; Gveitte Vlea Vork Gi? 
during 1._A.D.I. Wlarket Week December 15th to 19th 


& 


DECORATIVE CREATION 
& 


ART FLOWER CO., INC. 
NEW YORK |, N. Y 














e Christmas Decorations 

eToy Dept. Decorations 

e Street Decorations 

eStore & Factory Decorations 


Large catalog showing hundreds of plaques, 


RUSTIC 4 —< 
WESTERN fF 
DISPLAYS 


BIRCH 


Poles — Branches 


CEDAR 
Poles — Slabs 


and cut-out figures for Christmas Decorations. 
WRITE TODAY 


KING AMUSEMENT CO., INC. 


MT. CLEMENS, MICH. 


























in cut-out letters. On a circular display 
stand in the better dress section stands a 
mannequin near a brass and white flower 
planter. Lighting is from the ceiling, with 
one large brass lighting fixture added for 


decot 
\t the far corner of the dress department 
is the maternity shop \ deep blue panel 


on which is painted a large white rose 
separates the two shops. Inside the section 
the walls are covered with beige fabric at 
the right and with flowers at the leit. A 
light olive green wall at the entrance to the 
shop has a sign in white letters 

Back rack walls are covered with wood 
panels in the sports wear section. The racks 
are topped with open brass canopies. Metal 
stylized birds fly against the off-white upper 
wall. But the accent color for this depart 
ment is bright orange, which ts used tor the 
supports of the unique skirt racks that have 
built-in springs to keep skirts taut around 
the waist. 

Black paintings on the rear wall almost 
conceal the door leading into the ladies’ 
room from the ladies’ lounge \ blue wire 
Cage against the wall of the lounge holds 
a grouping of white birds and is flanked by 
two Italian rush chairs. The ceiling, painted 
a deep blue, is checkered with lighting 
panels. The checker-board effect is repeated 
in black and white tiles on the floor. Furni 
ture in the lounge is in black, gray, and 
white 

Also on the upper level are the linen and 
lamp sections. White wood shutters deco 
the former 
section Ceiling spotlights surround the 


rate a displayer for towels i 


_ 


display unit, which is placed on top of a 
showcase. Soap, bath salts, and hand forms 
were placed on the shelves of the display 
unit 

Panels of sun-yellow perforated hardboard 
cover the walls in the section where wall 
lamps are displayed. A shelf topped with 
white Formica holds a line of table lamps 
and 1s arranged in tront of the hardboard 
Planked wood walls flank each side of the 
displayer and extend trom ceiling to floor. 
The floor is covered with resilient tile 

()n the lower level, designed by Myer 
Katzman, the escalator wall is put to display 
use with a line of furniture pieces in the 
furniture department. The wall, which 1s 
painted an off-white, is broken by dark 
grained wood studs. For a display unit in 
that same department, a black metal screen 
is hung horizontally trom the ceiling and 
white metal reflectors are attached to it 
Below this screening a slightly raised plat- 
form 1s covered with oak flooring. Colorful 
panels, matching fabrics, furniture, and rug 
samples are arranged on this open display 
unit 

Projecting walls of off-white painted wood 
planks divide the wall of the kitchen cabinet 
section into separate units (Cabinets and 
gas ranges are displayed in these units, 
In the rear of the section a complete kitchen 
is set up. Recessed panel lights are used 
in the ceiling to light the department, along 
with an overhead rack of dark gray which 
holds dark gray spotlights to light the indi 
vidual displays 

on the opposite side of the furniture es 
calator wall is a gadget section. The wall 
is covered with charcoal gray. Black per- 
forated panels are used to display indivi 
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dually a large variety of gadgets in squares 
marked off with white tape; 
with its price W hite 
composition cutouts are 


each is labeled 


wire and colored 


used to decorate 
the upper wall and serve to identify the de 
partment. Wood bins and stock shelves are 
built below the perforated panels 

As with the gadget department, each of 
the lower level shops has its 
sign. 


own identifying 
Wire and composition board cutouts 
of hardware 


iterns designate the hardware 


section. These figures overlay 


red strip that extends across 
That color is 


an orange 
the upper wall 
stock bases and 
Black 


used to tllumiunate 


repeated on 
counter ends through the department 
metal lignt troughs are 


the pertorated hardboard wall bordering 


Stock is displayed on the wall. 
tor the 


one side 
All fixtures 
able 


department are adjust 


A carousel-like fixture, suspended trom the | 


ceiling and studded with vari-colored light 
bulbs marks the toy de 
partment of the department 
drawings in 


around its 
(on the 
are identifying 
child-like style \ glass 


has vari-colored doll hous« 


rim, 
walls 
appropriately 
enclosed doll case 
which dolls are arranged before 
paneled wall 

Overall, Macy's at Ro 
store to delight the customer: 


Field 1s cl 
at the 
time it 1s no wonder displaymen are reported 


sevelt 


to be ecstatic about it! 
Rosewicz Heads Display 
For Lynchburg Store 
Snyder & serman 
Lynchburg, Va., 
as display and advertising manager 


Department 
lohn 


Rosewilcz 
John 


has named 


Henry Wilson, Jr., who had held the position, | 
resigned in order to return to his home in | 


with 
Department Store, Danville, Va 


Brighton, Ala Rosewicz had been 


Johnson's 


New Jersey Store 
Names Hirsenberger 
krederick’s, Montclair, N 
Fred Hirsenberger as display manager 
re« ently 


Most 
operating as a 
formerly with Marshall & Snellgrove, Lon 
don. 


Fletcher Replaces Henderson 
At John Wanamaker 


Vaughan Fletcher is now display director 
of John Wanamaker, Philadelphia, succeed 
ing Fred Henderson, The latter 
plans tor the 
heen on the 


resigned 


announced his 
Fletcher had 
staff. He will report to Frederick 
Y ost. vice president 


has not yet 
future store's 


display 





frameworks im | 
a cypress 


same | 


Store, | 


J , has appointed 





iree lance, he was | 











SOURCE SERVICE 


If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
display 
equipment which interests you particu- 


fixture, mannequin, or other 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 
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@ PRINTED PANORAMAS 
AND BORDERS 
@ FULL COLOR PHOTO-MURALS 


@®DISPLAY MATERIALS 
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THE REYBURN MFG. CO., INC. 


] W/L AAI // 
/ 


Sp evr ae 
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NAME 





ADDRESS 





CITY ZONE STATE 




















WHAT EVERY SANTA 
WANTS FOR CHRISTMAS! 


A New Meyer Jacoby 100% 
DuPont Nylon Wig and Beard Set 


@ Flameproof © Pure White @ Washable 
@ Lustrous © Combable @ Re-settable 
@ Easy to clean and keep sparkling-white. 

Preferred by professionals everywhere! 


Individually Boxed | 


$19.29 
34 West 20th $+. 
New York 11, N.Y. 


| : Wiis tsa; 


COMPANY 


“Giving and Forgiving for Peaceful Living 






MEYER JACOBY 
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YOU CAN MAKE IT WITH 





You Can Pour Your Own 
Decorative Glass Panels 


For samples and complete 
information, write to: 


DISPLAY DEPT. P-75 


THE CASTOLITE COMPANY 


MANUFACTURING CHEMISTS 
WOODSTOCK, ILLINOIS 


‘ye | 
Room 446 


Chae (ola ae baele l= 
Show Building 


N. A.D. |. 
Market Week 


December 15 to 19 


948 Merchandise Mart 
Chicago 54, Illinois 


Stormy Weather 


\X THEN \pril showers come yout 
Way " was the title of the dis 
play shown above, by Joan 
display assistant in «harge of window dis 
Malloy, display 
Aarcus, Dallas 


play ti thie staff ‘) (,uy 
director ot Neiman 
\ spectacular effvct of real rain was 


achieved by the use ot a rain machine 


' wmstalied at the top ot the wind WwW, neal the 


glass \ trough at the bottom of the win 
dow caught the talling rain drops, and the 
water was recirculated through the machine 
at the top by means ot a pump 

Other props consisted of wallboard cut 
outs of trees and a flower bed installed in 


the foreground of the window 


? 
Bane. 


[he display pictured below also took its 


theme trom a song: “Singing in the rain,” 
Kehrt, Jenny's, 
( incinnati, tor an April promotion. A sing 
ing quartette of green and white trogs with 
bright blue eyes stood beneath two mush 


POOtHnS 


and was used by Russell ¢ 


One mushroom was flocked in yel 
low and the other in lavendet fhe trogs 
and mushrooms, which were of papier mache, 


—The display at the top of the page was by 
Joan Bane, of the display staff of Neiman- 
. . Below, By Russell C. Kehrt, 


Jenny's, Cincinnati— 


Marcus, Dallas . 
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were made in the store’s display department ——— ee ee eae eT aaa aE ee 


The World's Most VERSATILE Displayer | 
MULTI- PURPOSE and ALL ADJUSTABLE | 





Bright green ferns intermingled with 
green driitwood branches were a part of the 
display The plastic raindrops, accented 
against the blue blac k bac kground, and the 
sparkling green mica on the floor contributed 





to the teeling of dampness 

Outfitted in a pink raincoat and carrying 
a blue, musical umbrella, the mannequin 
stood at the right. Audible to those looking 
at the window were the strains of “Singing 
in the rain,” which was played as back 
ground music. The music was the same as 
that played from the umbrella, which had a 
music-box in its handle 


Has Busy Schedule 


The Display Club of Cleveland goes into 


$39.75 
F.O.8. Miami 
ONE DISPLAYER WILL DO ANY JOB 


CHILDREN'S MODEL Adjustable for boys and girls and from sizes 6 to 12 — All in one model $24.75 
Write for illustrated brochures OR see it at the NADI SHOW 


a Ad Chic i oe UW); ig : 


Made of genuine cock feathers. Your dependable 
eye catcher! Acts like a face lifter to the old 
Brings out the colors of your merchandise if 
in matching color or in conjunction with 
accessories! in eight beautiful co’ors 
Green, Red, Royal Bive, Rust, Powder Blue, Pink 
Black and White 


$10. — each 


$110. — dozen 


3 Sole Distributor for the U. $. A. 
play manager for the Southgate store of 


: | ‘nD ‘ ’ , 

|. C. Penney Company, spoke on “Point-of- | t sk a ag A X ik i: 4 Dis la 1751 JAMES AVENUE 
é J ’ A 4 

Sale Displays.” On October %th the | P a MIAMI BEACH, FLA. 
ferthold-Grigsby Wholesale Florist Com 
pany gave demonstrations on floral and dried 


the end of the year with a well-filled calen 
dar ot events, according to Arthur Gault, 
president, and who is also display director 
for Halle Brothers Company 

On September 26 the club had a social 
meeting in the form of a steak roast. That 
same evening the first school session of a 
course in display techniques, sponsored by 
the club in cooperation with the Cleveland 
Joard of Education, was held. The course 
was primarily designed for beginners in the 
field and was held for eight consecutive 
weeks. (,ault addressed the first session on 
“High Fashion.” 

Qn October 3rd, Richard Valentino, dis 


) 

) 

) 

Cleveland Display Club | ) 
play 

) 

) 

) 


_ 
ew Ne Oe NO OO OO a a See 
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material arrangements. This meeting also 
was attended by the club members and their 
guests. 

Tony Vilardi, display manager ot Bond's, 
took over the October 17th class to explain 
the display of men’s apparel. The October 


24th meeting was held at the offices of | 
Allied lt lectronics ( ompany, where Mark L/o, oO KING for the latest ji 
Wohlwerth, sales manager, discussed “Dis 


lay Lighting | echniques.’ ) a 

: On November 1 and November 7 the class — MERCHAN DISING DISPLAYS 

heard a talk by Shirley Aaron on “How to | 

Accessorize Mannequins,’ and the final 

session on November 14 was handled by INTERIOR DISPLAYS 

Tony Arco, Halle Brothers’ display staff, 

who demonstrated tabric draping and furni gS 

ture display WINDOW Di PLAYS 
Club social events were resumed on Ox 

tober 30, with club members attending the 

Cleveland Playhouse to see “Abe Lincoln 

in Illinois.” Arrangements were made by 

Jack Nichols, Fuller, Smith & Ross, and 

included refreshments and buffet service 


4 


visit room 


backstage after the performance 


The regular meeting on November 7 had A be ad oO W D | xg aa L AV A Ss Gg oO Cc j AT E Ss 


for its feature a presentation by Harry 


Schied, Columbus Showcase Company, of Philadelphia 40, Pa 


a film issued by the Cleveland Browns foot 
ball team: a member from the Browns’ 


squad was the speaker N A D i Ss H Oo W 


The tall activities of the club will end 
with a tour of General Electrics display of Trade Show Bidg., N.Y. 


( hristmas lighting at Nela Part 

Future plans, according to Gault, include 
a spring class in making figures of straw DEC. 15th-1 Oth 
For the summer Harold Moses, of Mutual 


Display Company, plans a “splash-party” for 
the group 
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 TFURNTABLES!! 


Here's another Macton 
engineering feat. Turntables 
within a 14 foot turntable! Each 
of the six Mercury outboord 
motors revolves INDEPENDENTLY 


from the large turntable. 



















Our creative engineers are at 
your beck and call for any type 
of custom-design turntable. 

We also carry a complete inven- 
tory of stock turntables. 


Write for Catalog 4-d today. 
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MACTON MACHINERY CO., INC. 
STAMFORD, CONN. 
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Look for us during Market Week at the N.A.D.L. show. 


See the latest display innovations manufactured in: 


SOLID BRASS WROUGHT IRON 
SATIN CHROME PLASTIC 


AND WOOD COMBINATIONS 


Have you seen these catalogs? Ask your jobber... 


#10 PLASTIC FIXTURES #12 WROUGHT IRON 
#11 HOSIERY DISPLAYERS #13 VOGUETTE FINIAL HANGERS 
#14 DEPT. STORE FIXTURES 


THALL PLASTICS, INC. 


NEW ADDRESS 
137 DUANE STREET NEW YORK 13, N. Y. 


















You are cordially invited to attend our 


NADI MARKET WEEK 


SHOWING IN 


Room 322 


at the New York Trade Show Building, December 15-19 


——_ « 


TRUE DISPLAYS  new'vorn’ erry’ 60 
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DISPLAY IN LOS ANGELES 


[Continued from page 26] 


translated by Obhrbach’s bi-annual import 
promotion.” 

Preceding the setting of these dramatic 
displays in the windows and interior, fash- 
ion shows were held in different major 
hoteis, and were followed by announcements 
in the newspapers. 

Other props used to complete the window 
shown in the photograph was a black and 
white checkered floor finished with a high 
gloss enamel and a small accessory table 
with carved legs, to add to the custom look, 
with accessories trom the Boutique Shop 
on it 

At Ohrbach’s-Downtown, Ed Mitchell, 
display manager, created a festive mood to 
promote casual wear in champagne colors 
Taking his theme trom the word “Cham 
pagne,’ he developed six panels made out of 
wallboard and cut into different forms, and 
attached them to wooden poles finished in 
black tor his background. Next, each was 
painted a different color — using orange, flat 
white, rust, avocado, and yellow ()vet 
this black line drawings of tancy bottles, 
goblets and decanters were done, with con 
trasting metallic paper inserts in them and 
multi-colored sequins scattered over the 
panels as well as on the floor 

In the photograph shown, three manne 
quins wearing the casual wear were placed 
on the plattorm and a large reader — black 
on white and also sprayed with sequins 
carried the theme “Casual wear with a 
flair.” The display was in the Broadway 
bank of windows and was carried through 
into the interior of the store 

Foreman & Clark, Inc., celebrated the 
addition of another store to the growing 
chain, which now numbers fifteen, by a gala 
grand opening tor the new store, which its 
located in the Westchester area. Ray Fer 
tig, the display director, used blue and yel 
low pennants extended in inverted “V” fash 
ion across the 49-foot front above the store 
to attract attention from a_ considerable 


distance. In the windows he used red 
velvet back drops to create a luxurious 
atmosphere. framed readers, 30 by (A) 


inches in size, were suspended from the 
ceiling by brass chains. These were done 
by screen process, as were the price tickets, 
to have their attractiveness overcome the 
large size necessary tor this type ot promo 
tion. The words “Grand Opening” were in 
bright fluorescent lettering and the balance 
of the reader in black on white. Gitts were 
offered during the grand opening sale with 
every $15 purchase genuine California 
leather wallets for women, national brand 
name baseball gloves, and men’s nylon week 
end bags. A striking point noticed about 
the gifts was that the quality of their ap 
pearance could easily be valued at $15 

All the departments within the store were 
represented in the windows—men's suits, 
sportswear, furnishings, dresses, and a 
cessories. Between the merchandise groups 
were placed mounted glossy copies of the 
newspaper ads that were used in announcing 
the grand opening. An added attraction was 
the use of space normally wasted. By the 
use of key-poles with 1I8- by 64-inch plat 
forms, displayers were placed between the 
tops of dressing rooms, wall cases, and fit 
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ting mirrors and the ceiling, with merchan- | 


dise representing every department. Im- 


mediately upon entering the store a quick | 


glance acquainted one with all the varied 
lines carried. 

To prove that people get married the year 
around, the Broadway-Pasadena 


an exquisite bridal window. Paul Galbraith, 


the display manager, used a white back 
ground with louvre shutters. One of the | 
shutters was set back from the’ other 


overcome the flat look and they were shaded 
with pink to add to the daintiness of the 
atmosphere. Across them, with a cupid 
on one side, was placed a white reader in 
pink hand-lettering which read, “The bride's 
unmistakably the wedding dress.” 
\ mannequin adorned in a beautitul bridal 


gown tringed with 


dress, 


a modern 
scene an old-fashioned touch of quality was 
placed to the right. A display table to the 
lett, covered by a natural table cloth 
and underlaid with a pink one, was filled 
with wedding gift suggestions. A garland of 


lace to give 


lace 


pink maidenhair fern with a cupid on it 
decorated the tront of the table Pink hort 
zon lighting with a clear spotlight on the 
bride was the illumination 


California Group Plans 
Christmas Party 


The annual Christmas party of the South 
ern Calitornia will be 
held on Saturday evening, December 22 at 
the Glen Aire Country Club. Paul Due, of 


the downtown store of Desmond's. \n 


Display Association 


Los 
geles, 1s im charge ot arrangements. 
New members of the association are Carol 
Wolford, Broadway-Westchester ; Angele 
Haddad, Art Mannequin Repair; Sal Galle 
gos, Barnett Al Halverson, 
manutacturers’ 
The October 
Was Biveh ove! 
titled “The 
displaymen taking the part of display sales 
men, and salesmen portraying 
Milton Wiemokly, Pacifi 
ry Kay, manutacturers’ 
hert Laurence, 


Bootery, and 
representative 
meeting of the organization 
to a humorous playlet en 
shoe is on the other foot,” with 
displaymen 
(jar 
Cail 
- Justine Soloman, 
Mel Keith, Phelps 
Mitchell, Ohrbach's-Downtown 

The skit was written by Mel 


the 


Promotions : 
representative : 
Madisonia 
Robinson s Beverly : let 
kel, and hed 
took the roles 
Keith, who was 1n 


charge Ol meeting 


Mountain Heads Display 
For Long Beach Store 
Ronald Mountain 
the of 
Broadway, Long Beach, Calit 


has heen promoted ce 


position display Manage by Lhe 


Charrot Recuperating 
After Surgery 


L.. J. Charrot, head of the well-known 
New York City display firm of the same 
name, 1s convalescing alter undergoing mayor 


surgery recently 


Change In Location 
For Hoffmann, Heidrich 

Kim Hoffmann Stephen 
store designers whose articles have appeared 
frequently in DISPLAY WORLD, 
moved into a new and larger location at 
208 East 73rd street, New York City 


and 


have 
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Used since 1934 by leading national chains. 
Many have from 50 to 500 or more in use. 


MODEL "A" 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business life- 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 


MADE IN THREE SIZES ... WRITE TODAY 
FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 
BOX L-144, ADRIAN, MICH. 





“S/GNPRESS” 


2 MACHINE 


- A 
—iy 
— . eS 
Site 


oe 


wares, —_ 9 


- 


The “SIGNPRESS SIGNSHOP” 


COMPLETE AS ILLUSTRATED. 


including Model 81422 SIGNPRESS 
and Electric Sign Drier 


OTHER UNITS AS LOW AS $148.00 





$395.00 





— 





craftsmen. 


FRITZ OLTMANNS 
HENRY WARD 


1405 DOUGLAS STREET 





. a presents Spring in a new beauty that can 
be achieved only through the creativeness of skilled 
Make your windows and interiors more 
outstanding and attractive with this unusual new line of 
Spring decoratives, to be shown in 


BOOTH 
Second Floor 


NEW YORK TRADE SHOW BUILDING 
DECEMBER 15-19 


19 


‘NORMAN OLSEN 
BERNIE WALDMAN 


OLTMANNS CO. 


Designers and Manufacturers of Artificial 


Flowers and Decorations 


OMAHA 2, NEBR. 
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FouR OUTSTANDING DISPLAY MATERIALS 


VENETIAN STRIPE 
PANAMAT 
TROPIC MAT 
TRIMIT BORDER 


A sensational new approach to wall, floor, 
panel and platform treatment for windows. 


See them at NADI Market Week, N. Y. Trade Show Building 
ROOMS 544-545 


re. Lasse Fabrica inc. 


© NEW YORK CITY 16 

















By ot P LO W NECK ff \ iss rw on Hangers 
with STUARDS GARMENT STA-ONS * 


PAT. PEND. 






Made of Pliable Latex Rubber =f , Will Not Soil Fabrics | 
Easy to apply .. . Tekes only a second y\ 
Apply Sta Ons to your Lew Neck dress hangers } \\ a if KEEP YOUR LOW NECK 
wilt fit your present plastic hangers ‘ =) , >. ‘ v/ DRESSES ON THE RACK 
~— F i = "6, 6, .. » NOT ON THE FLOOR 





: PRICE LIST 4) () 
2 Gross Box $24.00 ( ma 
| Gross Box $13.50 Wy 


Shipped F.0.8. New York City or Tucson, Ariz 


Kcsule” Lisplays- 350 West 31st Street, New York City 1 
NY bisPLat PUMPS 

























STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phese of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


9710-12 N. Cicero Ave., Chicago 41, Ill. 


MODEL 






© 1/250 H.-P. 
Shaded Pele Motor 


| © 1 gpm at 1 feot 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 
exceptional stability. 47 other sizes. 


EASY INDUSTRIES 


210 N. RACINE STREET @ CHICAGO 7 


Menbaitan TURNTABLES 
ood | _ AUTOMOBILE © DISPLAY © INDUSTRIAL 








H PORTABLE MODEL FOR AUTOS IN STOCK 
-y er co. @ OTHER SIZES FROM 34" UP @ 
‘mecoaroaeavee Write for free illustrated folders 

| AMERICAN STAGE EQUIPMENT, INC. 
16] WEST (8th oat NEW YORK Iti, N. Y. 805 East 134th St., Bronx 54, N. 
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MANHATTAN DISPLAY SCENE 


[Continued from page 33] 


lights, were “Venetian Mosaics by Sam 
Kaner.” 

Kor the window of the series which 1s 
pictured in the fourth illustration, the two 
small mosaics in the panel had white back- 
grounds with designs in pure red, blue 
yellow, with subtly toned details A _ lone 
mannequin standing before the panel wore 
the “Significant Bonwit tashion—the im 
portantly furred coat by Tilly Heitner.” This 
featured coat was of natural color camel 
hair with a hood-type collar of brown tur. 

An intriguing display of gloves and belts 
at Bergdorf Goodman, where Tom Lee its 
display director, used two panels made ot 
rafha rings as the only props. The floor 
of the window was covered with green bur 
lap over which charred wood shavings were 
arranged in pattern. The side walls, frame, 
and ceiling trames were painted in a creamy 
beige, with the backwall painted an off-white 
The panel of rings for the background was 
in black, and belts were stretched across 
it belts in olive green, in brown, and 
in tan, with gold trim. On the front panel, 
which was of white rafha, gloves in green, 
beige, orange, and black were tastened by 
their cuffs to hang down full length. Green 
head necklaces and gold bracelets, one set 
with amber stones, alternated with the gloves 
to add a sparking of color and detail \ 
garland of evergreen tastened to the side 


| of the white panel completed the display 


‘“(sloves and belts from our glove and 
belt corner just inside this entrance’ was 
copy tor the window. 

The exciting setting of Rockefeller Plaza 
was suggested by black and white sketches 
on beige paper backgrounds at Franklin 
Simon. ‘Touches of color were introduced 
through the use of color tor the flags of the 
nations, which surmounted the hbackwall of 
the Plaza, and again in bright autumn leaves 
that lay strewn —in sketch form —on the 
paper-covered floor. Appropriately, the set 
ting made the background for a group of 
little girls’ coats no doubt with the thought 
in mind that the children were all going to 
the ice rink just beyond —either to skate 
x to watch, and warm winter outfits were 


needed John Liles, display director for 
Franklin Simon, used the caption “British 
woolen coats, hand-loomed and made in 
Kkngland expressly tor us—now at a very 
special price 29.95 Regularly 39.95 
Young Flair, second floor.” 

Five children wore the featured coats 
Qne in a natural tan coat wore a plaid 
scart over her head and had a natural tan 
leather bag swung by a shoulder strap \ 
smaller child beside her wore a green coat 
with matching leggings, and green hat. The 
next two Iittle girl mannequins wore tan 
tweed with brown velvet trim. The center 


| one was hatless and carried a natural leather 


shoulder strap bag in her hand. The smaller 
child wore leggings to match her tweed 
coat, and a brown bowler type hat The 
final youngster had on a green coat and 
a green velvet hat, with a natural tan 
leather bag over her shoulder All five 
little girls wore black patent leather strap 
slippers and white socks 

For a recent series of windows at Mc 
(utcheon’s, the display director, John Mel 
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heige Household linens 
and tabrics all were teatured in the various 


ville, emphasized 


shades of heige For household linens, he 
arranged individual windows to represent a 
hedroom, a dining room, and a bathroom 

In the display which is illustrated, a large 
copy card, lettered in black on deep beige, 
read: “Beige tones in the bathroom.” An up 
right panel Ot beige had a ribbon bow wit! 
streamers, and half of a wicker basket with 
fruits and flowers done in relief, all of the 
same shade Dark brown wheat straws 
grasses, terns, and other foliage were thrust 
into the halt-basket The felt Carpeting 
on the floor was a deeper tone of beige, 
as were the walls and valance: 

Towels of the same beige and white 
stripe design were hung over a gilded fix 
ture slightly to one side and behind the 
mannequir, while other striped towel sets 
were in gift boxes arranged near the window 
front At the opposite side of the set, a 
second gilded fixture held plain beige towel 
sets with larger initials 

Fancitul over-sized, green eyed wolves 
took the spotlight in a pair of men’s wear 
windows at Macy's, where John Foley is 
director of display The windows tied in 
with a promotion of wool, part of the “wool 
story,’ and had captions reading: “Wolf 
in sheeps clothing Hes the man who 
gets around. He's the man who wears wool.” 

The wolves, one in each window, were 
large cutouts with real wool pasted ove 
their bodies. Their features, including the 
large green eyes, were painted on ach 
wolf was posed on one leg, in dancing po 
sition, and perched atop a low black plat 
form which served as displayer for accessory 
items. In the display pictured, two tins of 
tobacco, a pipe, a pair ot shoes, and a Rreen 
sweater were arranged on the platform 
along with a black form on which was a 
white shirt, green tte, and black sweater 
Standing in front of the platform was a 
second black form wearing a green flannel! 
sport shirt with a black belt around it 

four mannequins stood two to each sid 
of the plattorm. One with gray trousers 
had a white shirt, red tie. black sweater. 
and black shoes and socks \ second wor 
black trouser;rs, black shoes and so« ks, red 
flannel sport shirt, with a gray tweed topper 
The third wore deep gray trousers, blacl 
shoes, and a light blue Hannel shirt 1 hie 
fourth had dark brown trousers, brown 
shoes, a light blue sweater over a white 
shirt, and a brown and blue striped ti 

lhe floor tor the window was carpeted 
in beige, and the backboard was of the same 
shade. Behind the platform was an antiqued 
urn with a potted plant, while more plants, 
in beige painted pots, stood banked at the 
far end ot the window to complete the set 
ting 


Display Consultant Service 
Offered By Dryden 


Dryden Enterprises, 743 Seventh avenu 
San Diego |, is offering a consultant service 
on all types ol display ‘ 

I hie nirm also announces that Florence 
Lamont, formerly creator of special effects 
for a number ot Broadway stage shows. 
is now with the company, as is Guthers 
Hiorn, an outstanding commercial artist 
originally trom Germany 
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My staff and | 
bab Dodi Tox xe@rs for 


durability ness and adaptability 









Pictured are Hansen 
Tackers used for tn 
stalling display in one 
of Carson s State 


Street windows 


MODERN Displaymen like 
Clem Hradley everywhere 
recognize the speed, utiltty 
and adaptability of the 
Hansen one-hand Tacker 

Compact, portable, easy 
speedy operation, Hansen is pre 
ferred for all types of display in 


stallation backgrounds stream 
ers shell, floor and wall coy 
erings ribbons, rosettes, met 


chandise on cards, et« 


Self-contained leaded, ready 
for instant, continual use 
balanced design for accurate work 

Take-up Jaw for quick, easy 


servicing these exclusive Han 
sen teatures eave time steps, 
materials! 
REOULFST 


BOOKLET 


a. L. HANSEN ™ 


HANSEN - 
" THE 
DISPLAYMAN'S 
rool 


(it ANSEL 
—_ 


FG. CO. 


40 iu 
ooDnd avt CHICAGO 
eavensw’ 















































7 West 36th St. 
Established 1900 


December 15-19 


Holiday reelings. 
MILEO MANNEQUINS 


New York City 18 


/ 


Tel.: WI 7-7618 


We cordially invite you to view our new 


1957 line of mannequins that sell merchandise. 


NADI SPRING MARKET WEEK 


Rooms 346-347 








JUNIORS e MISSES © SUB TEENS 
PRANKISH KIDS 














USE THE 


Opportunity Exchange 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


44.00 Per Column Inch— CASH WITH ORDER 











FREE DESIGN SERVICE 


Send vour windew measurements, your hudget limites 


brief note about your sore WE'LE SEND YOU WINDOW 


LAYOUT AND SWATCHES WITHOUT CHARGE 


fdur 


custom designed windews range trom 410 ta §1,000--<« 


windew ter every budget 


HIGHWOOD PARK 


Manutacturers—Distributors 


615 Orcherd Ave. Wilmington, North Ceroline 
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Your Displays 
SELL MORE 





Color attracts customer attention .. . 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Do lt BEST with 
BEST acromeric COLOR WHEELS 


Automatic 
Unit consists of a 13° diameter plastic fliter 
wheel having longer tasting, richer looking, 
plastic colors of red, biue, green, amber and 
straw Revolving wheel is powered by It10 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and biack 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 


as: store windows, night clubs, interior dis- 
pieys, ballrooms, theatres, etc 
Only $22.50 


Prices Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 


























Century Plant Poles 
8’ semple $1.00 


Twisted Natural Manzanita 
‘—- 5° sample $2.00 


NATURAL DESERT DISPLAYS 


BOX 1235 COOLIDGE, ARIZONA 


















USE THE 


EXCHANGE 
OPPORTUNITY 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
4.00 Per Celuma Inch CASH WITH ORDER 
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SHOW WINDOW LIGHTING 


[Continued from page 60] 


flections are reduced. Display space 1s 
likewise reduced. 

b. Curve the glass from top to bottom. 
This can almost completely eliminate day 


light reflections but the trouble is that while 


it does this it almost completely eliminates 
the space available for display. It is also 
very expensive 

¢. Slope the glass inward from the bottom 
with a dark bottomed canopy overhead. This 


makes proper aiming and place 
ment of lighting equipment difficult. 
The of 


technique 


idea sloping the glass inward 1s 


probably the best of these three methods 
We have learned that these troublesome re 
flections are caused by brightness and bright 
ness within the window 1s the solution to 
the problem. If we can make the window 
display at least as bright and preterably 
more bright (at least two times is preter 
able) we can see through these reflected 
images to the display in the window lt 
the background of the windew is light tn 
color, 200 tootcandles of vertical illumina 
tion 1s usually adequate. If the displays are 
dark in color it may be necessary to build 
the intensity up to 1,000 tootcandles 


usually required to 


reflections 


then what 


Mimiimiize 


Is 1s 


daylight 


(1) 200 or more tootcandles of general 
lighting. 
(2) Accent lighting of the range ot 1,000 
1LBOO ftootcandles 
(3) Light backgrounds 
[he equipment normally used to mini 
mize daylight reflections is 
(,eneral filament lighting 
(,eneral fluorescent lighting 
Accent or spotlighting 
2. The second basic requirement tor ous 
show window 1s that it must be effective at 
night. Our problem here is easier since the 
daylight reflections are absent and if our 


window 1s properly lighted to be effective in 


daylight we will have more than enough 
light to be effective at night The night 
hours are the time when color and theatrical 
eflects can most easily be used because 
colored light 1s difficult to produce and the 
high mtensities necessary tort daytime light 


ing tend to wash out the color 


While on the subject of color I would like 
to pomt out that colored light is seldom used 
directly on merchandise but rather on the 
backgrounds unless the displayrman is striv 
ing tor a theatrical effect When used di 
rectly on merchandise, colored light tends 
to distort the actual color and thus mis 
represent the merchandtss¢ 

Normally atter dark. 1f we have done our 
job well, the displayman will set his auto 
matic controls to highlight his teature dis 
plays with a combination of general light 
ing, accent lighting and color lhen when 
the evening trafhe dwindles atter the last 
show the automatic control automatically 
cuts down of completely cuts off the light 

| think that it is mm the tailure to use the 
window lighting m the evening that many 
merchants tail to realize the most return 
from their investment in show window light 
ing. The equipment is there, i place ready 
for use, The business has already estab 
lished a peak demand as far as the power 
company is concerned, theretore, the addi- 








METAL 
LEGS 


Ideal for 















displays 
Tapered Tubular Steel 


and Cast... 
IN: e BRASS 
e CHROME 
e BLACK 
Available in lengths of 6" to 28" 


WRITE TODAY FOR 
OUR LATEST CATALOG 


HARLAN INDUSTRIES 


Exclusive Distributors to the Display Trade 
30 N. WELLS ST., CHICAGO 4, iLL. 
CEntral 6-0092 




















AUTHENTIC 


SHUTTERS 


FOR DISPLAY PURPOSES 


The use of shutters for backgrounds and 


other props adds modernity and swank. You 
in leading 


see them in the movies, 
store windows everywhere 
Have a lot of assorted sizes—wil!l sell at a 
sacrifice while the supply lasts. Genuine 
interior shutters with movable louvers. Un- 
finished ready to paint for any color 
scheme 


Only $1.98 per panel for quick sale 


on TY, 





This limited quantity includes random sizes 
from 6" to 10°' wide and from {8 to 36" 
high. Will furnish desired sizes while availa- 
ble—otherwise reserve the right to send 
nearest size. Only $1.96 Per Panel. F.O.8. 
Chicago. Order from this ad. 


ED MORGAN 


64 E. JACKSON CHICAGO 4 














TUBULAR BENDS FOR DISPLAYS 


STEEL @ ALUMINUM e@ PLASTIC e@ BRASS 
Complete Services 
wea re Polishing, Threading, etc 
mpt Warehouse Shipments 
STEEL Roos @ STEEL BALLS @ BRASS RODS 
COLUMBIA STEEL & BRASS CORP., Monroe, N. Y. 
Phone (N.Y.C.) Worth 4-4350 . Monroe 5111 





ORDER YOUR VERDANT GREEN 
“NATURALIKE” GRASS MATS 


and “TUFF-TURF”™ Grass Sprinklings from your dis- 
play jebber NOW! ‘“‘Naturalike”™ are the finest Crass 
Mats you can buy-—-ask for “NATURALIKE.” 


MEMORIAL | GRASS COMPANY 


$21 E. 7th St. Uhricheville, Ohic 
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tional hours of use of «sindow lighting are 


purchased at the liwest possible’ rate, 
usually in the range of 2 cents per kwh 
Qn this basis a store wit) two li-toot by 
5-foot windows could operate then: for about 
20 cents an hour in the evening, inciuding 
lamp and maintenance costs. This is a 


really reasonable advertising cost 

To achieve night-time effectiveness all 
seven components of show window lighting 
may be used in varying degrees. 

3. The third requirement of the window 
lighting is that it function properly with 
the modern practice of open front stores 
This type of store is designel to make the 
whole store a window and this design with 
its large glass areas can suffer severely 
from daylight reflections. The solution 1s 
the same as for closed back windows. Par 
ticular attention must be paid to vertical 
surfaces of the store interior—they should 
be light in color and should be illuminated 
to an intensity of at least 200 footcandles 
Feature displays near the windows should 
be lighted to at least 1,000 footcandles on 
the side facing the windows. 

As lighting engineers our problem is to 
do the job tor our customers the best pos 
sible way tor the dollar that the custome 
has available. [| would like at this time to 
point out to you the best methods and 
equipment tor pertorming these basic jobs 

|. Gseneral lighting fhlament The best 
equipment tor doing the general lighting job 
is either prismatic, metal, or silver mirror 
asymmetric equipment using general service 
lamps Reflector type lamps may be used 
for this job but they are not as efficient as 
the prismatic units and the maintenance 
cost 1s considerably more per tootcandle 
Space limitations are the best reason tor 
using reflector lamps tor general lighting 

(,eneral lighting fluorescent lrofters 
are generally used, with a polished para 
bolic reflector being most efficient Three 
and tour lamp units are generally used 

3 \ccent lighting. The PAR projector 
lamps are ideal tor this purpose In watt 
ages up to 500 they are flexible and efhcrent 
In some ot the larger stores you may want 
to use Fresnel lens theatrical type spots 
which are adjustable tor beam width 

4. Border and color Border lights are 
seldom used since most windows lack space 
for them. ‘They may be either filament of 
fluorescent and should be louvered or other 
wise shielded 

5 sackground = lighting This usually 
consists of reflector o1 projector type lamps 
with color clips. If translucent backgrounds 
are used, colored fluorescent lamps may be 
used to itlluminate them 

6. Footlighting. This provides fill-in light 
for vertical surtaces. This must be used 
sparingly to avoid distortion and can be 
either fluorescent or incandescent 

7. Portable supplementary is just that 
usually an R-40 or PAR-38 on a pedestal 
hase plugged into a floor outlet and located 
to achieve some special eftect 


Jacob Starer Returns 
From European Trip 

Jacob Starer, Starer Displays, Milwaukee. 
has returned trom an extensive buying trip 
in Italy, Austria, and France. He reports 
the acquisition of many new and unusual 
import items 
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ANIMATION BY ‘Ree? 





Reco Flasher Controls are your best assurance of low coast. efhcient. and 
dependable animated displays. Since 1900 Reco has led the field in 


quality noted for greater durability and trouble-free service. 


Whatever your display needs — large or small — there’s a Reco Flashes 


Control to do the job. If you have a problem in special effects, send 


your specifications to our special display department. We'll be glad to 
offer our suggestions. 





” 
Fe ad 
“ @? ad al iy 
' "" Pe eekh Ss 








People tor miles around make 

i special point of driving past the 

Rec: Plant at Christmas Time 

Striking colors and animation peli REZX2ERS 
out i message ot warmth na ’ 4 crTrric MPANY 
friendliness tor all to behold x 


3055 River Road River Grove, Ill. 





















































Munsingwear, Inc. Madison Ave- 
nue Showroom Window used a 
Nita Opitz Display Company hand 
painted background to achieve a 
mid-summer nights dream for 
their kool nylon stockings. With- 
out the hand painted background, 
it would have been just another 


display ... with the hand painted 
background it became alive 
stopped traffic . . . sold merchan- 


dise. Why don’t vou tell us what 
ou want and let us submit 
sketches at no extra charge .. 








TAILORED TO YOUR SPECIFICATIONS 


Tell us what you want and we will 
submit sketches for your approval. 


Prices start as low as $25.00 for a seamless 
paper panel 9 feet by 6 feet using 2 colors 


CALL...OR WRITE TODAY! 
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207 EAST 43rd STREET, NEW YORK 17. N.Y 






MUrray Hill 7-68642 

























UNUSUAL 
IMPORTS 


war’ 


““4ne, 


G 
had atl 
~o 


ITALY _t? 


You will be agreeably 
surprised when you see 
our complete line in... 


ROOM 325 
Spring 
MARKET 
WEEK 


ia’ Me £e) 4s Genk & 
December 15-19 


BE SURE TO VISIT US 


STARER DISPLAYS 


737 6. FOURTH ST... MILWAUKEE 3. WISC 




















NEEDS! 


AROUND YOUR 


DESIGNED 


fer the beid and dramatic or the wnall scole and precious quolities, 
geod tasie combined wth unmutctable ond unique effect we hove 
ter innmediote delivery @ complete tine of decorative wriece treat 
ments, paper or fobric. Write tor sample boots 


LAVERNE ORIGINALS 


160 EAST S7th STREET « NEW YORK 22 + Ploze 9.5455 
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—For the past 20 years Salt Lake Knit, Salt 
Lake City, has used a seasonally attired 
mannequin in the center of the entry-way to 
the store. She displays everything from beach 
wear to suits, and according to Frank R. Smith, 
manager: “We find the mannequin is indeed 
a good sales girl; also our store is very easy 
to find, and the mannequin ieaves a lasting 
impression on onybody who posses our store. 
The figure is placed on a low brick-walled 
planter. At her side is a permanent lamp- 
post which bears a sign on which the mer- 
chandise is described— 


Action Display For E-Z Mills 
Gets Wide Use By Nation's Stores 





\ dramatic showing of children’s under 
wear, usually a difficult item to display at 
tractively has been developed around the 
slogan. “The Greatest Family Show on 
arth’ and built around a mechanical show 
boat, with flags flving and stylized smoke | 
stacks, that rocks trom side to side. A wire | 
buoy and the boat decks provide room tot 
the showing of merchandise, thus using 
clevated pace a vell as floor Space tol 
display 

Stores which have been using the attra 
tion report great interest in it and consid 
erable increase in sales during the time the 
display is in the window lhe display was 
cle signed, produced, and s heduled for show 
ings tor EK-Z Mills by W. | Stensgaard 
A \ ociates. inc... { hicago 


Parallel Mfg. Corporation 
Changes Location 


\. Lionel Chute, president, has announced 
the removal of Parallel Mtg. Corporatio 
New York ¢ itv. to JZ tast Lenth street 

an iirm manutacture “Paraflex ’ glass 
mirrors mounted on a flexihle background 
Oo they can cover al urtace, trom entire 
valls down to the smallest and most intr 


cate display figure or stand \ new develop 
ment of the company “Paramirc in which 
the mirrored surtaces assume the appearance 
of marble but with a wealth of variegated 


patterns and colors 





ee) 
Room 446 


New York Trade 
Show Building 


N. A.D. I. 
Market Week 


December 15 to 19 




















948 Merchandise Mart 
Chicago 54, Illinois 











AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 











WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
3121 WEST Séth STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 





Dampen a Cloth—Wipe the Surface— 
Presto! A sparties Clean Mannequin 


"it Cleans Clean” 
Order from your display jobber 
A product of BONTEC LABORATORIES 
1350 Watson Ave., Wilmington, Calif 





EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects with 
lines of display flowers Unsurpassed 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers —- Mfgs. —- Exporters 
36th STREET NEW YORK 18, W. Y. 


regular 
beauty 


impossible 


56 WW. 
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Plastic Columns Exceed 
Anticipated Demand 


Duplex Display & Mfg. Co. wishes to an- 
nounce that all orders, on the above item, 
will be filled as soon as possible. The demand 
was greater than expected, which resulted in 
a temporary ‘'sell-out.’ This column and 
many other New Spring items will be on 


display in the company's Exhibit Room No. 


330 during Market Week. Kindly direct all 
inquiries to the home offiice at 916 Arch 
Street, Philadelphia 7, Pa. 





ATTEND 
NADI 


SPRING & EASTER 


MARKET 
WEEK 


New York Trade Show 
Bidg. 
New York City 
December 15-19 


See ad on 
Pages 14 and 15 
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Candy Wholesalers Report 
On Self-Service Study 


When candy is merchandised in a big 
white-enamel multi-unit floor display cas 
it will outsell the same merchandise sold 
in almost any other kind of merchandising 


arrangement in practically every typ ot 


store that retails candy ihis 18 the find 
ing ot the National Candy Wholesalers As 
sociation IT} al study mace oT) thie sale . 


effects ot the big candy display 
Seventy-three candy retailers were used 
; 


23 difterent 
states and including various types of retail 


In the research. located in 


stores. The display units used were whit 
enameled floor Cases 53 inches higi My 
inches wide. and 18 inches deep ihe cases 
had five adjustable shelves, all 7 inches in 
depth lhe study was made by recording 
two-month candy sales records before thy 


cabinets were installed and comparing them 
with two-month sales records aftet t hve 
display units were put in us¢ 

Results showed that 68 out of 73 retail 
outlets had an increase im sales after the 
cabinets were installed, while five had de 


clines [he average weekly sales increase 
was $11.05 per store and the median increase 
was $7.79. In six stores which had previ 
ously shown all candy in a glass-enclosed 
casc, weekly sales increased anti aVCTARC 
of $16.96 per store atter the stock Was 


moved to the new displayet 

In 12 stores in which several different 
candy displays had tormerly been used in 
more than one location, candy sale in 
creased by an average ot $17.90 per Week 
aiter the contections were shown mn the 
unihed display Six ot the stores which 
had shown candy on a counter rack found 
that their sales increased by an average oft 
$20.03 pet store when the test cabinet Was 
used tor the candy 

In 19 self-service stores where candy wa 
moved to the test case trom either shelves 
or counters, sales increased an average oft 
$7.24 per outlet per week 


Hertvy Introduces 
Versatile Turntable 

\ new turntable that eliminates wire and 
thie need ror electrical outlets has heen 
introduced by The Hertvy Company, In 
Rego Park 74, N. Y. Called “Superturna 
the new device 1s powered by a motor that 
uses two flashlight batteries for power, sup 
plying trom five to exght weeks of continuou 
operation 

fhe all-metal unit, in a gold nnish. come 
with three metal dises and two spacer rod 


Measuring 12, /7'%, and 5 inches thie 
discs can be used to torm a triple-tier di 
play or im any combination lhe turntabl 
will support and rotate a balanced weight 


org pounds 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained, Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
l, and it will have prompt attention. 








Hard Latex 


MANNEQUINS 


6 





Children s 





MONTHS TO 10 YEARS 


No chipping — No breaking. And 


the price is 35% lower than plastics. 


Glove Hands 
Mannequin Hands 
Hosiery Hands 
Hosiery Legs 
Millinery Heads 
Jewelry Heads 


Decorative and Advertising 
Displays of any description 


AR-TEE 


CREATIONS, INC. 


Manufacturers of Rubber Display 


320 DRIGGS AVENUE 
BROOKLYN 22, WN. Y. 
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totally submerged recirculating pump. 
115 volts, 60 cycles A.C. Ready to 
plug in. Fountain bowl of heavy 14 
gauge, | piece hand-spun aluminum. 
Diameter 36", depth 7” with 3” thick 
curved wall, figure 22" high, baked 
on enarnel finish, 16 adjustable spray- 
iets, from |" to 48", only 38 Ibs. 
Come in white or green. 

MEMBERS OF WN.A.D.1. and FRIENDS! 
When you ore in N.Y.C. for Market 
Week, Dec. 15-19, stop at our show- 
room to discuss your water fountain 
display and pump problems. We will 
be delighted to help you. 


CANAL ELECTRIC MOTOR, INC. 


310 Canal Street, New York 13, N. Y. 























“VANDA” BEAUTIFUL $249.95 ea. 


DISPLAY PORTABLE FOUNTAIN 


Indoor or outdoor, sensational for store-windows, 
hotels, restaurants, caterers, theatres, TV rentals, 
etc. No piping, no plumbing necessary. Com- 1 
pletely equipped with silent, hermetically sealed, | 


Your Price 


$149.95 ea. 









FOB factory, 
N.Y.C. 


Immediate 
Delivery 


Pioneers in manufacturing of Pump & Water Display Fountains 


in tots of three 
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NADI 


SPRING & EASTER 


MARKET 
WEEK 


New York Trade Show 
Bidg. 
New York City 
December 15-19 


See ad on 
Pages 14 and 15 





FOIL—FOIL PAPER 


PUFFING FOIL—BASE METAL 


All Colors 
Printed Patterns — Striped Patterns 


Sample Booklets On Request 


ALUFOIL PRODUCTS CO. 


15 FERRY STREET, NEW YORK 38, N. Y. 











Rotaseller and Husky 
TURN 
TABLES 


The finest quality 
turn table on the 
market today. 





They will give you wonderful motion dis 
plays. Write for literature. 


Sold by leading jobbers 
ULRICH BROTHERS 


2923 Agnes Corpus Christi, Texas 



























LLOYD-SANDERSON 
Textured Wallpapers 
Ideal for backgrounds 
ond walls 
Write for sample book. 
16 East 52nd St., New York 
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USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


4.00 Per Columa Inch--CASH WITH ORDER 











White Theme Chosen 
For Display Presentation 

Merchandising personnel and consultants 
of the Parker Pen Company have enveloped 
the newly announced 61 fountain pen im an 
unusual “white theme.” All point-of-sale, 
demonstration, packaging materials, and 
equipment are white. 

The rationale reportedly stems from a 
comprehensive study made by the firm and 
consultant Dave Chapman several years ago 
when the new self-filling pen gave indica- 
tions of proving out in research. Being on 
the smallish side, inexpensive ball pens 
and quality fountain pens were found to bear 
superficial resemblance for customers at a 
distance of only a few feet. It was decided 
then to lend distinction and distinctiveness 
to the 61 model, which carries the industry's 
top price, by using white as a quality mer- 
chandising motit. 

(‘ounter cards, window streamers, a con 
sumer information booklet, motion displays, 
packaging, counter cases, and printed con 
sumer advertising bear heavily upon the 
white theme. Gold is used as the primary 
accenting color, with charcoal used in ap 
propriate areas 

Parker retailers will receive approximate 
ly $190,000 worth of the white theme mer 
chandising materials in time for Christmas 
selling. Shipments of the new product (“61 
fills itself by itself’) have been leaving 
the Janesville pen tactory for several weeks 
in anticipation of the November 7 advertis 
ing break in Post, Life, Time, Newsweek, 
and New Yorker magazines 


Store Fixture Manufacturers 
To Have Exposition 

The first exposition ever held for suppliers 
of the store, bank, and office fixture manu 
facturing industry will be presented March 
21-22, 1957, by the National Association of 
Store Fixture Manufacturers at the Conrad 
Hilton hotel, ( hicago 

Robert L. Strauss, executive secretary of 
NASEM, said the exposition will be held tor 


two tull days in conjunction with the or 


ganizations second annual convention. “So 
far as we can learn,” he commented “this 
will be the first time that suppliers of ma 
teria! and equipment to our industry have 
had an opportunity to exhibit their products 
at an exposition confined to the fixture 
industry.” 

Final decision to present the exposition 
was made at a recent meeting of the board 
of directors after a considerable number of 
suppliers had indicated their desire to par 
ticipate in such a show. Strauss stressed 
that the March event, which is expected to 
become an annual affair, will be confined 
to only 40 booths the first year 

The tall meeting of the association was 
held recently at the kdgewater Beach hotel, 
(Chicago. It was attended by more than 8&0 
persons, representing 43 store fixture manu 
tacturers 


Schoonover Heads Display 
For Hoviand-Swanson 

Hoviand-Swanson, Lincoln, Neb., has ap 
pomted LeRoi Schoonover to the position ot 
display director. He was formerly with 
Dayton's, Minneapolis, and succeeds Ed 
(Carter, resigned 


DISPLAY WORLD 














NADI NEWSGRAM 


[Continued from page 73 


Marlo Studios, Chicago. 

Metropolitan Wire (Goods Corporation, 
New York City. 

United Pep & Hollyberry Company, New 
York City. 

Stuart M. Lerner, Inc., Brooklyn. 

Kv-Ready Advertising, Inc., New York 
City. 

Regina Services Corporation, New York 
City. 


State Display Program 
Planned By Mississippi 


Ws Ee Lynch, of the division of vocational 
education, State of Mississippi, has an- 
nounced that a free course in window dis- 
play on a state-wide basis is being arranged. 
It will be available to merchants, their 
employes, and to those who may be inter 
ested in display as a career. Lynch 1s de 
vising an itinerant exhibit of props, sup 
plies, and the like to be shown in all the 
programs 20-hour classes. He expects a 
maximum enrollment of 300 students in the 
1956-57 presentation, 

The following Mississippi display man 
agers have contributed to the course: J. L 
Morris, McRaes; J. M. Redding, Sears, 
Roebuck & Co.; Willhtam Willoughby, The 
Emporium; Walter Hinson, Giles Company : 
A. Arnaught, Kennington’s, and Catherine 
Richard, Alex Loeb Company. All are of 
Jae kson with the exception of Miss Richard, 
who is from Meridian 


Flame Retardant Paper 
Given Good Reception 


( (5. Woelky, manager of the “Bulkton” 
Display Division of Bulkley, Dunton & Co., 
(orry, Pa., announces that the firms new 
“Bulkton” seamless, fire retardant paper an 
nounced several weeks ago has been espe 
cially well received by the display field. The 
chemically-treated, extra-thick paper ts 
available in white only In addition to 
normal display uses, it 1s especially recom 
mended for use where the public congre 
gates. It can be had in 107 inches by 12 
yards, 107 inches by 50 yards, in sheets 
26 by 40 inches, and in various size strips 
ranging trom 2 inches to & inches 


Walter Stiner Joins 
Staff Of Bliss 


Albert Bliss, president of Bliss Display 
(orporation, Long Island City, N. Y., has 
announced that Walter Stiner has joined 
the staff of the company as vice-president 
in charge of industrial design. He was 
formerly exhibit designer tor Union Carbide 
& Carbon Corporation 


National Display Convention 
Scheduled In England 

The third National Display Convention 
and Exhibition will be held April 8-11, 1957, 
in London. The convention sessions cover 
every aspect of retail display and exhibition 
work, and the speakers include some of the 
foremost display designers, display produ 
ers, and retailers in Great Britain. Ameri 
can displaymen in England at the time of 
the affair are cordially invited to attend 
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to convince the most 
skeptical youngster! 





Youngsters still go for a good old-fashioned Santa, and 
Art R. Cohen has the right suit for him. Order this com- 
plete outfit now to be ready for Christmas. Consists of 
full cut red plush, sateen lined coat and pants with white 
plush trim; red plush cap with white plush trim and 
white pompon; white plush belt with buckle; shiny 


black leather-like leggings with white plush $59 50 


trim. Large size only, complete outfit 


Corduroy Sente Suits with plush trim.......... . $19.50 
eee gaedny- ony ~nygll 7 sae 6b) Se 
White weel Wig and Beard Ser. . aeittianbeeest:-/ ee 
atcinc+ sepealine towne} gadget eee Cre 
Seran Wig and Beard Set. . ore eee. 


MAIL ORDERS FILLED PROMPTLY 


Art R. Cohen Co. 


Modern Display Equipment 
810 PENN AVENUE, PITTSBURGH 22, PA. 


dd . « « Americas Largest and Best 
Selling Moderate Priced Line of 


ARTIFICIAL FLOWERS, FOLIAGE and 
NOVELTIES For SPRING 


FOR THE DISPLAY JOBBING TRADE 
At The New York NADI 1956 Showing 


Room Nos. 548, 549, 550, 551 


NEW YORK TRADE SHOW BUILDING 
West 35th St. & Bth Ave. New York, N. Y. 


DECEMBER I5 THROUGH 19, 1956 
Send your requests for FREE Valentine & Spring Catalogs 


BERNARD SCHWARTZ & CO. 


Manufacturer & Importer 


426 EAST 91st STREET NEW YORK 28, N. Y. 








































































































































BRIGHT WHITE LETTERS OF STYROFOAM 
Special on the letters 


WHITE SALE 


11" x 7" x 2" $8.72 set 7” x 5" x 1/2" $4.32 set 


Frostee Contour Letters have round edges for 3D effect. Individual letters 
available in white, black, pink, blue, green, red, lime, yellow, and violet. 



























































HEARTS — CUPIDS — SHAMROCKS — EGGS — RABBITS — DUCKS 
Let FROSTEE supply the basic pieces for your displays. 


FROSTEE SNO COMPANY, ANTIOCH, ILLINOIS 

































































Ballou’s 


Glittering products will add 
eye appeal and pep to your 
holiday displays. 


METAL FLAKES 


Brilliant, scintillating, non-ternishing 
flakes in gold, silver and many colors. 


GLASS TINSELS 


Beautiful sparkling colors — red, green, 
gold, silver, blue, block—five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 








































—Liemandt's, Minneapolis, recently completed remodeling its store. Window bulkheads were dropped 


for outdoor displays. to 6 inches off the sidewalk, and Jack Spizale, display manager, comments that “this gives the 
feeling that you can almost reach out and feel the merchandise." The window pictured was for 
GOLD and ALUMINUM blue merchandise, and took for its theme "The Birth of the Blues.""— 


BRONZE POWDERS 


Greatest possible luster in the correct 
finenesses for screen process or any 
purpose required. Send for color card. 


made acting advertising, display, and store 
arrangement manager ot retail stores, work- 


° ° ? ing out of the office of Joseph Grivner, gen 
eral retail sales manager. Janes replaced 
W. H. Dryden, resigned 


FDWARD C BALLOU CO (hicago was selected by the executive 
: + committee of the International Association 
6 Varick Street, New Y ork 13, N. # | DECEMBER, 1931 ol Display Men as the site for the 1932 
lisworth Bates, display director of Block convention, with the Sherman as the hotel. 
& Kuhl, Peoria, Ill, announced that he was J. H. Richter, display director of The Fair 


Write for Sample Card 




































| resigning in order to accept a similar posi Store, was named convention director, to be 
tion with the Boston Store, Milwaukee, suc assisted by Howard Oehler, Weiboldt Stores: 
ceeding W. A. Gillies Carl V. Haecker, Montgomery Ward & Co., 


Leslie Janes, who had been display and J. Duncan Williams, display consultant, and 
store arrangement director of Sears, Roebuck W. L. Stensgaard, of the firm of that name. 


See us at... 
Room 446 


New York Trade 
Show Building 


N. A.D. I. Bon Wed OO Na” 
Market Week eee. | 


December 15 to 19 


& Co., Chicago, tor the past two years was Richard Wallace resigned as display di- 





—-How to take optical goods windows out of their usual rut is demonstrated effectively in this 

948 Merchandise Mart display by Jane Hushoa, The Ohio Optical Company, Canton, Ohio. Mrs. Hushea for some 

~ , “So months has been waging a successful campaign to induce optical merchandise manufacturers to 
Chicago 54, iilinois supply their dealers with better, practical and more dramatic display material— 
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rector of Lord & Taylor, New York City, 
and was succeeded by Dana O'’Clare, who 


had been with Gimbels, and previously was | 


with Bliss Display Corporation 

Kenneth Duncan was appointed display 
director of E. W. Kdwards & Son, Buffalo. 
He replaced George R. Russell, resigned. 
Duncan had been first assistant at Kkdwards 
for several months, and previously was with 
the display department of J. N. Adam & Co., 
suffalo, N. Y. 


DECEMBER, 1946 


Friends and associates of Joe McCann, | 


veteran display director of S. Kann Sons 
Company, Washington, LD. C., met to honor 
him on the completion of 60 years of 


service with the firm. McCann at one time | 


was president of the International Associa 
tion of Display Men. 

George Ellis became manager tor Nach 
man's, Newport News, Va. He had been 
first assistant. 

First prize, $500, in the “Heartbeat” dress 
display contest went to Louis A. Banks, 
Hale Brothers, San Francisco: $300 was won 
by George H. Wagner, Brandeis & Co., 
Omaha, and $200 by Harold Hultgren, Nel 
son's, Jamestown, N. Y. 

Jack Lavendol took over display for 
Jaeckel’s, New York ( ity. He was a free- 


lance displayman who succeeded Walter | 


Smith, another free-lance who resigned the 
account after five years of service. 

Ted Solomon, display manager of A. Har 
ris & Co., Dallas, was promoted to display 
director. 

For the past 22 years display director and 
store architect for Gamble Stores, St. Paul, 
Anthony W. Cegelske was promoted to gen- 
eral superintendent. 

Robert B. Cannon became display manager 
for Patton, Tilman & Bruce, Greenville, S. C. 


Mrs. W. M. Zeppen-Field, wife of the 


owner of the mannequin firm of that name, 


died in Hollywood several weeks after a 
major operation. 

Catherine Richard was named display 
manager by Alex Loeb, Meridian, Miss. 
She was tormerly with Maison Blanche and 
). H. Holmes (ompany, both of New 
Orleans. 

John H. Schaub became head of display 
for k. S. Levy & Co., Galveston, Texas 
Hie had been with Sakowitz Brothers, Hous- 
ton, Texas. 

Welles Werner, Oppenheim Collins, New 
York City, received the $500 first prize in 
the Bombi display contest. Second place, 
$250, went to Otto Lasche, Kline’s, St 





Louis, and third, $150, went to Joe McCann, 


S. Kann Sons Company, Washington, D. ¢ 


Bo Jaimes resigned as display director | 


for Kerr's, Oklahoma City, and the position 
was taken by Sam Schaeffer, who had been 
in charge of display tor Titche-Goettinger, 
Dallas. The latter job was taken by Roy 
Dixon, who had been first assistant at A 
Harris & Co., of the same city 


Robert Uhler Dies; 
Was Long In Display 

Robert A. Uhler, display director of R. H 
Muir, Inc., Kast Orange, N. J., died suddenly 
on Sunday, October 7. He had just cele 
brated his 44th anniversary with the firm 
Surviving is the widow, Mrs. Mildred Uhler 
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SELECT FLOWER AND DISPLAY Co. INC. 


INVITES YOU TO OUR NEW SHOWROOM AT 


ae WwW. sist S&S. hw TC. 


Just half a block from Penn. Station, and a five minute walk from 
the NADI Show. 


BE SURE TO VISIT BOTH PLACES 


Our space at the NADI Show, Room 405, and our showrooms will be open and 
staffed for the entire NADI schedule including Saturday and Sunday. 


SELECT FLOWER "torent esta 








WATCH THE WONDERFUL 
THINGS THAT HAPPEN TO 
YOUR WINDOWS AND IN.- 
TERIOR DISPLAYS WHEN 
YOU USE... 


See us during December Market 
Week at the New York Trade Show 
Building, Room No. 547, December 
15 through December 19. Stop in 
and say hello. 


REED and RATTAN 


A. LUTZ 


3 West | 8th Street « New York II, N. Y. * CHelsea 2-6264 











FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Cetaleg 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 








GLAMOURMESH 


NEW! SENSATIONAL! 
ELEGANT! 








48" Wide — Gold — Silver 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


319-321 N. Paca St. Baltimore i, Md. 


Buy Direct 
ALSO COLORED BURLAP 


VAN ARDEN FABRICS MNERS. 


110 Murray Street, New York 7, WN. Y. 














@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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See us af... 
Room 446 


New York Trade 
Show Building 


N. A. 0.1. 
Market Week 


December 15 to 19 


948 Merchandise Mart 
Chicago 54, Illinois 





DESIGNING A 


WESTERN DISPLAY ? 


Show its Western theme at a glance on show cards, 
point of purchase, with a western type fringe 
Write for details 


A. SANSONE 


552 W. BROADWAY, DEPT. W, N. Y. 12, N.Y. 








Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 
Russel Morris of California 
P. O. Box 277 Fontana, Calif. 








FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


276-292 Johnston Ave. Jersey City, WN. J. 











“VIVIDSHEEN” FLINT PAPERS 


20 Brilliant Celers 26 inches wide 


Send for Swatch Cerd 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brookiyn |, N. Y 





USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


4.00 Per Column Inch CASH WITH ORDER 








fashions, papier mache, and sculptured ob- 

jects for display. They were all so thank- 

ful for the little I could show and explain 
to them. 

This being my first visit to the Far East, 

I drank hot sake, and visited a Japanese 

inn where our shoes were exchanged for slip- 

pers... Visited Kyoto, known as the Clas- 

sic City. It was not bombed during World 

I have finally returned from a fabulous War II, and is full of beautiful treasures. 

| vacation and business trip around the world At Hakone I saw Mt. Fuji, a ‘hrilling ex 
| in so short a time. It is hard to return to perience. 


| reality Alter my dream trip which included At Hong Kong we arrived at Kat Teh 


so many beautiful and thrilling sights, and airport on the Kowloon side, and a waiting 
| meeting so many kind, generous people. car drove us to the Peninsula hotel for a 
| | spoke on display in Tokyo, and demon drink. Took a taxi to the Miramar hotel, 
| strated how to display fabrics — using geisha which has air conditioned rooms and all the 
| giris (in England | used chorus girls) comforts of the best in the States. Ate at 

showed them how to create dresses, how to a floating Chinese restaurant 
| hang and display curtains and drapes, ar In Rangoon | stayed at the Strand hotel, 
| range room settings, do men’s and women's and visited Shure Dragon pagees. an im 


“THE DISPLAY PARADE No. 210_ by tarppot. 


ZouCATED! 
Arren arrenvinc ter 
PENN STATE AND DRAKE 
UNIVERSITY, HE BECAME 


ASSOCIATED WITH ART 
STUDIOS, DES MOINES. 








~~ 
ln 1920 HE WENT WITH 
HARRIS EMERY COMPANY 
ty AND IN 1927 HE JOINED 
y «WIS PRESENT FIRM, AND 
y =O AS ASSOCIATED WITH 
A.V. FRASER, OF MARSHALL 
FIELD & C0..CHICAGO. 
| ks 
=_— i | OF DARIS! 
iS HOBBIES ARE HIS Two 
GRANDCHILDREN, AND 
HORSES ON HIS SUBURBAN 
ACREAGE WHERE HE HAS A BARN, 
ORCHARDS, AND LOTS OF SPACE. 
MAM WITHOUT 


hMoun been WAS 
LIVED ONLY ONCE / 








DISPLAY DIRECTOR 
MILLER & PAINE, LINCOLN, NEB. 
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pressive sight, colorful and fantastic. Din- 
ner was served by waiters with flocked 
fezzes and long beards. I met friends from 


New York here. 


Rome: visited friends at the American 
embassy, who gave a party for me at the 
Capri, and we all went swimming after 


Mrs. Clare 
Booth Luce, our ambassadress, looks lovely 
and is adored and respected by all the people 
of Rome. My big moment was when I was 
received by the Pope, who remembered me 
from my last visit 

Attended the opening of the film festival 
in Venice. Stayed at the 
which overlooks the water toward 


dinner in the restaurant's pool. 


Daniele. 
San 


Royal 
(y1- 


orgio. Had dinner on the incomparable roof 
terrace, which practically overhangs the 
watery front yard 

At San Mateo met friends from Los Ange 
les and Chicago and had dinner at the 


Diamond hotel, which has a hanging garden 
at the edge of the cliff It is operated 
by members of the noble Borghesia family 


serne, Switzerland: did a television job 
for Douglas Fairbanks, Jr., and stayed at 
the Bellevue Palace, which overlooks the 
Alps. The TV was shot or filmed at the 


Grand hotel, which is in virgin wilderness: 
it is a leading resort, has a private pool with 
a wondertul underwater bat 

At Stockholm | 
at lore 
terrace, and after dinnet 
Stallmaster, in an 
with 


stayed at the Grand, ate 
Wretmans in an enclosed 
had 


enchanting 


dining 
drinks at the 
patio garden 
watertalls and thlowers 
attended part of the 
Festival, worked again for T\ small 
part at Bydney Box Studio, spoke at Whet 
stone on display, had dinner at the Cog d'Or 


tiny 
Kk ngland tk dinburgh 


and a 


with Rita Hayworth, whom I knew and 
worked with in the States, was interviewed 
over radio BBC by Lady Cynthia Asquith, 
and TV by Ben Lyon and Bebe Daniels, 


who are now living in London and have their 


own shows. 

Tel Aviv: rented a bungalow at Romat 
Aviv hotel with friends, including Sir Fred 
erick Messer, who introduced me at the 


Habima theatre where | did an evening on 


American and Jewish poetry, and the next 


f 


A or ae ¢ - 
“a AS xi 
<0, ia tae ee er Rie 


afternoon | spoke on display tor the towns 
people. A very interesting experience 
Then to Paris for a tew days with triends 
and tamily hack to Rome tor a 
more days off to London. where | had 
lunch with Sir Anthony Eden then to 
New York City where I had a haircut 
and then off for California, home, and work 
the end of a wondertul 
Lash, Sears-Pico, Los Angeles 


tew 


trip.—killmore 


(DISPLAY WORLD bas received a 
dated October 5 from a Fred 
Unfortunately he did not include 
on the letter, and so 


Ed.) 


letter 

Richman 
his address 
be 1) itt 


a reply has 


possible 


[ am still active in the display field at the 


age of 78, and still going strong one of 
the oldest, and youngest | assure you.—Q 
Wallace Davis, Lazars Department Store, 
New York ( ity 

lf am librarian in our high school and 


planning displays has become very challeng 
subse ribed to 
found it to 


ing tor me Recently we 
DISPLAY WORLD and |] 
he very helptul 

lhe library is the center of activity in our 


have 


school and everyone 


seems to see and com 
ment on the displays there My biggest 
problem is finding interesting display ma 
terials (Our school can not afford to pay 
tor fixtures or displays (we uffer with the 
Negro’s share), so | was wondering tf you 
would know of any display materials, no 
matter how old or battered, that we could 
get iree or at a small charge 
We would be happy to pay the expre of 
postage charges on anything that we receive 


()t course we would not expect whole dis 
plays or such, but any discarded parts of 
pieces would be appreciated Thank you 
for any suggestions that you teel will help 
us 

It omeone would like to exe hang cornice 
thing with us, we can supply pine cones trom 


2 inches to & or 9 inches 
Mrs. M. R. Randolph, librarian 
» hool library, Jae kson. Mi 


long, in quantity 


lanier high 





—An old-fashioned horse-drawn carriage was the principal property in this display of new fall 


fashions. 


DECEMBER, 1956 





lt was the work of J. Paul Boulay, Murphy-Gamble, Ltd., Ottawa, Canada— 


—-_  ——- 











ATTEND 
NADI 


SPRING & EASTER 


New York Trade Show 
Bidg. 
New York City 
December 15-19 


See ad on 
Pages 14 and 15 


Creative Ven and 


Women 
Work Ilere! 


25 OPERA PLACE 
CINCINNATI 2, O. 


General Display Bidg 


Our salesmen will see you soon with 


WHITE SALE 
VALENTINE 
EASTER 
CRUISE WEAR 


and other 


SPRING PROMOTION DISPLAYS 


DESIGNERS and MANUFACTURERS 
eFOLIAGES 
@PLANTS 


@e DECORATIVE SET PIECES 
@ ARTIFICIAL FLOWERS 


Your ONE Source of 
All Display Needs 


@ Racks 
@ Fixtures 


a eee eee errr” 
= -— -— = = 9 
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@ Mannequins 





@ Display Materials 
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AVVOUNCE MENT 


W. are pleased and privileged to announce 


our appointment as the exclusive distributor in 


the New England area of nationally famous... 


- BARRANGO 
MANNEQUINS 


"An eye for the unusual” 


NEW ENGLAND DECORATORS’ 


SUPPLY COMPANY 


On display in our showrooms at 
@ 95 Bedford Street, and creative studios 
15 Federal Court, Boston, Mass. 











New TRAFFIC-STOPPER MOTION DISPLAYS 


No. &. 755 Bunny's arm 
moves, pointing to bill- 
board with sales-mes- 
sage, ‘Enjoy The Best 

it's Spring.’ (23" 
¥ high.) 


NOTHING LIKE THEM 
ON THE MARKET! 


ATTRACT MORE ATTENTION : 
MORE CUSTOMERS... Put more life 
and ‘sell’ in your displays and exhibits 

. with NESBIT'S MOTION DISPLAYS 
AND DECORATIONS for every occasion 
including VALENTINE'S DAY, 
EASTER, WEDDINGS and BAR MITZ- 
VAHS. 


. 
For display magic at its best .. . visit 
rooms 406-411 at the N.A.D.I. Show. 

+ 


Permanent Showrooms 
LERNER ASSOCIATES 
220 Fifth Ave.. New York, N. Y. 


FE saairninn INCORPORATED 


1823 MILWAUKEE AVE., CHICAGO 47, ILLINOIS + ARMITAGE 6.3626 








DESIGNERS AND PRODUCERS OF DECORATIVE ARTWARES 
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DISPLAY HOUSE LTD. 
HONOLULU, HAWAII 
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AUTHENTIC FROM | WHITE MICA 


Wawa =) od 


POLYNESIAN 
TAPA Parcs FIREPROOF . . . REALISTIC 
SPARKLES LIKE meal SNOW 

Available in 50 lb. Bags 


U.S. MICA COMPANY, INC. 


JORDAN & VAN DYKE STS. 1525 CIRCLE AVE. 
WALLINGTON, WN. J. FORESY PARK, ILL. 
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Decorative Displays Adds 
New Scenic Background 

In response to requests for another photo 
mural tabric scenic background suitable for 
resort, cruise, and sports wear displays, 
Decorative Displays, 57-57 63d street, Mas 
peth, 3 & N Y., has placed ae ropi Scene’ 
on the market. Done on soft, close-weave 
fabric, the scene is in four panels and is 120 
inches high by 168 inches long An tius 
trated brochure showing this and the firm's 
14 other photo-murals on tabric will be 
sent without charge 


New Plastic Drawer 
ls Announced 

Result Manufacturing Inc., 350 West 3lst 
street, New York City 1, has introduced 
the “Uni-Drawer,’ a new  selt-covering, 
self supporting, extra heavy clear plastic 
drawer with built-in stops and overlapping 
dustproot glides. No lids or locking de 
vices are required Stores can now install 
these drawers simply by removing shelving 
in their present wall cases and by install 
ing wood uprights requiring only saw cuts. 
\ descriptive circular will be sent tree 


_L. A. Darling Announces 
_ New Distributors 


The appointments of Model Manikin & 
Display Service, Phoenix, and Robert H 
Ham Display Company, Greensboro, N. ¢ 
as authorized distributors have been an 


| nounced by Trowbridge H. Stanley, presi 
| dent of the L. A. Darling Company, Bron 


son, Mich., manufacturer of display and 


| merchandising equipment 
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SPRING & EASTER 


MARKET 
WEEK 


New York Trade Show 
Bidg. 
New York City 
December 15-19 


See ad on 


Pages 14 and 15 
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SALESMAN 


Leading display manufacturer in need of ex- 
perienced salesman in South and Southwest. 


Furnish all pertinent details. Letters con- 


fidential. 


Address BOX 12CD 
Care of DISPLAY WORLD 








PEG-BOARD SPECIAL CLOSE-OUT 


Tempered Duolux 24 inch by 48 inch 
centers only 


65c per sheet 


in 100 sheet lots only 
F.O.B. Detroit. 


3/16 inch holes on 1 inch 


Write tor quantity discount 


HENRY V. DE GALAN CO. 
4445 Bellevue Detroit 7, Mich. 


SALESMAN WANTED 


One of the foremost display manufacturers 
in business for many years can offer exten- 
sive lines to experienced salesman in Mid- 
dle West. 


but not 


Residence in Chicago preferred 
essential. State qualifications, 
territory covered, and lines handled. Re- 


plies will be held in confidence. 


Address BOX 12BC 
Care of DISPLAY WORLD 











FOR SALE 


Animated display by the Silvestri Art Mfg. Company 


The Legend of the Christmas Rose 


as seen at the Display Show, New York, June, 1956 


36 figures grouped in seven units, complete with lighted trees, 
snow mounds, books, stars, ete. Will sell for one-quarter the 
original cost providing buyer accepts same immediately after 
December 25, 1956 
Photos on request or window installation may be seen December 
5-December 25 at 


REMICK’S, Quincy 69, Mass. 


more display men than any other ofhce 


DISPLAY MEN 
Qualified men needed in all sections of the country. We 


and advise concerning salary requirements 
cant at any time. Present position fully protected 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


General Manager Retail 
28 EAST JACKSON BLVD., CHICAGO 4, ILL. 








SALESMEN WANTED 


to handle a top quality line of room dividers, fully portable, 
now being sold to department stores, specialty shops, furni 
ture stores, hotels, ete. Have many display applications 
Protected territory, liberal commissions, important territories 


open. Write at one 


Address BOX 12EF 


Care of DISPLAY WORLD 


CLOSE-OUT 


New York City manutacturet 
special close-out sale of unusual Reed, Kattan, and Wickes 
cialties. Write tor particulars 

C. LAMBERT 
2120 Wallace Avenue 














Study Window Display At Home 
Earn good income, Easy home-study 
course Employers: Sponsor our 
course for one of your employees. 
All will find this course the finest 
of its kind. School highly recom 
mended and established in 1905 


Dept DW, 3710-12 N. Cicero Ave., 
Chicago 41, Illinois 





The Koester School, Koester Bidg., 








FOR RENT 


floor tor display manutacturing 
or showroom on West 24th St., 
ew York City, the street of qual 
, displays levator, 2500 eq. tt 


steam heat. low rent 


Addreas BOX 11CD 


of DISPLAY WORLD 








DISPLAY SALES REPRESENTATIVE 
WANTED 


(ompany with complete design and manutacturing § tacilith 


sell Pram sketche ; and photo high styled 
lop linve (yy hae kgrounds and Prop 
(,reat middle yest territory 


ight man must hy ready te produce good portion 
territory § pote ntial, tor a start must have knowledgs 
play manager s 


RESIDENT DISPLAY, INCORPORATED 


100 Charles Street 


problems 
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Send complete resume 
No charge to appli 


cordially imvite you to attend | 


Bronx 62, N. ¥ 


New York 14, N. ¥ 











DISPLAYMEN 


Well trained men are needed 
all over the country Enroll 
now in the only thorough, pro 
fessional, accelerated course, 
day or evening, offered New 
York City. Prepare now tot 
well paying jobs. Free place 
ment with leading stores. (ur 
yraduates are in demand 
Write, phone or come, but 

Hi kRY ! The next course, 
day and evening, begins (x 
tober |! (Only one evening 
course per year. Dont miss it 


PAN-AMERICA ART 
SCHOOL 
121 West 56th Street (8th Ave.) 
New York City 19 
PL 7-0064 














SALES 
REPRESENTATIVES 
WANTED 


by long established firm 


South — Central — West 
Far Weat 

‘Jutstanding iine of high style dis 

pin ettings backgrounds mer 
hancdises art lor department 
tere ana larwe pecialty shops 

WM COMMISSION 

Write in detail territory covered 

other line handled relerences 


\ddress Box 12DE 
WORLD 


fare of DISPI 


\) 





WANTED 


item to sell 
departments, depart- 
ment stores and display job 
bers. Have national organiza- 
tion, publicity and mail order 


A manufacturer's 
display 


Well rated and will stock 
Looking for a volume item 
where manufacturer needs a 
real sales organization. 





ATTENTION DECORATIVE 
WIRE & METAL 
MANUFACTURERS 


Well-known established National 
distributer of wire display special 
ties now open for a connection with 


a modern manufacturing plant, 
properly staffed with supervision 
who know quality production, fin 
ishing and packing, in decorative 
wire and metal items Our own 
designs will be turnished tor our 
exclusiy use¢ (hur coverage in 
cludes display jobbers and chain 


stores coast to coast Excellent op 





Aggressive young 
display experience 


ment in 


desired. 


Displayman Wanted 


man 
assume 


to 


and 


ot 


efits. In reply state age, 
ital status, summary 
vious employment 


with 


management of display depart- 
department 
(,00d wages, top employee ben- 


store. 


at - 
pre- 


salary 














yortunity with good volume as 
Addre Bo 12AB fearon When int of give full Grand Leader Store 
$8 x qualifications and background, 225 S. Michigan 
(are of DISPLAY WORLD Address Box 1i2HI South Bend, Indiana 
Care of DISPLAY WORLD 
. . Used MANIKINS §10 
Display Representative 2-Piece Complete—as is. Crat- 
Wanted SALESMAN ing charge $2.50, F.O.B. New 
York. 
Prominent | display manufa Southeast - Southwest Terri- MADISONIA 
turer seeking top sales repre- tory. Entirely new and exclu 152 W. 25th St., New York 1, 
sentative for entire Kast coast : av N. Y., Chelsea 3-1550 
Prefer experienced person with sively styled display line. Open 
good tollowing among jobbers for sales representative with 


and chains. Our person 
ne] know of this ad Replies 
kept in strict confidence 


Address Box 12FG 


Own 


good tollowing. 


Address Box 12I1J 


Care of DISPLAY WORLD 











(are of DISPLAY WORLD 

FOR SALE Denver's only indus DISPLAY MANAGER WANTED 
rial display manufacturing, conven Large, established department store 
tion and trade show exhibit frm in Northwest university town of 
ideal for National concern desiring 4.000 Must have ability to handle 
Rocky Mountain area outlet Now windows, interior and signs Good 
serving over 500 top firme (row salary, good facilities 
ing--profitable. Address BOX 12GH, Address BOX l1HI 

(are of DISPLAY WORLD Care of DISPLAY WORLD 











racks 


tures and 


Care ot DISPL. 


LY 


LINE WANTED 


Top houses wanted by sales 
man for Ohio and West Vir- 
ginia. Papier Mache torms 
and heads, Metal display. fhx- 


Address Box 12JK 


Ww 


IRLD 
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KORRECT-WAY LITERATURE 
FOR BUSY DISPLAY EXECUTIVES 


Every Display Director must have at his fingertips complete informa- 
tion about everything that’s new in Display Equipment. Start your 
Korrect-Way file NOW with Korrect-Way Catalogs, Brochures and 
Fly Sheets... because the mannequins and fixtures YOU recom- 
mend to your store must be worthy of your own reputation... and 
you can make no wiser choice than Korrect-Way Products! 


LITERATURE AVAILABLE NOW 


Standard Form Catalog 
Children Mannequin Brochure 
Men Mannequin Brochure 
American Girl Mannequin Brochure 
- Casualette Papier Mache Mannequin Brochure 
Beau Monde Mannequin Brochure 
Fashion Show All Plastic Mannequin Brochure 
Department Store Metal Fixture Brochure 
Display Equipment Catalog of Standard Items 
Square Tubular Rack Brochure 
K — Module Deca Pole Brochure 
Standard Rack Brochure 
M-— Smokey Birch Men’s Fixture Brochure 
N — Shoe Store Display and Selling Equipment Catalog 
O — Shelf Divider Fly Sheet 
P — TRIMlok System of Merchandise Presentation 
@ — FOTOFLAIR Card Holder Catalog 


THE KORRECT-WAY LINE 


_ offers the security of highly selective distribution through 
franchise distributors. Each distributor is an experienced Display 
Consultant, ready to serve you efficiently and economically, whether 
it’s a remodeling job or the fixturization of a complete new store. 


Contact your Korrect-Way Distributor for the literature illustrated, 
or check the convenient coupon and mail to American Fixture Inc., 
as shown below. Your request will be forwarded to your nearest 
Korrect-Way Distributor for prompt handling. 
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CHECK AND MAIL THIS COUPON TODAY 
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FIRM NAME 

ATTENTION OF: 

STREET ADORESS: 


SRE ee ZONE STATE 


AMERICAN FIXTURE INC. 
2300 LOCUST ST. + ST. LOUIS 3, MO. + GA. 1-2170 


NEW YORK: 11 W. 42nd Street ¢ CHICAGO: 220 W. Adams Street 
Phone: LOngacre 5-6610 Phone: FRranklin 2-2482 


Authorized Distributors 


ATLANTA, GEORGIA 
Meivin $. Roos & Co 
18! Pryor Street, $.W 

BALTIMORE, MARYLAND 
Baltimore Display Industries 
7S. Hanover St 

BOSTON, MASS. 

Eastern Displays, Inc 
5! Kneeland Street 

BUFFALO 2, NEW YORK 
Dutch Display Co 
265 Pear! Street 

CHICAGO, ILLINOIS 
Display Equipment Corp 
220 West Adams 

DALLAS 2, TEXAS 
Southwest Fixt. Co., Inc 
907 Commerce St 

DENVER, COLORADO 
Walter W. Martin 
1622 Arapahoe St 

DETROIT, MICHIGAN 
The Art Products Co 
1425 Broadway 

HAVANA, CUBA 
Cia. de Maderas Gancedo, $.A 
Avenida De Gancedo 

HONOLULU, HAWAIlI 
Bader's Display House, Lid 
P. ©. Box 3949 

KANSAS CITY, MISSOURI 
National Equipment Corp 
919 Broadway 

LOS ANGELES, CALIFORNIA 
8. A. Jacobs Company 
855 S. Los Angeles St 

MIAMI 32, FLORIDA 
Morty Fay Displays, Inc 
853 N. E. 2nd Ave 

MINNEAPOLIS, MINNESOTA 
L. E. Hier Display Equipm'tCo 
23 N. éth St 

MONTREAL, QUEBEC, CANADA 
Faye Perm Displays, Ltd 
8 St. Catherine St. E 

NEW ORLEANS, LOUISIANA 
Wray Williams Display Co 
534 Canal St , ’ 

OAKLAND, CALIFORNIA TT 
Oakiand Displeys prin eV bERS 
575 Fourteenth St | Bletenedend le 

OKLAHOMA CITY, OKLA. TE 
E. 8. Jack Castle 
21 West Main Street . 

PHILADELPHIA, PENNSYLVANIA ar tn 1 
Naythons Display Fixture Co = a 4 
909 Arch St. 

PITTSBURGH, PENNSYLVANIA 
Art R. Cohen Company 
810 Penn Avenue pH 3 

PORTLAND, OREGON on \ om ; tee om vetoing tre 
Mr. Roderick §. Clancy ist << 
P.O. Box 463! : ee : ’ siven Pinture ba« 

ST. LOUIS, MISSOURI , ane mas Lft 
Nu Era's Midwest Displays, Inc 
808 N. 7th St. 

SAN DIEGO, CALIFORNIA 
Jay Displays 
228 ''B'’ Street 

SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixture Co 
541 Market $* 





